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Neb.  ruling 
stirs  rights 
controversy 


Last  year,  hundreds  of  thousands  j 
of  (ilobe  readers  remembered  what  ! 
Christmas  is  all  about  and  itave 
nearly  $4(K).(K)()  to  The  (Ilobe  Santa 
fund.  All  of  the  money  contributed 
was  used,  as  it  always  is.  to  buy  toys 
for  needy  children.  Without  it. 
Christmas  simply  wouldn’t  have 
come  for  over  Ki.OriO  families  and 
nearly  55.  ()(K)  kids. 

Alost  of  the  contributions  were  in 
$Lt)0  to  $5.(K)  amounts.  .And  a  lot  of 
them  came  from  peojtle  who  could 
hardly  afford  to  donate  even  that 
much.  They  came  from  old  ix'ople 
on  pensions,  from  ix.'ople  in  hospitals 
mid  nursing  homes,  from  kids  who 
gave  u])  lunch  to  help. 

The  donations  c;  ’  le  from  evety 
section  of  Bostor:,  too.  .And  from 
ever\’  town  Jiround  the  city.  In  fact, 
there  never  has  been  a  year,  since 
'I'he  (ilobe  Santa  progi'mii  was 
founded  in  5,  when  the  response 
Irom  [x-ople  from  all  over  the  Boston 
area  has  been  miything  less  than 
phe’  omenal. 

thanks  to  thee  generosity  mid 
spirit,  there  is  a  Smita  (dans  in 
Boston. 


Helena  paper 
adds  VDT 
at  low  cost 


ANA  hears  call 
for  more  ad 
productivity 


When  They  Slice  the  Circulation  Apple 
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Circulation  differences  calculated  by  the 
San  Antonio  Light  from  ABC  reports 


San  Antonio's  leading  newspaper  daily 
and  Sunday  for  23  consecutive  years. 
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San  Antonio  Light 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


They're  something  special. 


For  Donrey  executives,  learning  is  a  continuous 
thing. 

We  encourage  it  with  annual  sessions  at  Donrey 
training  centers  in  beautiful  settings. 

Circulation  managers,  production  managers,  ad 
managers,  editors,  and  general  managers  all 
participate  in  no-nonsense  seminars  that  start  early, 
end  late,  and  cover  the  critical  points  of  management 
responsibility. 

We  consider  these  meetings  so  important  that  our 
president,  executive  vice  president  and  divisional  vice 
presidents  come  to  them  too.  But  they  don’t  come  Just 
to  talk;  they  come  to  listen.  They  come  to  feel  the  pulse 
of  the  company  from  the  people  who  are  out  there  on 
the  front  lines. 

ideas  are  generated,  problems  discussed, 
operations  compared.  Out  of  these  sessions  come 
rejuvenated,  more  knowledgeable  executives. 

These  are  the  people  who  keep  producing  better 
newspapers  for  their  communities.  We  think  Donrey 
men  are  something  special,  and  we  try  to  treat  them 
that  way. 


d: 

DONREY  MEDIA  GROUP 
920  Rogers  Avenue 
Fort  Smith,  Arkansas  72901 
An  Equal  Opportunity  Employer  M/F 
Arkansas  •  California  •  Hawaii  •  Indiana  •  Kansas 
Missouri  •  Nevada  •  Oklahoma  •  Texas  •  Washington 


Another 
best-seller 
in  the  family ! 


The  St.  Petersburg  Times  led  all  other 
major  Southern  newspapers  in  average 
Sunday  lead  in  latest  ABC  Fas-Fax  six-month 
figures.  Times-Evening  Independent 
combination  ranked  second  in  average  daily 
lead,  ahead  of  newspapers  in  all  other  major 
Southern  markets. 

Now  we  have  another  best-seller  in  the 
family! 

It’s  “Sunrise  200:  A  Lively  Look  at  St. 
Petersburg’s  Past.”  Times  columnist  Dick 
Bothwell  and  news  artist  Jack  Barrett  crafted 
the  appealing  keepsake  book  as  a 
Bicentennial  salute  with  special  local 
significance.  Their  sparkling  vignettes  make 
history  fun! 

Sunrise  200  is  an  impressionistic  sweep  of 
the  city’s  past.  The  personalities,  places  and 
events  that  have  given  St.  Petersburg  its 
special  character.  Lavishly  illustrated  in 
four-color  process  and  black  and  white  on 
high-quality  enamel  stock,  Sunrise  200  is 
being  sold  at  printing  cost  as  a  public  service. 

Like  The  Times  and  Independent,  Sunrise 
200  is  a  hit  with  readers.  They  know  they  can 
expect  the  best  from  their  newspapers  — 
whether  it’s  coverage  of  the  fleeting  news  of 
the  moment,  or  the  lasting  story  of  a  city’s 
history. 


^t.  I^lrtprslunn  CiinrB 

FlORlOAS  BEST  NEWSPAPER 


Evening  Independent 

The  People  Popei 


R  O.  Box  1121,  St.  Petersburg,  Florida  33731 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


DECEMBER 

7-10 — SNPA  Foundation  Workshop,  Newspaper  Graphics.  Sf.  Petersburg 
Times,  St.  Petersburg,  Fla. 

7- 19 — American  Press  Institute  City  Editors  Seminarfor  newspapers  under 

75.000  circulation,  Reston,  Va. 

8- 11— Washington  Journalism  Center  Conference,  Economic  Outlook  for 

1976,  Washington,  D.C. 


JANUARY 

4- 16 — American  Press  Institute  Editors  and  Managing  Editors  Seminar  for 

newspapers  under  50,000  circulation,  Reston,  Va. 

5- 8 — Washington  Journalism  Center  Conference,  America  After  200  Years: 

The  Quality  of  Life.  Washington,  D.C. 

9- 10 — Virginia  Press  Assn.  Winter  Meeting,  Reston,  Va. 

10- 13 — Great  Lakes  Newspaper  Production  Conference,  Convention 

Center,  Cincinnati,  Ohio. 

11- 14 — SNPA  Foundation  workshop  for  newspapers  over  30,000  circula¬ 

tion.  Managing  Editor’s  Job.  Atlanta.  Ga. 

15-17 — Arizona  Newspapers  Assn.  Annual  Convention,  Wigwam,  Litchfield 
Park,  Ariz. 

1 5-1 7 — Texas  Press  Assn.  Mid-WinterConvention/T rade  Show,  Dallas.  Tex. 

15- 18 — New  England  Press  Assn.  Annual  Winter  Convention,  Sheraton- 

Boston  Hotel,  Boston,  Mass. 

16- 17 — Arkansas  Press  Assn.  Mid-Winter  Meeting.  Fayetteville.  Ark. 

18-21 — Northeast  Classified  Advertising  Managers  Assn.  Annual  Confer¬ 
ence,  Shoreham  Hotel.  Washington,  D.C. 

18-30 — American  Press  Institute  Circulation  Managers  Seminar,  Reston, 
Va. 

20-21 — Oklahoma  Press  Assn.  Mid-Winter  Convention,  Oklahoma  City, 
Okla. 

23-25 — Mid-America  Press  Institute  Seminar  for  News  Executives,  Sheraton 
Airport  Motor  Inn,  St.  Louis,  Mo. 

25- 28 — International  Newspaper  Advertising  Executives  Annual  Winter 

Sales  Conference.  Marriott  Hotel,  New  Orleans.  La. 

26- 27 — New  England  Daily  Newspaper  Assn.  Winter  Membership  Meeting, 

Sheraton-Lincoln  Inn,  Worcester,  Mass. 

29-31 — Tennessee  Press  Assn.  Winter  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Nashville.  Tenn. 


FEBRUARY 

1-4 — SNPA  Foundation  Workshop,  Selecting  Newspaper  Employees,  Dal¬ 
las,  Tex. 

1- 6 — American  Press  Institute  Management  of  the  Weekly  Newspaper 

Seminar,  Reston,  Va. 

2- 5 — Washington  Journalism  Center  Conference,  Nuclear  Energy;  Prom¬ 

ises  and  Problems,  Washington.  D.C. 

5-7 — Alabama  Press  Assn.  Winter  Convention,  Mobile,  Ala. 

7-8 — Southern  Classified  Advertising  Managers  Telephone  Sales  School, 
Parliament  House  Motor  Hotel,  Birmingham,  Ala. 

7- 10 — Texas  Daily  Newspaper  Assn.  Annual  Meeting,  Williamsburg,  Va. 

8- 11 — Southern  Classified  Advertising  Managers  Annual  Business  Confer¬ 

ence,  Parliament  House  Motor  Hotel,  Birmingham,  Ala. 

8-20 — American  Press  Institute  Women's  Page  Editors  Seminar,  Reston,  Va. 
10-1 3 — Newspaper  Advertising  Cooperative  Network  Seminar,  Marriott  Inn, 
New  Orleans.  La. 

12-14 — South  Carolina  Press  Assn.  Winter  Meeting,  Columbia.  S.C. 

14 —  Louisiana  Press  Assn.  Ed  Arnold  Advertising  Seminar,  Alexandria,  La. 

15- 16 — Midwest  Newspaper  Advertising  Executives  Assn.  Meeting,  Kansas 

City,  Mo. 

19- 21 — Georgia  Press  Assn.  Press  Institute,  Athens,  Ga. 

20- 21 — Oklahoma  Press  Assn.  Mid-Winter  Convention  and  Trade  Show, 

Oklahoma  City.  Okla. 

21- 24 — Inland  Daily  Press  Assn.  Spring  Meeting,  Williamsburg.  Va. 

22- March  5 — American  Press  Institute  Managing  Editors  and  News  Editors 

Seminar  for  newspapers  over  50,000  circulation,  Reston,  Va. 

23- 24 — New  England  Newspaper  Advertising  Executives  Assn.  Meeting. 

Howard  Johnson's  57  Hotel,  Boston,  Mass. 

29-March  2— N.Y.  State  Publishers  Assn.  Winter  Convention,  Americana, 
Albany,  N.Y. 

29-March  2 — Texas  Daily  Newspaper  Assn.  Annual  Meeting.  Stouffer's 
Greenway  Plaza  Hotel,  Houston,  Tex. 

29-March  5 — ANPAINPA  Marketing  Seminar,  Harrison  Inn,  Southbury, 
Conn. 
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October  20,  1975  marked  a  significant  change  at  the  Demo¬ 
crat  and  Chronicle  and  The  Times-Union  in  Rochester,  New 
York.  A  6-column  news  and  9-column  display  advertising 
format  went  into  effect.  A  new  format  making  the  news¬ 
papers  more  attractive  to  610,000  readers*  and  more  effec¬ 
tive  for  advertisers. 

Readability.  That’s  what  it’s  all  about.  Six  wider  news  col¬ 
umns  enhance  page  appearance  and  make  stories  easier  to 
read.  That  means  a  more  persuasive  selling  power  for 
advertisers. 

By  adopting  this  new  format,  the  Democrat  and  Chronicle 
and  The  Times-Union,  as  members  of  The  Gannett  Group, 
reflect  the  latest  trends  in  typography  and  graphic  design. 
All  in  keeping  with  the  demands  of  modern  technology. 

For  further  information  contact  an  advertising  account  representative. 
CALL  (716)  232-7100. 

*Belden,  May.  1975 


Democrat  &  Chronicle 


The  Times-Union 

National  Representatives: 

Story  &  Kelly  Smith  Inc. 

(212) 949-4700 
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CATCH-lines 


By  Lenora  Williamson 

NEWSMEN  IN  THE  NEWS— Alonp  with  UPI’s  ballot  for 
Top  10  Stories  of  the  Year  comes  UPI  Reporter's  annual 
listing  of  the  most  forgettable  stories  of  the  year — and  two 
of  them  have  to  do  with  gentlemen  of  the  press.  No.  6  on 
the  list  is  “Reporter  steals  Henry  Kissinger’s  garbage.” 
But  No.  1  is  “Craig  Claiborne’s  $4,000  feast  in  Paris.” 

Craig  won’t  hear  the  end  of  that  dinner  for  a  long  time, 
but  meantime  the  Times  has  published  an  additional  sam¬ 
pling  of  excerpts  from  the  mail  count  which  now  has  pas¬ 
sed  475.  The  additional  excerpted  letters  were  pro — with 
the  total  margin  of  criticism  running  about  4  to  1. 


CELEBRATING  THE  CENTENNIAL  year  of  the  Camden 
(N.J.)  Courier-Post,  10  advertising  staffers  competed  in  a 
beard-growing  contest.  The  results  are  interpreted 
graphically  with  before  and  after  photos  in  the  November 
Gannetteer.  Top  winner  Pete  Colaprete,  staff  artist,  quite 
naturally  achieved  very  artistic  beard/mustache  combina¬ 
tion  results.  He  got  a  $100  savings  bond. 

Judging  by  the  published  photos — which  may  or  may  not 
tell  the  truth  of  reality,  we’d  say  results  in  seven  out  of  ten 
instances  were  good.  But  what  happened  after  the  contest 
was  over?  Did  the  beards  go? 


THE  WEATHER  GOVERNS  THE  FINAL  TURNOUT,  sad  to 

say.  The  Washington  Post’s  Phil  Casey  died  of  cancer  re¬ 
cently  at  the  lamentable  age  of  54,  and  the  Post  obituary 
by  Jack  Eisen  used  a  quote  from  one  of  Casey’s  own  stories. 
In  h\s Style  profile  on  Maine’s  governor,  James  B.  Longley, 
Casey  included  a  quote  from  Longley’s  late  mother  on  the 
occasion  of  her  son’s  college  graduation.  After  having  told 
James  that  she  was  proud  of  him  and  expected  he  would 
w’in  many  honors,  she  added:  “But  keep  this  in  mind:  De¬ 
spite  the  honors  .  .  .  there’s  one  circumstance  more  than 
any  other  that  will  determine  the  turnout  at  your  funeral, 
and  that  will  be  the  weather.”  Finishing  the  story,  Casey 
told  a  colleague  that  the  quote  might  some  day  apply 
equally  to  himself.  For  Casey,  there  was  no  funeral — 
instead  a  memorial  service. 

Casey’s  early  reputation  in  Washington  stemmed  from 
features  he  wrote  on  animals  at  the  National  Zoo.  He  was 
adamant  about  craftsmanship.  “Don’t  use  the  word 
‘specialist’  anywhere  in  this  thing,”  he  instructed  during  a 
sketchy  biography:  “I  am  a  general  practitioner.” 

Could  it  be  that,  as  in  the  medical  world,  too  many 
general  practitioners  are  disappearing  from  the  news¬ 
paper  scene? 


Ibtir  Basic  Ibols 
Fbr^^tuig  i^bout 
Insuiance 


When  you  write  about  the  personal  insurance  field 
(auto,  homeowners,  life,  small  boats,  recreational 
vehicles,  health,  etc  ),  our  Insurance  News  Service 
can  help 

Our  No-Fault  Press  Reference  Manual,  a 

300-page  loose-leaf  encyclopedia,  covers  the 
complex,  fast-moving  field  of  no-fault  reform.  New 
pages  are  mailed  to  you  when  conditions  warrant 

Advisory,  a  one-page  newsletter  for  newsmen, 
keeps  you  up  to  date  on  newsworthy  events 
affecting  insurance. 

Our  Insurance  Backgrounders,  a  new  service, 
give  you  thorough  background  briefings  on  topics 
related  to  Insurance 

The  fourth  unit  of  our  Insurance  News  Service 
IS  your  phone  With  it,  you  can  call  us  collect  when 
you  need  fact  or  opinion  about  some  aspect  of 
insurance.  Dial  (309)  662-2521  or  662-27 14. 

To  receive  the  no-fault  manual.  Advisory,  or 
the  Backgrounders,  write  to: 


IT  WAS  EASY  TO  GET  CAROL  CHANNING  as  guest  of 
honor  for  a  benefit  dinner  show  in  Shawnee,  a  city  of  25,075 
out  in  Oklahoma.  The  cartoonist-artist  for  the  Shaienee 
S'ews-Star  is  Channing  Lowe,  son  of  Carol  and  her  hus¬ 
band  Charles  Lowe.  And  publisher  Ross  Porter  was  co- 
chairman  of  the  benefit  for  the  Little  Theater  of  Shawnee. 

Young  Channing  attended  a  Reuben  Awards  dinner  of 
the  National  Cartoonists  Society  a  couple  of  years  ago  and 
his  parents  dropped  by  for  a  short  visit  by  end  of  the 
evening.  Carol,  swathed  in  long,  white  dinner  gown, 
greeted  cartoonist  fans  with  her  usual  enthusiasm. 


ROSS  McWHIRTER,  one  of  the  twin  brothers  producing 
the  Guinness  Book  of  World  Records  that  has  settled  many 
an  argument  and  sent  odd-balls  on  feats  to  make  a  line  or 
two  in  the  book,  was  gunned  down  November  27  in  what 
was  believed  to  be  revenge  stemming  from  his  offer  of 
$100,000  reward  in  a  beat-the-London-bombers  campaign. 
Ross  and  twin  brother  Norris  were  sons  of  a  former  editor 
of  the  London  Daily  Mail.  Ross  wrote  sports  for  the  London 
Star  and  London  Evening  News. 


Robert  Sasser 

Public  Relations  Department 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


AMERICA’S  FIRST  STRIKE  occurred  in  Philadelphia  in 
1782,  reports  one  of  the  Philadelphia  Inquirer’s  special 
Bicentennial  Journals.  The  city’s  printers  walked  off  the 
job  and  demanded  that  their  pay  be  increased  to  six  dollars 
a  week.  They  got  the  raise. 
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Record-breaking  crowds  preceded  record-breaking  rains  during  this  J.  C.  Penney  Grand  Opening  Sale. 


On  November  4th  in  New  Orleans  both  The 
Times-Picayune  and  The  States-Item  published  a 
12-pajte  section  proclaiming  the  \ov.  5th  (Jrand 
Opening  of  the  new  J.  C.  Penney  store  in  the 
Lakeside  Shopping  Center  in  Metairie,  Louisiana. 

Reader  response  was  tremendous.  The  center’s 
5,(XX)-car-parking  areas  were  quickly  packed  and 
the  new  store’s  gleaming  spaciousness  was  jam¬ 
med  with  milling  throngs. 

And  didn’t  the  readers  shop!  h'or  example,  72 
pantsuits  were  sold  within  20  minutes  of  the  open¬ 
ing.  Buyers,  stationed  in  the  merchandising  areas, 
early  began  ordering  more  goods  which  were  air 
freighted  to  Xew  Orleans.  But  they  couldn’t  keep 
up  with  the  demand. 


The  chorus  of  cash  registers  rose  in  gleeful 
promi.se  of  a  record-breaking  day. 

Then,  in  the  afternoon,  thundershowers  dump¬ 
ed  more  than  eight  inches  of  rain  on  the  .scene, 
flooded  .streets,  .stalled  cars,  filled  canals  to  over¬ 
flowing  and  gave  the  Lake.side  Shopping  Center 
the  ai)pearance  of  a  lake.  Vet  shoppers  continued 
to  wade  to  and  from  the  new  J.  C.  Penney  store. 

The  result?  Sales  were  double  expectations  and 
set  a  new  opening-day-.sales  record  for  J.  C.  Pen- 
ne.v  stores  in  the  Southeast  region. 

For  rain  or  shine  respion.se  in  Metro  New 
Orleans  —  schedule  in  The  Times-Picayune  and 
The  States-Item. 


THE  TIMES-PICAYUNE/THE  STATES-ITEM 

NEWHOUSE  NEWSPAPERS 


Editor  &  Publisher 

TmI  ISTATf 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Aud't  BuftMii 
♦  C'fCuiations 
MemDef  AniefiC an 
Busmesb  Pr^*ss  tnc 


6  mo  average  net  paid  June  30.  1975 — 25.221 
Renewal  rate — 77,23% 


Shoot  your  mouth  off 

Clever  defense  attorneys  with  the  assistance  of  some 
lihle  jurists  have  created  a  situation  wliere  an  accused  crim¬ 
inal,  even  a  convicted  one,  can  have  his  conviction  i-eversed 
or  at  least  fiain  a  new  trial  simply  by  shooting'  his  mouth  off 
at  the  time  of  arrest  and  before  trial.  His  case  is  heljied  if 
})rosecutinf>'  attorneys  and  law  enforcement  officials  do  the 
same  thinj»-.  If  he  makes  a  confession  which  he  later  re- 
jiudiates,  and  can  ^et  it  jirinted  in  the  jiapei’s,  he  has  it 
made. 

The  case  of  the  accused  kidnaiipei-  of  Re^-  Murphy — since  a 
new  trial  has  been  ordered  we  don’t  dare  say  “convicted 
kidnapper" — is  a  jierfect  example. 

AmoiiK  the  examples  of  unfavorable  jire-tiial  publicity 
cited  by  the  court  as  makinji'  it  imjiossihle  for  the  accused  to 
^et  a  fair  trial,  was  the  4,()()()-word  article  Murjiby  wi’ote  of 
his  own  experiences.  What  is  a  victim  supposed  to  do?  Keej) 
his  mouth  shut?  Then  whose  rijihts  are  heinj>‘  invaded? 

It  is  no  exaji’^eration  to  say  that  under  the  current  set  of 
I’ules  hein^’  pui’sued  by  the  courts  the  task  of  hriufiinji:  a 
criminal  to  justice  can  he  I’endei'ed  next  to  imjiossihle  if  the 
accused  can  fi,et  the  helj)  of  the  pi’ess  and  maximize  pre-trial 
publicity. 

When  will  the  couils  wake  up  to  the  fact  they  and  the 
pid)lic  are  heinu'  used  and  abused  in  these  instances  by 
clever  defense  lawyers  who  are  takinjj;  advantage  of  the 
press’  unpoi)ularity  as  hearei’s  of  bad  tidings. 

Positive  indicator 

Coming  out  of  a  major  I'ecession,  as  we  ai’e  now  doing,  it  is 
encoui-aging  to  see  signs  of  recovery  in  newspajier  advertis¬ 
ing  volume.  Media  Records  figures,  translated  fi’om  lines 
into  dollars,  shows  that  Octohei’  newsjiaper  adveilising  vol¬ 
ume  was  almost  ahead  of  the  same  month  last  year 

while  the  fii  st  10  months  of  this  year  wei'e  up  59^.  It  shows 
an  impi-oving  ti’end. 

However,  linage  is  still  the  true  comparison  of  how  adver¬ 
tising  volume  is  developing.  It  would  he  unusual  if  advertis¬ 
ing  dollar  receipts  wei’e  not  up  in  view  of  the  over-all  rate 
inci’eases  imjiosed  dui'ing  the  year.  But,  how  is  linage  doing? 

New  York  State  offers  a  fair  compai’ison  because  it  in¬ 
cludes  newspapers  in  the  smaller  cities  as  well  as  the  na¬ 
tion’s  largest. 

Figures  of  the  X.Y.  State  Publishers  Association  show 
that  linage  volume  is  creeping  ujiward  once  again.  For  the 
first  six  months,  linage  for  (57  dailies,  morning  and  evening, 
was  off  2.(59f .  For  the  third  quarter  it  was  off  In  Oc¬ 

tober  it  was  off  only  1.8f7.  .And,  for  10  months  the  loss  had 
been  jiared  to  29^.  .About  509^^  of  the  newspapei’s  in  the  state 
showed  gains  in  linage  foi’  10  months  over  last  year. 

If  this  trend  is  continued  for  the  last  two  months  of  the 
year,  optimism  for  healthy  increases  in  197(5  is  more  than 
justified. 
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NO  LICENSE 

It's  such  honc-headcci  reasoning  as 
that  of  Prof.  William  R.  Lindley  tH&P 
Nov.  15)  that  is  giving  journalism  stu¬ 
dents  the  wrong  idea  about  the  profes¬ 
sion  they  intend  to  make  a  career. 

What  we  don't  need  is  the  licensing  of 
Journalists  to  practice  their  craft.  Purth- 
ermore.  how  could  licensing  ever  be  en¬ 
forced  under  the  f  irst  Amendment? 

And  what  about  those  crusty  old 
editors  changing  the  copy  written  by 
their  reporters.  Does  Lindley  suggest  we 
permit  the  immature  judgments  of  young 
journalists  to  stand  in  what  they  write? 
What  an  affect  that  would  have  upon 
credibility. 

Where  does  l.indley  get  off  comparing 
journalism  to  the  legal  profession?  fhey 
are  separate  and  distinct  professions  and 


16  Scripps  League 
papers  join  new 
Pioneer  spinoff 

Sixteen  daily  newspapers  formerly  af- 
tlliated  with  Scripps  League  Newspapers 
have  transferred  their  affiliation  to 
Pioneer  Newspapers  a  newly-formed  or¬ 
ganization  making  available  to  its  mem¬ 
bers  specialized  services. 

E.  W'.  Scripps.  chairman  and  president 
of  the  League,  said  that  Pioneer  News¬ 
papers  would  be  headed  by  his  brother. 
James  G.  Scripps.  current  Scripps 
League  treasurer,  who  will  be  chairman 
and  president. 

The  new  group  will  include:  G’/u.v.v 
V(illcy-\’e\(iJa  City  (Calif.)  Union; 
South  Lake  Tahoe  (Calif.)  Tribune ; 
Cahiwell  (Idaho)  S'ews-Trihnne;  Sanipa 
(Idaho)  Tree  Press;  Poeatello  (Idaho) 
State  Journal;  Beniidji  (Minn.)  Pioneer; 
Bozeman  (Mont.)  Chroniele;  Havre 
(Mont.)  AVif.v;  Klamath  Falls  (Ore.) 
Herald  &  \e\vs;  Roseharfz  (Ore.) 
S’ews-Review ;  Lofian  (Utah)  Herald 
Journal;  Canonshnrf’  (Pa.)  Slotes; 
Monontzahela  (Pa.)  Herald;  Wayneshnri’ 
(Pa.)  Demoerat  Messenymr;  Mount  Ver¬ 
non  (Wash.)  Skai^it  Valley  Herald;  Graf¬ 
ton  (W.  Va.)  Mountain  Statesman. 

I'he  South  Lake  Tahoe  Tribune  and 
Roseburg  News-Review  are  also  Swift 
New  spapers. 

H.  W.  Scripps  told  E&P  the  Scripps 
l.eague  is  planning  a  vigorous  acquisi¬ 
tions  program  at  this  time  noting  recent 
acquisitions  of  the  KHzaheth  (Si. i.)  Jour¬ 
nal.  the  Haverill  (Mass.)  Gazette,  the 
Hamilton  (Mont.)  Repiihlie,  and  the 
Santa  Paula  (Calif.)  Chroniele. 

Scripps  added.  "With  these  acquisi¬ 
tions  and  the  2S  remaining  papers,  total 
revenues  for  the  league  now  run  in  ex¬ 
cess  of  the  those  previous  to  the 
spinoff." 


obviously  must  have  separate  require¬ 
ments  for  their  practice. 

I  want  no  part  of  the  licensing  of  jour¬ 
nalists. 

H.xt.  D.  Stew.xrd 

(.Steward  is  associate  editor  of  the  Cen- 
tralia  (Wash.)  Daily  Chronicle.) 

jjc  :ie  * 

MS.  USE 

Your  article  on  the  varving  usage  of 
"Ms."  in  the  Nov.  22.  I975.  Editor 
Publisher  points  out  several  things. 

First,  have  the  newspapers  of  the  na¬ 
tion  ever  thought  of  asking  their  readers 
what  forms  they  prefer?  Isn't  it  logical  to 
go  to  the  audience,  or  is  this  too  innova¬ 
tive  for  newspaper  editors? 

Lor  instance,  a  Midwest  paper  said  it 
used  last  names  only  in  second  refer¬ 
ences  to  women  because  its  family  page 
has  the  local  president  of  the  National 
Organization  for  Women  (NOW)  on  its 
staff.  So  what?  Most  women  I've  talked 
to  dislike  this  usage.  Why  doesn't  the 
NOW  executive  think  of  her  readers  in¬ 
stead  of  her  own  whim  of  usage? 

Lahi  Wojtech  of  the  Olympia  (Wash.) 
Daily  Olympian  illustrates  the  abuses  of 
women's  lib.  for  which  I  am  in  hearty 
accord,  apparently  wanting  to  have 
people  confused.  Can  you  imagine  the 
chortle  she  must  make  when  she  gets 
correspondence  addressed,  quite  logi¬ 
cally.  "Dear  Sir?" 

At  least  the  Boston  Globe  is  consis¬ 
tent.  which  is  one  good  guide  of  a  good 
newspaper  or  good  writer,  by  using 
"Ms."  only  on  the  request  of  a  local 
woman. 

.And.  finally,  isn't  it  a  stunning  exam¬ 
ple  of  the  courageous,  crusading  spirit  of 
America's  newspapers  to  read  that  an 

FEEDBACK 


Illinois  editor  plays  "follow  the  leader 
(hypens  not  needed)  when  a  leader 
shows  up?"  What  a  beautiful  insight  one 
gets  from  this  unintended  (I  certainly 
hope)  display  of  do-nothingness. 

P.S.  Please,  no  replies  back  from  irate 
women's  libbers.  I'm  criticizing  news¬ 
papers  and  editors.  I  think  women's  lib  is 
50  or  UK)  years  overdue. 

Robert  S.almon 
(Salmon  is  a  reporter/editor/writer  based 
in  Keene,  N.H.) 


Short  Takes 

The  band  is  scheduled  to  leave  Dallas 
Jan.  I8  and  return  Jan.  2 — Dallas  Times 
Herald. 

*  *  jjc 

The  calf  was  transported  in  the  back  of 
Carney's  pickup  with  a  lung  ailment. — 
Green  Valley  (Ariz.)  News. 

He  5(C  5|C 

Wysocki  .  .  .  does  play  his  specialty 
team  role  with  the  reckless  abandon  of  a 
kamikaze  pilot,  crashing  into  opposing 
kickoff  wedge  blockers,  and  ripping  hel¬ 
mets  off  and  the  balls  away  from  return 
speedsters  such  as  Terry  Medcalf. — 
Newport  News  (Va.)  Times-Herald. 

He  He  * 

Mrs.  Bombeck.  "completely  ter¬ 
rified."  made  her  rational  tv  debut  in  the 
author's  spot — Detroit  Free  Press. 

★  He  ■  H« 

Police  had  no  trouble  arresting  a  15- 
year-old  boy  who  attempted  to  steel  a  van 
for  a  Joyride. — Cleveland  Plain  Dealer. 

He  He  * 

The  members  of  the  executive  board  of 
the  Lowell  Layers'  Wives  Club  met  at  the 
home  of  Mrs.  Joseph  A.  Miller — Lowell 
(Mass.) 


by  Vic  Cairtone 
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Who  reads 

The  Christian  Science 

Monitor? 


The  Christian 
Science  Monitor 


IS  read  by... 


Presbyterians  and  ambassadors 

and  Catholics  and  legisiators 

and  Jews  and  business  people 

and  Christian  Scientists  and  educators 
and  Methodists  and  homemakers 

and  Moslems  and  editors 

and  Hindus  and  doctors 

and  students 
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Slje  JJork 

Makes  things  happen  where  affluence 
and  influence  meet 


If  you  want  to  find  out  who  reads  The 
7  Monitor,  read  The  New  York  Times.  The 
series  of  advertisements  The  Monitor 
IS  currently  running  on  The  Times 
Advertising  News  Page,  such  as  the  one 
shown  here,  is  designed  to  tell  national 
advertisers  about  The  Monitor's  unique 
readership. 

Why  The  New  York  Times?  Because 
The  Times  is  in  New  York,  where  more 
than  60  percent  of  all  national  advertising 
IS  placed.  And  because  The  Times  is  read 
by  more  New  York  advertising  people— 
at  clients  and  agencies  — than  any  other 
publication. 

It's  the  reason  more  media  promotion 
dollars  are  spent  in  The  New  York  Times 
than  in  any  other  publication.  If  you  want 
to  find  out  how  economically  you  can  tell 
your  marketing  story  in  The  Times,  contact 
Arthur  Irving,  (212)  556-1455.  Call  collect. 


The  Monitor’s  environment  leaves  these 
readers  well-informed,  quietly  confident,  ready 
to  take  positive  action.  Isn’t  a  reader  like  that 
the  best  possible  prospect  for  your  product 
or  message? 

Call  Mike  Michael  in  New  York  at 
(212)  757-1227.  Or  Alex  Swan  in  Boston,  toll 
free  at  8(X)-225-7()9(). 

T>C  a«STlAN  SCE^CE  MONTTOR. 
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Nebraska 

State  court 
rule  causes 
legal  chaos 

In  a  5-2  ruling  Dec.  I,  the  Nebraska 
State  Supreme  Court  upheld  a  District 
Court  gag  order  limiting  pretrial  news 
coverage  of  a  mass  murder  case. 

Lawyers  for  the  Nebraska  news  or¬ 
ganizations  involved  in  the  case  have 
been  authorized  to  expedite  appeal  of  the 
ruling,  which  places  a  person's  Sixth 
■Amendment  right  to  a  fair  trial  over  the 
hirst  Amendment  right  of  a  free  press,  to 
the  U.  S.  Supreme  Court.  Resolution 
there  of  the  final  appeal  may  be  a  land¬ 
mark  in  judicial  history,  since  the  high 
court  has  not  ruled  definitively  on  the 
conflict  of  these  two  rights. 

I'he  Nebraska  conflict  originally  arose 
during  a  preliminary  hearing  in  the  Lin¬ 
coln  County  Court  Oct.  23  of  the  case  of 
Erwin  Charles  Simants.  charged  with  six 
counts  of  first  degree  murder.  A  gag 
order  issued  then  was  replaced  with  a 
second  on  October  27  by  a  District  Court 
Judge. 

On  Oct.  3 1  the  parties  in  the  case, 
which  include  all  weekly  and  daily  news¬ 
papers  and  all  radio  and  tv  stations  in  the 
state,  appealed  the  second  order  to  the 
Nebraska  Supreme  Court,  but  were  told 
the  court  could  not  hear  the  appeal  until 
Dec.  I.  At  that  point,  they  requested  a 
stay  of  the  order  from  U.S.  Supreme 
Court  Justice  Harry  A.  Blackmun. 
whose  assignments  include  motions  from 
Nebraska's  judicial  circuit. 

Justice  Blackmun,  on  November  21, 
partially  lifted  the  second  gag  order's  re¬ 
strictions.  but  upheld  a  ban  on  reporting 
of  any  pretrial  confession  or  statement 
that  could  harm  Simants.  (E&P.  Nov. 
29) 

Although  applicable  only  in  Nebraska 
and  not  technically  precedent-setting  for 
other  states,  Blackmun's  finding,  which 
has  been  appealed  to  the  full  U.S.  Sup¬ 
reme  Court,  may  be  used  as  a  guide  by 
other  judges  in  other  cases. 

The  Ereedom  of  Information  Commit¬ 
tee  of  SDX  also  condemned  the  Neb¬ 
raska  State  Supreme  Court  ruling  say¬ 
ing  the  opinion  “continues  a  cloud  of 
censorship  over  judicial  proceedings  and 
makes  even  more  imperative  a  consider¬ 
ation  of  the  constitutional  issues  by  the 
full  U.S.  Supreme  Court.  Elements  of 

(Continued  to  page  35) 
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Every  Saturday  since  1884 

gag  order  rule  hits  fan 


‘Fight  like 
tigers,’  judge 
advises  press 

By  Harold  R.  Medina 

(Harold  R.  Medina  is  a  senior  judge  on 
the  U.  S.  Court  of  Appeals  for  the  Sec¬ 
ond  Circuit.  Copyright®  1975  by  The 
New  York  Times  Company.  Reprinted 
by  permission.) 

The  mills  of  the  gods  grind  slowly.  In 
1967,  when  the  Freedom  of  the  Press  and 
Fair  Trial  Report  issued  by  the  Commit¬ 
tee  of  the  Association  of  the  Bar  of  the 
City  of  New  York,  of  which  1  was  chair¬ 
man,  was  published,  the  omnibus  “gag" 
order  seemed  like  a  speck  on  the  hori¬ 
zon. 

Of  course,  there  were  always  people 
who  liked  the  British  system  of  using  the 
contempt  powers  of  the  courts  to  reduce 
the  press  coverage  of  criminal  trials  to  a 
scanty  minimum. 

In  any  event,  after  the  publication  of 
the  “Reardon  Report"  of  the  American 
Bar  Association  in  1968,  a  few  trial 
judges,  especially  in  the  Middle  West, 
began  nibbling  away  at  the  notion  of  issu¬ 
ing  omnibus  gag  orders,  silencing 
everyone  who  conceivably  had  any 
knowledge  or  information  relevant  to  the 
commission  of  a  crime  during  the  rather 
long  period  between  the  apprehension  or 
indictment  of  an  accused  and  the  time  of 
the  trial. 

The  A.B.A.  report,  based  on  a  study 
by  its  Advisory  Committee  on  Free  Trial 
and  Free  Press,  headed  by  Justice  Paul 
C.  Reardon  of  the  Supreme  Judicial 
Court  of  Massachusetts,  set  out  detailed 
rules  aimed  at  sharply  curtailing  the  flow 
of  information  about  arrested  persons 
that  is  made  available  to  the  press  in 
most  communities. 

Omnibus  gag  orders  seemed  to  us  to  be 
clear  violations  of  the  First  Amendment. 
As  the  business  of  the  press  was  to 
gather  news,  it  seemed  to  us  that  it  was 
an  infringement  of  First  Amendment 
rights  to  clamp  a  lid  on  every  source  of 
information  so  that  there  would  be  no 
news. 

A  vigorous  and  active  press  had 
served  the  American  people  well  not 
only  in  ferreting  out  hidden  and  obscure 
circumstances  connected  with  the  com¬ 
mission  of  crimes  but  more  particularly 
in  exposing  official  corruption  and  laxity 

iContinned  to  page  II) 


Blackmun  rules 
on  pre-trial 
reporting 

Justice  Harry  A.  Blackmun  issued  a 
six-point  ruling  on  a  Nebraska  mass 
murder  case  on  November  20.  The  ruling 
which  may  lead  to  an  eventual  U.S.  Sup¬ 
reme  Court  decision  on  the  fair  trial  ver¬ 
sus  the  free  press  issue  was  as  follows: 

"...  1  grant  the  requested  stay  to  the 
following  extent: 

“1.  The  most  troublesome  aspect  of 
the  District  Court's  Restrictive  Order  is 
its  wholesale  incorporation  of  the  Neb¬ 
raska  Bar-Press  Guidelines  for  disclo¬ 
sure  in  reporting  of  information  relating 
to  imminent  or  pending  criminal  litiga¬ 
tion.  Without  rehearsing  the  description 
of  those  guidelines  set  forth  in  my  prior 
opinion,  it  is  evident  that  they  comprise  a 
“voluntary  code"  which  was  not  in¬ 
tended  to  be  mandatory.  Indeed  the 
word  “guidelines"  itself  so  indicates. 
They  are  merely  suggestive  and  accord¬ 
ingly.  are  necessarily  vague.  To  cite  only 
one  example,  they  state  that  the  publica¬ 
tion  of  an  accused  criminal  record 
“should  be  considered  very  carefully” 
and  “should  generally  be  avoided.’’ 
These  phrases  do  not  provide  the  sub¬ 
stance  of  a  permissible  court  order  in  the 
First  Amendment  area.  If  a  member  of 
the  press  is  to  go  to  jail  for  reporting 
news  in  violation  of  a  court  order,  it  is 
essential  that  he  disobey  a  more  definite 
and  precise  command  than  one  that  he 
consider  his  act  “very  carefully.”  Other 
parts  of  the  incorporated  guidelines  are 
left  less  vague  and  indefinite.  1  find  them 
on  the  whole,  however,  sufficiently  rid¬ 
dled  with  vague  and  indefinite 
admonitions — understandable  so  in  view 
of  the  basic  nature  of  “guidelines” — that 
I  have  concluded  that  the  best  and 
momentary  course  is  to  stay  their  man¬ 
datory  and  wholesale  imposition  in  the 
present  context.  The  state  courts, 
nonetheless,  are  free  forthwith  to  reim¬ 
pose  particular  provisions  included  in  the 
guidelines  so  long  as  they  are  deemed 
pertinent  to  the  facts  of  this  particular 
case  and  so  long  as  they  are  adequately 
specific  and  in  keeping  with  the  remain¬ 
der  of  this  order.  That  portion  of  the 
Restrictive  Order  that  generally  incorpo¬ 
rates  the  guidelines  is  hereby  stayed. 

“2.  No  persuasive  justification  has 

(Continued  to  page  16) 
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Advertisers  seek  ways 
to  boost  productivity 


By  Jerry  Walker  Jr. 

How  can  national  advertising  be  made 
more  pnxiiictive?  That  was  the  big  ques¬ 
tion  confronted  at  the  Association  of  Na¬ 
tional  Advertisers'  annual  meeting  held 
at  The  Breakers.  Palm  Beach.  Kla. 
(November  30-December  3). 

“Increase  consumer  satisfaction." 
suggested  Dr.  Carolyn  Shaw  Bell,  pro¬ 
fessor  of  economics.  Wellesley  College. 

“The  secret  of  boosting  advertising 
productivity  lies  in  starting  to  use  what 
we  already  know."  Dr.  Philip  Kotler. 
professor  of  marketing.  Northwestern 
University,  said. 

"Don't  get  caught  in  a  lie."  advised 
Arthur  H.  White,  executive  vicepresi¬ 
dent.  Yankelovich.  Kelly  and  White. 

"Look  to  the  product  for  productiv¬ 
ity."  said  Alex  S.  Kroll.  executive  vice- 
president.  Young  and  Rubicam  Interna¬ 
tional. 

“Say  something  dilTerent."  said  Les¬ 
ter  .A.  Delano  Jr.,  president.  Tinker. 
Dodge  and  Delano  Inc. 

“Reward  decision  makers."  said 
James  J.  Jordan.  Jr.,  president.  Batten. 
Barton.  Durstine  and  Osborn  Inc. 

These  were  some  of  the  suggestions 
offered  by  the  experts  in  talks  to  the 
ANA  members  attending  the  meetings. 

Dr.  Bell,  who  believes  the  only  ap¬ 
propriate  measure  of  productivity  is  how 
much  consumer  satisfaction  increases, 
urged  the  advertisers  to  develop  methods 
of  market  research  to  identify  charac¬ 
teristics  and  their  relations  to  wants,  so 
that  advertising  can  he  designed  not 
around  products  but  around  their  capac¬ 
ity  to  satisfy  consumers'  wants. 

"Lind  out  more  about  how  consumers 
process  information."  she  said.  Most  in¬ 
formational  advertising,  she  noted,  has 
been  couched  in  terms  of  the  product — 
technical  data,  instructions  for  use.  etc. 
"But  if  we  now  try  to  provide  informa¬ 
tion  so  that  consumers'  satisfaction  from 
the  product  increases,  then  I  suspect  we 
need  to  know  more  about  how  consum¬ 
ers  internalize  the  external  phenomena 
of  advertising  and  all  other  sources  of 
data." 

Dr.  Kolter  said  the  decline  in  advertis¬ 
ing  productivity,  caused  by  rising  pro¬ 
duction  and  media  costs,  government 
regulations,  and  clutter  can  be  checked 
by  implementing  breakthroughs  disco¬ 
vered  in  past  research  projects. 

Lor  example,  he  described  the  Dupont 
and  Budweiser  advertising  experiments. 
In  the  Dupont  study,  it  was  found  that 
sales  responsiveness  to  advertising  in 
their  lower  brand  share  cities  was  better 
than  in  cities  where  brand  share  was 
higher.  This  suggested  that  extra  adver- 


expenditures. 

Kolter's  point  was  that  the  tools  for 
improving  ad  productivity  are  available 
now  and  should  be  put  to  use  rather  than 
waiting  for  future  "miracle  tools  to  be 
developed." 

White  (Yankelovich  Kelly  and  White) 
said  there  are  two  basic  types  of  change 
which  are  contributing  to  the  difllculties 
which  advertising  faces  in  trying  to  in¬ 
crease  productivity.  He  labeled  the 
(Confima’J  on  I’ut’e  Si 


tising  dollars  would  be  more  effective  White  (Yankelovich  Kelly  and  W 
where  Dupont  was  weak.  In  the  Bud-  said  there  are  two  basic  types  of  ch 
weiser  experiment,  researchers  were  which  are  contributing  to  the  difllci 
able  to  find  out  where  to  place  advertis-  which  advertising  faces  in  trying  I 
ing  dollars  most  effectively  to  increase  crease  productivity.  He  labeled 
market  share  at  a  ;  reduction  in  ad  (Continned  on  S) 

Majority  of  Saturday 
conversions  looking  good 


By  Gerald  B.  Healey 

Switching  publication  of  Saturday 
evening  newspapers  to  Saturday  morning 
has  “turned  on"  readers  and  advertisers 
alike  in  many  cities  and  late  starters  are 
wondering  why  they  hadn't  made  the 
transition  earlier. 

That  was  the  general  reaction  to  a 
multi-city  survey  by  Editor  &  Publisher 
of  what  the  present  situation  is  in  the 
Saturday  morning  daily  newspaper  field 
among  newspapers  that  had  traditionally 
published  a  Saturday  evening — or 
afternoon — paper. 

Expressions  of  satisfaction  ranged 
from  “fabulous"  to  “the  Saturday  morn¬ 
ing  edition  is  going  great."  One  publisher 
didn't  think  much  of  the  change  by  a 
former  management,  turned  to  producing 
a  Sunday  edition  and  entirely  abandoned 
.Saturday  publication. 

The  survey  also  showed  that  page  av¬ 
erages  have  jumped  significantly,  one 
paper  reporting  40  to  60  pages  each 
Saturday  morning.  Previous  to  the  switch 
its  Saturday  editions  were  selling  meager 
16-18  pagers. 

The  earliest  Saturday  change,  accord¬ 
ing  to  records  of  the  American  News¬ 
paper  Publishers  Association,  was  made 
by  {he  Jackson  (Mich.)  Citizen  Patriot — 
June.  1970.  The  most  recent  was  the  Daily 
Oklahoman  and  Oklahoma  City  Times, 
which  combined  Saturday  morning  and 
evening  papers  into  morning  delivery  on 
November  I.  1975. 

What  they  say 

Here's  what  management  personnel 
around  the  country  had  to  say  about  their 
Saturday  a.m.  editions: 

Port  Arthur  (Tex.)  Sews,  circulation 
27.000 — Advertising  content  has  in¬ 
creased  to  the  point  that  the  News  gener¬ 
ally  is  running  16-20  pages  as  against  8-10 
pages  previously.  .A  construction  strike 
set  business  back  since  last  March,  but 
this  has  ended  and  the  News  looks  for 
improvement.  "The  best  business  move 
we've  made  in  a  long  time"  was  the  reac¬ 
tion  to  the  switch.  Primarily  home  deli¬ 
vered.  the  paper  has  seen  Saturday  circu¬ 
lation  increase  in  the  RTZ  (Retail  Trading 


Zone).  .A  tv  insert  has  been  added  and 
readers  are  attracted  to  the  early  report¬ 
ing  of  scholastic  sports.  The  change  was 
made  with  no  increases  in  production 
hours. 

Jackson  Citizen  Patriot,  circ. 
32.352 — Jackson  converted  in  1970  and 
re-converted  to  p.m.  production  in  1972 
with  photocomposition  installation.  Now 
with  offset  installed  and  proving  satisfac¬ 
tory.  management  is  taking  another  look 
at  Saturday  a.m.  production.  It  is  possible 
the  paper  could  return  to  Saturday  a.m. 
in  the  next  several  months. 

Anniston  (.Ala.)  Star,  circulation 
31.533 — 80-909r  of  readers  are  greatly  in 
favor,  especially  with  the  paper  changing 
its  Saturday  format  from  tabloid  to  broad¬ 
sheet  and  inserting  a  12-page  tv  magaz-ine. 
The  tv  insert  carries  advertising.  Other 
format  changes,  according  to  general 
manager  P.  A.  Sanguinetti.  are  editorial 
color  on  page  one.  dropping  the  editorial 
page  and  adding  2  columns  of  information 
on  restaurant  listings,  where  to  go.  what 
to  do  type  of  editorial.  Retail  advertising 
business  has  doubled  since  the  tab  was 
dropped  and  street  sales  have  jumped 
about  5(K)  copies. 

Barlinfiton  County  Times,  Willing- 
boro-Burlington.  N.J. — No  dramatic 
changes,  but  going  fairly  well,  according 
to  general  manager  Marvin  Ellis.  Sub¬ 
scribers  like  it  because  early  delivery 
gives  them  earlier  reading  time.  Sports 
pages  are  livelier.  Still  get  a  little  crit¬ 
icism.  There  were  no  problems  in  pro¬ 
duction  re-scheduling  and.  Ellis  said, 
there  has  been  a  small  upward  movement 
in  advertising. 

Daily  Oklahoman  and  Oklahoma  City 
Times  (combined  into  a.m.)  circulation 
275.000 — General  manager  Howard 
Nicks  thought  a  reading  for  E&P  after 
little  more  than  a  month  would  not  indi¬ 
cate  the  potential,  which  he  believes  is 
good.  Linage  is  down,  even  with  a  combi¬ 
nation  rate  for  Saturday,  but  he  attributed 
that  to  the  general  decline  in  business. 
Budgets  are  being  rearranged  by  mer¬ 
chants.  which  bodes  well  tor  retail  and 
co-op  advertising  on  Saturday.  I  he  news 
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categories  as  "Displacements  in  values" 
and  "boat-rocking  values.'' 

He  said  current  ongoing  studies  indi¬ 
cate  that  there  may  be  a  dilTerent  kind  of 
displacement  in  the  future.  In  the  past, 
people  were  more  willing  to  wait  for  the 
big  purchases  they  desired  while  today, 
he  said,  "we  find  less  willingness  to 
postpone  gratification  and  a  more  intense 
need  to  have  it  now — whatever  it  may 
be." 

Noting  the  press  portrays  a  gloomy 
picture  of  a  "fear-ridden  America." 
White  said  the  picture  they  see  from  re¬ 
search  findings  suggests  that  the  media 
view  is  "terribly  one-sided  and  mislead¬ 
ing." 

"Apart  from  the  very  real  fear  of  crime 
and  drugs,  we  see  a  country  less- 
dominated  by  fear  than  perhaps  ever  be¬ 
fore.  for  e.xample.  fewer  people  today 
are  afraid  of  losing  their  jobs  than  in  the 
past  in  spite  of  recession.  On  smaller 
matters,  too.  social  fears  have  di¬ 
minished.  Housewives  aren't  as  afraid  of 
social  disapprobation  if  they  are  not 
great  cooks  and  hostesses  if  they  don't 
keep  their  home  spotlessly  clean.  Men 
aren't  as  fearful  about  what  neighbors 
will  think  if  their  lawns  aren't  mowed  or 
their  cars  aren't  polished. 

White  said  advertisers  must  be  adept 
at  interpreting  changing  consumer  values 
and  lifestyles.  "It  is  clearly  crucial  for 
marketers  to  be  sensitive  to  the  changing 
mores  and  habits."  he  said. 

On  the  'Boat-rocking'  point.  White 
said  the  consumer  movement  has  mas¬ 
sive  public  support  with  the  core  of  the 
support  being  the  middle  and  upper  in¬ 
come  housewife. 

The  major  challenge  to  advertisers  in 
this  area,  he  said,  is  the  demand  for  truth 
in  advertising.  The  specific  complaints, 
he  said,  related  to  excessive  claims  of 
effectiveness  for  the  products,  inducing 
the  public  to  make  excessive  or  unpro¬ 
ductive  use  of  the  products,  failure  to 
provide  helpful  information  on  products, 
limitations,  and  contributing  to  the 
economic  hardship  by  leading  allegedly 
vulnerable  segments  of  the  public  to  buy 
the  most  costly  product  types. 

White  urged  the  admen  to  formulate  a 
new  set  of  communications  taboos. 

— "Do  not  boast  or  claim  that  you  are 
doing  something  that  the  consumer  ex¬ 
pects  you  to  be  doing  anyway. 

— "Do  not  overreact  and  plant  suspi¬ 
cions  where  none  existed. 

— "Do  not  exaggerate  if  skepticism  al¬ 
ready  exists. 

— "Do  not  run  afoul  of  unacceptable 
trade-offs. 

— ".Acquire  sound  understandings  of 
the  things  you  have  to  do  w  ithout  talking 
about  them.  Some  demands  on  the  cor¬ 
poration  are  so  universally  accepted  by 
the  whole  country  that  to  fight  a  rear¬ 
guard  action  against  them  is  almost  cer¬ 
tain  to  boomerang  against  you." 


Trom  there  the  advertisers  were  led  the  'discovery  process, 
treated  to  successive  presentations  by  The  current  practice  of  much  advertis- 
three  ad  agency  executives.  ing  is  still  to  single  out  a  major  selling 

Alex  Kroll.  executive  vicepresident,  proposition  and  repeat  it  to  extinction. 
Young  and  Rubicam.  led  off  w  ith  a  pre-  but  Delano  believes  ads  are  made  more 
sentation  laced  with  several  reels  of  effective  if  something  different  is  said  to 
campaigns  by  his  firm  to  illustrate  points  get  the  reader  or  viewer  to  reopen  his 
for  achieving  greater  sales  productivity.  mind. 

Kroll  said  the  key  is  to  "l.ook  to  the  As  an  example,  he  presented  several 
product  for  productivity"  and  to  keep  in  reels  of  TD&D  campaigns  including  a 
mind  that  "Kvery  product  makes  its  own  print  campaign  for  Smirnoff  Vodka, 
rules  and  rules  change  over  time."  where  the  product  is  "reintroduced" 

Next  up.  Lester  A.  Delano,  president,  every  two  months.  It  is  done  by  showing 
Tinker.  Dodge  and  Delano  Inc..  something  new.  sometimes  a  new  occa- 
suggested  that  advertising  can  be  made  sion.  sometimes  a  new  drink, 
more  productive  by  tapping  what  he  cal-  (Continued  on  ini^e  40) 


Medina 
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by  the  very  persons  who  are  supposed  to 
be  hot  on  the  trail  of  those  who  commit¬ 
ted  the  crimes. 

This  was  especially  evident  in  areas 
where  the  pursuit  of  the  culprits  was  un¬ 
popular  and  where  members  of  minority 
groups  had  been  murdered. 

•An  illustration  of  one  of  these  gag  or¬ 
ders.  referred  to  in  the  New  York  City 
Bar  Association  report,  reads: 

"ORDERED  that  the  F’eople's  .Motion 
be  Granted  to  Prohibit  Extra-judicial 
Statements  from  Officers  of  Boulder 
County  Sheriff  s  Office.  City  of  Boulder 
Police  Department.  City  of  Longmont 
Police  Department.  Adams  County 
Sheriff s  Office.  All  Those  Witnesses 
Listed  With  the  People's  Information 
Heretofore  Filed,  and  University  of  Col¬ 
orado  Officials  and  Employees  .  .  .; 
"and 

"IT  IS  FURTHER  ORDERED  that 
any  person  within  the  above  described 
categories  is  hereby  prohibited  from  re¬ 
vealing  to  any  person,  corporation  or 
partnership  including  all  news  media  .  .  . 
any  statements  concerning  any  know¬ 
ledge  as  to  the  facts  in  the  above  cap¬ 
tioned  case." 

With  reference  to  this  muzzling  of  the 
press  and  everyone  else,  we  said:  "The 
prospect,  in  this  pretrial  period,  of  judges 
of  various  criminal  courts  of  high  and 
low  degree  sitting  as  petty  tyrants,  hand¬ 
ing  down  sentences  of  fine  and  impris¬ 
onment  for  contempt  of  court  against 
lawyers,  policemen,  and  reporters  and 
editors,  is  not  attractive.  Such  an  innova¬ 
tion  might  well  cut  prejudicial  publicity 
to  a  minimum.  But  at  what  a  price!" 

But  our  warning  note  fell  upon  deaf 
ears.  It  must  be  that  trial  judges  like  this 
show  of  authority.  In  any  event,  the 
number  of  these  omnibus  gag  orders  has 
vastly  increased.  Why  the  public  has  not 
made  vigorous  and  sustained  protests 
against  these  omnibus  gag  orders  is  a 
mystery  to  me.  Probably  one  of  the 
reasons  is  that  the  average  citizen  thinks 


these  orders  facilitate  the  enforcement  ot 
the  criminal  laws. 

But  the  truth  is  directly  to  the  con¬ 
trary.  They  may  merely  lighten  the  bur¬ 
dens  of  a  busy  judge  or  serve  as  a 
cover-up  to  conceal  corruption.  The 
First  Amendment  is  the  most  important 
of  our  precious  freedoms.  It  serves  to  let 
in  the  light  so  necessary  to  the  proper 
functioning  of  our  democracy. 

And  we  must  remember  that  unless 
every  single  one  of  us  tries  to  understand 
and  to  fight  for  these  First  .Amendment 
freedoms  they  will  become  eroded  and 
lose  their  strength. 

The  most  recent  ruling  with  reference 
to  these  omnibus  gag  rulings  is  especially 
significant  in  that  it  is  directed  squarely 
against  the  press.  1  am  talking  about  the 
ruling  by  Justice  Harry  A.  Blackmun  of 
the  United  States  Supreme  Court  who. 
acting  on  a  gag  order  imposed  on  the 
press  by  a  judge  in  a  Nebraska  murder 
case,  ruled  last  week  that  the  courts  may 
forbid  the  press  to  report  on  confessions, 
certain  other  statements,  and  perhaps  a 
defendant's  criminal  record  if  the  courts 
consider  such  orders  necessary  for  a  fair 
trial.  One  does  not  have  to  be  a  lawyer  to 
realize  the  full  impact  of  this  ruling. 

Many  decisions  by  the  courts  in  the 
past  year  or  two  deal  with  niceties  of 
procedure.  The  United  States  Supreme 
Court  has  not  yet  come  to  grips  with  the 
merits.  The  principal  and  fundamental 
issues  have  not  yet  been  decided. 

.As  1  never  did  like  censorship  of  any 
kind.  1  have  a  little  unsolicited  advice  to 
the  news  media. 

First.  I  would  stand  squarely  on  the 
First  Amendment  itself.  I  used  to  think 
guidelines  might  be  helpful.  Now,  I  be¬ 
lieve  them  to  be  a  snare  and  a  delusion. 
And  the  same  is  true  of  legislation.  Nor 
do  1  like  any  part  of  the  latest  American 
Bar  Association  proposal  contained  in  its 
"Preliminary  Draft — Proposed  Court 
Procedure  For  Fair  Trial-Free  Press  Jud¬ 
icial  Restrictive  Orders." 

Second.  1  would  make  no  com¬ 
promises  and  no  concessions  of  any 
kind. 

Third,  1  say  fight  like  tigers  every  inch 
of  the  way. 
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Childhood  innocence  is  the  quality 
which  appeals  to  the  photographer  and  he 
sees  the  same  essence  surfacing  again  in 
older  people.  Middle  people  to  his  camera 
eye  are  too  much  “wrapped  up  in  them¬ 
selves." 

This  general  approach  is  one  reason  the 
prize-winning  photographer,  at  his  own 
direction,  takes  pictures  at  Head  Start 
and  day  care  centers  for  children.  Some 


By  Lenora  Williamson 


Ask  Richard  Rawlins  the  old  cliche 
question — “What  kind  of  pictures  he 
likes  to  take  best?” — and  the  answer  is 
disarmingly  frank. 

“I  get  tired  of  going  places  and  seeing 
the  same  people — I  try  to  seek  out  people 
who  wouldn't  normally  get  in  the  paper." 

To  be  more  specific,  Rawlins  favors 


both  self  and  staff  assigned  pictures  of  the  of  them  may  not  have  a  way  of  life  as  good 


very  young  and  the  very  old — not  of  as  his  own  seven,  eleven,  and  thirteen 


people  in  what  he  generally  terms  “the  year  olds — and  “it  gives  them  joy  to  see 


middle  vears. 


their  pictures  in  the  paper." 
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Rawlins,  chief  photographer  of  the 
Hunterdon  County  Democrat  in 
Flemington,  N.J.  has  followed  his  own 
philosophy  consistently  and  in  the  two 
short  years  of  the  Penn-Jersey  Press 
Photographers  Association  competitions, 
got  a  sure  shutter  finger  on  the  organiza¬ 
tion’s  Photographer  of  the  Year  title. 

Also  earlier  this  year,  Rawlins  gathered 
up  four  of  the  seven  first  place  awards  for 
45  weekly  newspapers  competing  in  the 
annual  Newspaper  Institute  of  the  New 
Jersey  Press  Association.  A  group  of 
newspaper  photos  typical  of  his  work  is 
shown  here. 

Rawlins’  approach  to  a  career  in  news 
photography  was  direct.  He  read  photo¬ 
graphy  books,  went  to  art  shows,  and 
submitted  pictures  to  the  newspaper  and 
eventually  got  work  part  time.  Six  years 
ago  he  became  the  staff  photographer.  At 
the  time,  reporters  were  taking  their  own 
pictures. 

He  thinks  the  Democrat  gives  more 
space  than  other  weeklies  to  pictures  and 
picture  page  stories.  There  is  also  one 
part-time  photographer.  Pictures  used  are 
“different  types,  but  not  all  good.”  Part 
of  the  reason  for  that  is  the  economics  of  a 
small  town  “need  to  please  advertisers.” 


Photos  by 

RICHARD  RAWLINS 

Hunterdon  County  Democrat 
Flemington,  New  Jersey 


Shy  in  the  face  of  praise  for  his  work, 
Rawlins  gets  emphatic  with  advice  to  fel¬ 
low  photographers  who  complain  about 
assignments.  “If  you  want  to  do  a  picture 
story,  don’t  ask  the  editor  and  publisher. 
It’s  best  to  go  do  it  even  on  your  own  time 
and  present  it  to  them.  It’s  hard  for  them 
to  visualize  .  .  .”  He  recalls  there  was  no 
great  enthusiasm  for  one  picture  story  of  a 
90th  birthday  being  celebrated  by  a 
couple  in  a  nursing  home.  He  went  ahead 
and  “it  won  prizes.” 

Aside  from  the  black  and  white  year- 
round  assignment,  Rawlins  gets  to  do 
color  pictures  six  times  a  year  for  the 
front  page. 

Although  born  in  New  York  State, 
Rawlins  has  been  a  Jerseyite  since  the  age 
of  three.  He  and  his  family  live  in 
Readington  Township. 
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Paper  damaged 
by  morning  fire 

The  Frankfort  (Ind.)  Times,  a  Nixon 
Newspaper  Group  evening  paper  with 
8,000  circulation,  suffered  severe  fire 
damage  on  the  morning  of  November  6. 
The  fire  destroyed  the  composing  room, 
newsroom  and  heavily  damaged  the  Cot¬ 
trell  V-22  press. 

The  Lebanon  (Ind.)  Reporter,  less 
than  20  miles  away,  offered  their 
facilities  to  the  Times  staff  and  for  sev¬ 
eral  weeks  the  editions  for  Frankford 
were  produced  in  the  morning  prior  to 
the  Lebanon  production  schedule.  No 
editions  were  missed. 

This  week  the  Times  with  equipment 
on  loan  from  papers  around  the  state  and 
in  temporary  quarters,  composed  the 
paper  and  trucked  material  to  a  sister 
paper,  (Peru,  Tribune)  about  40  miles 
distant,  for  printing. 

Damage  to  equipment  and  the  two 
story  building  is  estimated  to  be 
$.MX),(X)0.  Newsprint  was  not  destroyed 
since  it  was  stored  in  an  adjacent  build¬ 
ing.  Business  and  subscription  records 
were  also  saved. 

No  decision  has  been  made  on  new 
equipment  purchases  or  building  repair. 

A  former  employee,  Steven  A.  Jewell, 
has  been  charged  with  second  degree  ar¬ 
son. 

Dunkin’  Donuts  uses 
ad  premium  tact 

Dunkin'  Donuts  will  conduct  a  major 
fall  advertising  push,  including  spot  tv, 
radio  and  newspaper  exposure  in  75  lead¬ 
ing  markets. 

The  effort  will  be  supported  by  a  pre¬ 
mium  offer  of  an  all-purpose  glass  de¬ 
canter  filled  with  19  Dunkin'  Munchkin 
bite-size  treats,  a  consumer  price  promo¬ 
tion.  plus  a  contest  for  stores  awarding 
individual  store  prizes  of  up  to  5()0,(M)() 
S&H  Green  Stamps  for  sales  achieve¬ 
ment. 

The  consumer  premium  will  be  prom¬ 
oted  by  a  4(X)-line  newspaper  ad  and  spot 
radio  as  well  as  television. 

Dunkin'  Donuts,  is  handled  by  Hum¬ 
phrey  Browning  MacDougall  Inc.,  Bos¬ 
ton. 

Correction 

In  the  report  on  the  Inter  American 
Press  Association  in  the  November  1 
E&P,  the  election  of  new  organization's 
new  president  was  garbled.  Raymond  E. 
Dix,  publisher,  Wooster  (Ohio)  Daily 
Record,  was  elected  president  of  lAPA 
at  the  annual  meeting  in  Sao  Paulo, 
Brazil. 


N.  Y.  women  win 
news  club  awards 

Eleven  newswomen  from  the  New 
York  area  were  named  to  receive  the 
1975  Front  Page  Awards  for  distin¬ 
guished  journalism,  presented 
November  21,  by  the  Newswomen's 
Club  of  New  York. 

Winners  in  the  several  categories  are: 

Newspapers:  Deirdre  Carmody,  New 
York  Times,  general  news  under  dead¬ 
line,  for  her  coverage  of  the  telephone 
company  fire;  Rita  Delfiner,  New  York 
Post,  feature  story,  for  her  article  on  au¬ 
topsies;  Joyce  Purnick,  New  York  Post, 
series,  for  a  series  on  the  depression  in 
New  York's  garment  district;  Jane  E. 
Brody,  New  York  Times,  family  living, 
for  an  article  on  birth  control  devices  and 
their  side  effects. 

The  Jacqueline  Z.  Radin  Award  to  a 
woman  with  less  than  three  years  experi¬ 
ence  on  a  newspaper  goes  to  Aida  Al¬ 
varez  of  the  New  York  Post  for  her 


Virginia  H.  Knauer,  Special  Assistant 
to  the  President  for  Consumer  Affairs, 
asked  the  members  of  the  National  .Ad¬ 
vertising  Review  Board  at  its  annual 
meeting  in  New  York  recently:  ’‘Are 
you  promoting  self-regulation  as  vigor¬ 
ously  now  as  you  were  at  the  outset?" 

"Deregulation,  or  any  perceived  rela¬ 
xation  of  government  regulation,  is  a  far 
greater  threat — and  a  far  greater 
challenge — to  self-regulation  than  the 
most  strident  government  involvement  in 
an  industry,"  she  said.  “As  long  as  the 
fear  of  government  regulation  looms 
large  in  the  consciousness  of  an  industry, 
it  will  gladly  support  the  alternative  of 
more  vigorous  self-regulation  ....  But 
how  do  you  prevent  those  same  suppor¬ 
ters  from  heaving  a  sigh  of  relief  and 
forgetting  about  you,  if  they  do  not  feel 
threatened  from  outside?" 

Mrs.  Knauer  said  that  while  the 
Board's  work  is  widely  acclaimed  by 
federal  officials,  consumers  and  industry 
people,  some  consumer  leaders  are  con¬ 
cerned  that  the  Board  is  showing  signs  of 
relaxing  and  is  "losing  momentum  and 
losing  its  appetite  for  controversy  and 
new'  initiatives." 

The  Board's  day-to-day  work  policing 
national  advertising  is  "tremendously 
important"  but  "the  strength  and  effec¬ 
tiveness  of  a  self-regulatory  organization 
lies  in  its  ability  to  deal  with  broad- 
ranging  and  .  .  .  controversial  issues  to 
which  no  one — neither  the  industry, 
government  nor  consumers — has  the 
answer,"  she  said. 

"The  impact  you  have  on  shaping, 
supplementing  or  substituting  for  gov- 


series  on  New'  York's  Latin  population. 

Magazines:  Annie  Dillard,  contribut¬ 
ing  editor  of  Harper's  Maftazine,  fea¬ 
ture,  for  her  article  on  the  Galapago  is¬ 
lands.  and  Meg  Greenfield,  contributing 
editor  of  Newsweek,  column,  for  her  in¬ 
dictment  of  government  snooping  on  pri¬ 
vate  lives. 

Photography:  Naomi  Lasdon  of 
Newsday  for  her  photograph  of  Adelphi 
College  administrators  discussing  a  tui¬ 
tion  hike  while  students  mill  around  out¬ 
side. 

Broadcasting:  A  special  award  for 
television  reporting  will  be  made  to  Bar¬ 
bara  Walters  of  the  NBC-tv  Today  Show 
for  her  consistently  outstanding  work. 

Television  Documentary:  Joan  Kon- 
ner  of  NBC  News,  who  was  the 
producer-writer-director  of  a  documen¬ 
tary  called  Mary  Jane  Grows  Up: 
Marijuana  in  the  '70s. 

Radio  Reporting:  Irene  Cornell  of 
WCBS  Radio  for  a  series  of  reports 
broadcast  on  an  hourly  basis  covering 
one  day's  developments  in  New  York 
City's  financial  crisis. 


ernment  regulation  is  up  to  you.  Is  (the 
Board)  a  showpiece  to  point  to  when 
Congress  or  the  FTC  revs  up  their  own 
engines?  Or  will  you  use  it  as  the  vehicle 
to  take  your  industry,  full  speed  ahead, 
along  the  difficult  roads  where  you  are 
most  needed  by  consumers,  by  govern¬ 
ment  and  by  your  own  industry?" 

James  Parton,  NARB  chairman,  noted 
the  retirement  of  William  H.  Ewan, 
vice-chairman.  The  former  advertising 
director  of  the  Bord.*i  Co.,  Inc.,  joined 
the  organization  in  197!  as  executive  di¬ 
rector.  He  has  been  succeeded  by  Ralph 
H.  .Alexander,  Jr.,  forrrerly  of  the  Dre- 
her  .Agency. 

Four  new  public  members  of  the  board 
were  elected:  William  Pay  Forrester, 
Cornell  Law'  School;  Patricia  Gayman, 
former  director  of  California  State  Dept, 
of  Consumer  Affairs;  Currin  V.  Shields, 
conference  of  Consumer  Organizations; 
and  Mabel  Smythe,  Phelps  Stokes  Fund. 

Twelve  new  advertiser  members  and 
two  new  agency  members  were  also  an¬ 
nounced:  Spencer  Boise.  Mattel,  Inc.; 
Sanford  Buchsbaum,  Revlon.  Inc.;  Peter 
D.  Forsch,  The  Nestle  Co.;  Calvin 
Hatch.  The  Clorox  Co.;  George  L.  Hill, 
Cluett,  Peabody  &.  Co.;  J.  Robert 
McMenamin,  Uniroyal;  John  J.  Meaken, 
Jr.,  Combe,  Inc.;  .Allen  M.  Pottasch, 
Pepsi-Cola;  James  D.  Ryan.  Gillette; 
Richard  Siebrasse.  Best  Foods;  Norman 
Wicks,  Dart  Industries;  and  Jack  M. 
Young.  Quaker  Oats. 

William  M.  Backer.  McCann- 
Erickson;  and  .Alex  S.  Kroll,  Young  & 
Rubicam. 
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been  advised  for  those  parts  of  the  Re- 
strietive  Order  that  prohibit  the  reporting 
of  details  of  the  erimes.  of  the  identities 
of  the  vietims.  or  of  the  testimony  of  the 
pathologist  at  the  Preliminary  Hearing 
that  was  open  to  the  public.  See  Co.v 
Broadeiistini’  Corp.  v.  Cohn,  420  U.S. 
469.  487-497.  (1975).  These  facts  in 
themselves  do  not  implicate  a  particular 
putative  defendant.  To  be  sure,  the  pub¬ 
lication  of  the  facts  may  disturb  the 
community  in  which  the  erimes  took 
place  and  in  which  the  accused,  presum¬ 
ably.  is  to  be  tried.  And  their  public 
knowledge  may  serve  to  strengthen  the 
resolve  of  citizens,  when  so  informed, 
who  will  be  the  accused's  prospective 
jurors  that  someone  should  be  convicted 
for  the  offenses.  But  until  the  bare  facts 
concerning  the  crimes  are  related  to  a 
particular  accused  it  does  not  seem  to  me 
that  their  being  reported  in  the  media 
irreparably  infringes  the  accused's  right 
to  a  fair  trial  of  the  issue  as  to  w  hether  he 
was  the  one  who  committed  the  crimes. 
There  is  no  necessary  implication  of  the 
person,  who  has  been  named  as  the  ac¬ 
cused.  in  the  facts  suppressed  by  Parag¬ 
raphs  4  and  5  of  the  District  Court's  Re¬ 
strictive  Order,  and  to  that  extent  the 
order  is  hereby  stayed. 

.At  the  same  time.  1  cannot,  and  do 
not.  at  least  on  an  application  for  a  stay 
and  at  this  distance,  impose  a  prohibition 
upon  the  Nebraska  Courts  from  placing 
any  restrictions  at  all  upon  what  the 
media  may  report  prior  to  trial.  Re¬ 
straints  of  this  kind  are  not  necessarily 
and  in  all  cases  invalid.  See  Brandsher^ 
V.  Hayes,  408  U.S.  665.  685  (1972); 
Times-Pieeaynne  Pnhlishin^  Corp.  v. 
Slttdinkainp,  419  U.S.  at  1307;  News¬ 
papers,  Ine.  v.  Blaekwell,  421  U.S.  997 
( 1975).  1  am  particularly  conscious  of  the 
fact  that  the  District  Court's  order 
applies  only  to  the  period  prior  to  the 


empanelling,  and  presumably  the 
sequestration,  of  a  jury  at  the  forthcom¬ 
ing  trial.  Most  of  our  cases  protecting  the 
press  from  restrictions  on  what  they  may 
report  concerns  the  trial  phase  of  the 
criminal  prosecution,  a  time  when  the 
jurors  and  witnesses  can  be  otherwise 
shielded  from  prejudicial  publicity,  and 
also  a  time  when  both  sides  are  being 
heard.  See  for  example  Craif"  v.  Marney, 
331  U.S.  367  (1947);  Pennekamp  v. 
Florida,  328  U.S.  331  (1946);  and  flm/ge.v 
V.  California,  314  U.S.  252  (1941).  Re¬ 
strictions  limited  to  pre-trial  publicity 
may  delay  media  coverage — and.  as  I 
have  said,  delay  itself  may  be 
impermissable — but  at  least  they  do  no 
more  than  that. 

“1  therefore  conclude  that  certain 
facts  that  strongly  implicate  an  accused 
may  be  restrained  from  publication  by 
the  media  prior  to  his  trial.  A  confession 
or  statement  against  interests  is  the 
paradigm.  See  Rideau  v.  Lonisanna,  373 
U.S.  723  (1963);  and  Irvin  \\  Dowd,  366 
U.S.  717  ( 1961).  , A  prospective  juror  who 
has  read  or  heard  of  the  confession  in 
statements  repeatedly  in  the  news  may 
well  be  unable  to  form  an  independent 
judgment  as  to  guilt  or  innocence  from 
the  evidence  adduced  at  trial.  In  the  pre¬ 
sent  case,  there  may  be  other  facts  that 
are  strongly  implicative  of  the  accused, 
as.  for  example,  those  associated  with 
the  circumstances  of  his  arrest.  There 
also  may  he  facts  that  are  not  necessarily 
implicative,  but  that  are  highly  prejudi¬ 
cial.  as.  for  example,  facts  associated 
with  the  accused's  criminal  record,  if  he 
has  one.  Certain  statements  as  to  the  ac¬ 
cused's  guilt  by  those  associated  with  the 
prosecution  might  also  be  prejudicial. 
There  is  no  litmus  paper  test  available. 
Yet  some  accommodation  of  the  conflict¬ 
ing  interest  must  be  reached.  The  gov¬ 
erning  principle  is  that  the  press,  in  gen¬ 
eral.  is  to  be  free  and  unrestrained  and 
that  the  facts  are  presumed  to  be  in  the 
public  domain.  The  accused,  and  the 
prosecution  as  it  joins  him.  bears  the 
burden  of  showing  that  publicizing  par¬ 
ticular  facts  will  irreparably  impair  the 
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ability  of  those  exposed  to  them  to  reach 
an  independent  and  impartial  judgment 
as  to  guilt.  Of  course,  if  a  change  of 
venue  will  not  allow  the  selection  of  a 
jury  that  will  have  been  beyond  the  reach 
of  the  expected  publicity,  that  also  is  a 
factor. 

“4.  Paragraph  6  of  the  Restrictive 
Order  also  prohibits  disclosure  of  the 
“exact  nature  of  the  limitations"  that  it 
imposes  on  publicity.  Since  some  of 
those  limitations  are  hereby  stayed,  the 
restrictions  on  the  reporting  of  those 
limitations  are  stayed  to  the  same  extent. 
Inasmuch  as  there  is  no  point  in  prohibit¬ 
ing  the  reporting  of  a  confession  if  it  may 
be  reported  that  one  has  been  made  but 
may  not  be  spoken  of.  the  provision  in 
Paragraph  6  that  the  restriction  on  re¬ 
porting  confessions  may  itself  not  be  dis¬ 
closed  is  not  stayed 

“5.  To  the  extent,  if  any.  that  the  Dis¬ 
trict  Court’s  Order  prohibits  the  report¬ 
ing  of  the  pending  application  to  the  Sup¬ 
reme  Court  of  Nebraska,  and  to  the  ex¬ 
tent.  if  any.  that  the  Order  prohibits  the 
reporting  of  the  facts  of  the  filing  of  my 
chambers  opinion  on  November  13,  or  of 
this  opinion  (other  than  those  parts  of  the 
opinions  that  include  facts  properly  sup¬ 
pressed),  the  Restrictive  Order  is  also 
stayed. 

“6.  Nothing  herein  affects  those  por¬ 
tions  of  the  Restrictive  Order  governing 
the  taking  of  photographs  and  other 
media  activity  in  the  Lincoln  County 
Court  House.  Neither  is  it  to  be  deemed 
as  barring  what  the  District  Judge  may 
impose  by  way  of  restriction  on  w  hat  the 
parties  and  officers  of  the  court  may  say 
to  any  representative  of  the  media. 

“The  District  Court  and  the  Supreme 
Court  of  Nebraska  obviously  are  closer 
than  1  am  to  the  facts  of  the  crimes,  to 
the  pressures  that  attend  it.  and  to  the 
consequences  of  community  opinion  that 
have  arisen  since  the  commission  of  the 
offenses.  The  Supreme  Court,  accord¬ 
ingly,  is  in  a  better  position  to  evaluate 
the  details  of  the  Restrictive  Order.  It 
may  well  conclude  that  other  portions  of 
that  Order  are  also  to  be  stayed  or  vac¬ 
ated.  I  have  touched  only  upon  what  ap¬ 
pear  to  me  to  be  the  most  obvious  fea¬ 
tures  that  require  resolution  immediately 
and  without  one  moment's  further  de¬ 
lay." 

Court  overturns 
newsstand  rule 

A  El  Cajon.  Calif,  ordinance  requiring 
removal  of  newsracks  from  public  side¬ 
walks  in  front  of  commercial  establish¬ 
ments  has  been  declared  unconstitution¬ 
al  by  a  three-judge  California  District 
Court  of  -Appeal.  The  judges  sustained 
a  lower  court  ruling  that  the  ordinance 
violated  the  First  .Amendment  by  inter¬ 
fering  with  freedom  to  circulate  pub¬ 
lications. 
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One  of  a  series  of  reports  on  the  first  hundred  years  of  the  telephone. 


The  Bell  System  didn’t  just  happen. 
It  was  planned,  right  from  the  start. 


Thanks  to  Alex¬ 
ander  Graham  Bell, 
all  nations  have  tele¬ 
phones.  Thanks  to 
Theodore  Newton 
Vail,  the  United 
States  has  the  world’s 
best  telephone 
system. 

Theodore  New¬ 
ton  Vail  was  the  first  General  Manager  of 
the  Bell  Telephone  Company.  He  was 
hired  in  1878,  when  the  telephone  was 
two  years  old,  and  10,755  sets  were  in 
service,  most  of  them  in  the  Northeast. 
His  vision  of  what  the  new  invention 
could  become  equaled  Bell’s  own. 

Both  men  saw  that  the  success  of  the 
infant  telephone  industry  depended  on  of¬ 
fering  customers  an  integrated  nationwide 
telephone  system.  The  goal,  as  Vail  later 
phrased  it,  was  “one  policy,  one  system, 
universal  service.”  “The  strength  of  the 
Bell  System,”  he  wrote,  “lies  in  this  uni¬ 
versality.” 

Vail’s  economic  insight  was  remark¬ 
able  for  his  day.  He  was  managing  a  new 
kind  of  enterprise,  one  of  the  first  of  what 
we  now  call  technological  industries.  He 
saw  that  technology  gave  birth  to  the 
telephone,  and  that  technology  also 
imposed  new  requirements  on  the  man¬ 
agers  of  the  business.  Manufacturing 
telephones  required  a  large  commitment 


of  capital,  for  spe¬ 
cialized  factories. 
Improving  the  tele¬ 
phone  required  coor¬ 
dination  of  research 
efforts,  plus  more 
capital  for  labora¬ 
tories.  Marketing  the 
telephone  success¬ 
fully  required  rea¬ 
sonable  assurance  that  supply  and 
demand  would  keep  pace  with  each  other. 
Vail  realized  that  the  only  way  those 
requirements  could  be  met  was  for  man¬ 
agement  to  plan  every  step  of  the  enter¬ 
prise,  from  sources  of 
supply  to  customer 
orders. 

Contrast  the 
case  of  the  manager 
of  a  simpler  business 
—  a  small  bakery,  for 
instance.  The  man¬ 
ager  has  great  free¬ 
dom.  If  cake  doesn’t 
sell,  he  can  bake 
bread.  If  white  bread 
doesn’t  sell,  he  can  bake  rye.  There  is  no 
need  to  commit  large  sums  of  capital, 
since  the  same  ovens  serve  for  all  three 
products.  No  research  effort  is  required, 
since  the  recipes  are  well  known.  If  the 
price  of  flour  goes  up,  the  manager  can 
raise  the  price  of  bread  immediately.  If 
demand  varies,  he  can  bake  more  bread  or 


Alexander  Graham  Bell 


Theodore  Newton  Vail 


Vail’s  ability  to  plan 
turned  Bell’s  invention 
into  the  best  telephone 
system  in  the  world. 


The  predecessor  of  Bell  Tclcpltouc  Tahoratorics: 
the  Bell  company’s  Mechanical  Dcparinicni  in  ihc  1880  s. 


less.  The  technological  industry,  by  its 
very  nature,  lacks  such  flexibility. 

The  first  telephones  were  made  in  a 
Boston  machine  shop.  Demand  soon  out¬ 
stripped  capacity,  and  firms  in  several 
cities  were  licensed  to  make  sets  under  the 
Bell  patents. Vail  wanted  closer  integration 
of  manufacture,  to  assure  the  company’s 
service  objectives.  In  1881,  the  Bell  com¬ 
pany  acquired  controlling  interest  in  the 
Western  Electric  Company  of  Chicago, 
and  in  1882,  made  that  company  the  man¬ 
ufacturer  of  Bell  equipment. 

This  arrangement  was  desirable  for 
a  number  of  technical  reasons:  quality,  reli¬ 
ability,  standardization.  Vail  also  had  a 
strong  managerial  reason.  The  Bell  com¬ 
pany’s  business  was  providing  telephone 
service.  Success  depended  on  having  a  de¬ 
pendable  supply  of  quality  equipment 
needed  for  the  service,  at  a  reasonable  cost. 
By  integrating  manufacturing  within  the 
Bell  company,  Vail  took  a  long  step  toward 
that  goal. 

At  this  point  the  groundwork  was  laid 
for  a  nationwide  network.  In  1884  the  first 
Boston  to  New  York  line  proved  that  com¬ 
mercial  long  distance  telephony  was  poss¬ 
ible— and  profitable.  Vail  and  his 
associates  organized  an  additional  com¬ 


pany,  whose  corporate  charter  put  Vail’s 
dream  in  black  and  white.  Its  business  was 
to  be  “constructing,  buying,  owning,  leas¬ 
ing  or  otherwise  obtaining,  lines... and 
equipment,  using,  operating  or  otherwise 
maintaining,  the  same.... The  lines  of  this 
association... will  connect  one  or  more 
points  in  each  and  every  city,  town  or  place, 
in... the  United  States,  Canada  and  Mex¬ 
ico,  and  also  by  cable  and  other  appropriate 
means  with  the  rest  of  the  known 
world....” 

Despite  all  the  progress  made,  Vail 
saw  a  basic  threat  to  the  industry.  Although 
it  was  growing,  the  quality  of  the  service 
it  provided  was  deteriorating.  Some  of  the 
earliest  equipment  needed  to  be  replaced. 
Rapid  expansion  was  causing  growing 
pains.  Vail  knew  these  service  problems 
must  be  dealt  with.  But  the  Boston  finan¬ 
ciers  who  determined  company  policy 
felt  their  primary  duty  was  to  maximize 
profit  for  investors.  The  financiers  repre¬ 
sented  the  thinking  of  the  day;  once  again 
Vail’s  ideas  were  decades  ahead  of  his  time. 
In  1887,  Vail  felt  compelled  to  resign.  For 
the  next  twenty  years,  he  followed  telephone 
developments  as  an  interested  outsider. 

In  1893  and  1894,  the  Bell  telephone 
patents  expired.  New  telephone  companies 
sprang  up  almost  overnight,  many  of  them 
in  cities  already  served  by  Bell  companies. 
Since  the  wires  of  the  new  companies  did 
not  connect  with  Bell  wires,  their  subscrib¬ 
ers  could  not  talk  with  Bell  subscribers.  In 
order  to  be  in  touch  with  all  the  telephones 
in  town,  stores  and  offices  had  to  have  two 
telephones.  That  meant  two  directories, 
two  sets  of  wires— and  two  bills.  Neverthe¬ 
less,  demand  for  all  telephones  was  soaring. 


Broadxvay  and  John  Si  reel,  New  York  Ciiy,  1890. 
Vail  succeeded  in  gening  ihc  cily  s  wires  pul  underground. 


The  new  companies  grew,  the  Bell  affil¬ 
iated  companies  grew,  the  confusion  grew. 

Growth  brought  financial  problems. 
Earnings,  handsome  as  they  were,  were 
insufficient  to  finance  such  rapid  expan¬ 
sion.  (The  telephone  industry  is  a  capital 
intensive  industry.)  Bell  management  bor¬ 
rowed  more  and  more  money  from  big 
banks.  By  1907,  lenders  were  getting  hard 
to  find.  Then  came  the  Panic  of  1907.  To 
protect  their  interests,  the  bankers  de¬ 
manded  that  telephone  management  invite 
Vail  back  to  run  things.  Vail  accepted  the 
invitation.  That  year  there  were  3,132,000 
Bell  telephones  in  service. 

Vail’s  return  to  command  restored  the 
financial  community’s  confidence  in  the 
Bell  company,  so  towering  was  the  reputa¬ 
tion  he  had  built.  Improving  the  quality  of 
the  service  was  his  first  concern.  He  made 
sure  that  concern  was  understood  by  Bell 
people  throughout  the  land.  Thanks  to 


their  efforts,  and  investment  in  needed 
equipment,  service  improved. 

Further  improvement  depended  on 
improving  telephone  technology.  Research 
was  going  on  in  various  parts  of  the  com¬ 
pany,  in  various  cities.  To  encourage  better 
planning  and  coordination,  Vail  unified  the 
research  effort.  And  he  directed  the  re¬ 
searchers  to  examine  at  once  a  new  device, 
the  audion  tube  invented  by  Dr.  Lee  De 
Forest.  Working  with  De  Forest,  telephone 
researchers  developed  the  vacuum  tube 
electronic  amplifier,  which  greatly  ex¬ 
tended  the  range  of  long  distance  service, 
and  led  in  time  to  commercial  radio  and 
television. 

Duplicate  telephone  companies  in 
various  towns  were  incompatible  with 
good  service.  Waterworks  and  electric 
companies  were  recognized  as  “public 
utilities,”  granted  exclusive  franchises  for 
geographical  areas.  Vail  believed  that  same 
reasoning  applied  to  the  telephone  in¬ 
dustry.  He  set  out  to  eliminate  the  duplica¬ 
tion  by  buying  out  the  rival  companies 
where  that  was  possible,  or  selling  out  to 
them  in  some  towns  if  that  was  the  only 
way.  In  1913,  as  a  step  toward  universal 
service,  he  agreed  to  allow  the  independent 
(non-Bell)  companies  to  use  the  Bell  long 
distance  lines. 

Now  Vail  could  speak  confidently  of  a 
telephone  system  rather  than  a  large  number 
of  isolated,  unconnected  telephone  com¬ 
panies.  He  was  the  first  to  use  the  phrase 
“Bell  System.”  He  could  look  to  the  day 
when  telephone  service  would  be  well 
within  the  means  of  the  average  American. 
And  that  gave  him  the  final  element  in  his 
planning:  he  could  make  long-range 
estimates  of  the  needs  of  his  customers. 


The  chain  was  complete:  research  and 
development,  an  efficient  source  of  sup¬ 
ply  in  the  Western  Electric  Company  and 
total  responsibility  for  installation,  main- 
tenarce  and  repair  in  the  local 
companies. 

Because  Vail  could  plan  in  this  way, 
the  company  could  invest  the  necessary 
millions  in  equipment  for  current  needs, 
and  in  research  for  predictable  future 
growth. 

The  Bell  System  continues  today  in 
the  pattern  Vail  set.  Not  as  a  matter  of 
tradition,  but  because  the  concept  works. 
We  are  planning  today  American  telephone 
service  for  the  21st  Century.  Western 
Electric  and  the  associated  Bell  Companies 
are  installing  new  electronic  switching 
systems  nationwide,  which  make  possible 
many  additional  telephone  services.  Scien¬ 
tists  and  engineers  at  Bell  Laboratories, 
birthplace  of  the  first  electrical  digital 
computer  and  the  transistor,  are  working 
now  on  new  technology  to  transmit  tele¬ 
phone  calls  on  a  beam  of  light,  to  handle 
calling  volumes  expected  by  the  year 
2000. 

Research,  manufacturing,  operations 
—one  Bell  System,  a  planned  approach 
that  works.  Efficiency  and  productivity  are 
well  ahead  of  the  average  for  all  other 


Electronic  su'iichiitf’  systems,  a  thousaud  times  faster  than  the 
equipment  they  replace,  arc  noiv  being  installed  across  the  nation. 


industries,  the  system  is  the  best  in  the 
world.  There  are  two  tests  you  can  make 
yourself  to  see  if  the  Bell  System  really 
works:  Compare  telephone  prices  to  the 
price  of  almost  anything  else  over  the  past 
twenty-five  years.  Long  distance  service  is 
one  of  the  few  things  that  have  hardly  gone 
up  at  all.  Other  telephone  services  have 
gone  up  far  less  than  the  price  of  almost 
anything  else  you  buy.  The  economics  of  a 
planned  telephone  system  have  surely  been 
to  the  customer’s  benefit.  What  about  the 
service?  Well,  just  pick  up  your  telephone. 
Call  any  number  in  the  United  States. 

The  best  telephone  system  in  the 
world  didn’t  just  happen.  It  was  planned 
that  way. 

One  Bell  System.  It  works. 


@ 


Bell  System 


Luther  Huston 
dies  at  87 

Luther  A.  Huston,  who  was  the 
Washington  correspondent  for  Editor  & 
Publisher  from  1966  until  November 
1974,  died  of  a  heart  attack  November  26 
at  his  retirement  home  in  Franklin,  N.C., 
having  served  journalism  for  63  of  his  87 
years. 

Huston  was  staff  correspondent  and 
Washington  bureau  manager  for  the  New 
York  Times  from  1934-57.  During  that 
time  he  often  toured  the  country  for 
background  on  developments  in  the  capi¬ 
tal.  He  won  the  George  Polk  Memorial 
Award  for  his  reporting  of  the  school- 
desegregation  struggle  that  culminated  in 
the  Supreme  Court  verdict  of  1954. 

Huston  was  1947-48  national  president 
of  The  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi.  He  was 
awarded  the  Society’s  highest  honors: 
the  Wells  Key,  in  1949,  and  election  as  a 
Fellow  of  the  Society  in  1956. 

The  books  he  wrote  included  “Path¬ 
way  to  Justice;  A  Study  of  Earl  Warren” 
and  “The  Department  of  Justice,”  a  his¬ 
tory. 

G.  E.  Biddle  dies 

Grant  E.  Biddle,  executive  secretary 
of  the  Scottish  Rite  Cathedral  Chicago, 
died  of  a  heart  attack  December  first 
while  attending  a  meeting  at  the  Cathed¬ 
ral.  He  was  56. 

Biddle  from  February  1965  to  October 
1970  was  an  advertising  representative 
for  Editor  &  Publisher  in  the  company’s 
Chicago  office. 

He  is  survived  by  his  wife  Helen,  two 
sons,  three  daughters,  and  12  grandchil¬ 
dren. 

Biddle  had  been  nominated  to  receive 
the  Masonic  33rd  degree  in  1976  and 
was  a  member  of  Medinah  Temple 
AAONMS.  He  was  an  associate  editor  of 
the  Scottish  Rite  magazine,  a  member  of 
the  Public  Relations  Society  of  America 
and  a  member  of  Oriental  Lodge  33 
F.&AM. 

Deaths 

Christy  Fox.  63,  former  society  editor 
and  columnist  for  the  Los  Angeles  Times; 
Nov.  21. 

♦  *  * 

Richard  Boeckel.  83,  founder  and 
former  editor  for  Editorial  Research  Re¬ 
ports  Service;  Nov.  14. 

*  *  * 

Ralph  Kletzing,  84,  former  editor- 
publisher  of  the  Carlton- Yamhill  Review 
in  Oregon;  Nov.  15. 

*  ♦  * 

Frank  Penn,  54,  columnist  for  the  Ot¬ 
tawa  Citizen;  Nov.  21. 
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John  Aborn.  74,  horse-racing  writer. 
Providence  (R.\.)  Journal-Bulletin;  Nov. 
21. 

♦  *  * 

Bertha  Hammond.  87,  retired  reporter 
Greenfield  (Mass.)  Recorder;  Nov.  24. 

*  *  * 

Samuel  Whiteman.  71,  retired  circula¬ 
tion  department  employe,  Boston  Herald 
American;  Nov.  15. 


Wins  $1,000  award 

Jay  Davis,  a  weekly  columnist  for  the 
Belfast  (Me.)  Republican  Journal,  is  the 
recipient  of  a  $1,000  LeRoy  Wolfe  Writ¬ 
ing  Award  for  newspapers,  sponsored  by 
the  Cystic  Fibrosis  Foundation.  His  win¬ 
ning  story  was  on  the  effects  of  the  dis¬ 
ease  on  the  life  and  family  of  Tracy  Row¬ 
lands,  a  three-year-old  patient. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)  Times  Roman,  leaded! 

And  get  the  whole  thing  on  Vk  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left:  Commercial  printing  for  third  parties.  And  you  can  have  that,  too. 
for  a  small  extra  premium. 

That’s  what  experience  will  do  for  you.  That’s  why  2'/2  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it’s  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won’t  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It’s  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You’ll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you’re  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we’ll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

■  Publishers  Libel,  Department  B-12 
B  Employers  Reinsurance  Corporation 
■  21  West  lOth  Street 

■  Kansas  City,  Missouri  64105 

I  Please  tell  me  more  about  your  Publishers  Libel  coverage. 

I  NAME. _ 

■  riTLK _ 

_  PUBLICATION _  ^ 

*  ADDRESS _ _ 

I  CITY.  STATE.  ZIP  _  _ 

I  TELEPHONE _ _ 
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Women  sue 
New  Haven  papers 

Eighteen  current  and  former  editorial 
employes  of  the  Register  Publishing  Co. 
filed  suit  in  U.S.  District  Court  in  New 
Haven,  Conn,  charging  the  firm  with  al¬ 
leged  sex  discrimination  in  its  hiring, 
promotion  and  compensation  practices. 

The  federal  lawsuit  seeks  S400,000  in 
back  pay.  $300,000  in  punitive  damages 
against  the  firm  and  a  court  order  requir¬ 
ing  the  firm  to  institute  an  affirmative 
action  plan  to  deal  with  the  alleged  dis¬ 
crimination. 

Robert  J.  Leeney,  editor  of  the 
Journal-Courier  and  New  Haven  Regis¬ 
ter,  said,  “We  consider  the  claims  unfair 
and  totally  unfounded.”  He  declined 
further  comment  pending  receipt  of  the 
complaint  by  the  newspaper's  counsel. 

The  women,  all  of  whom  are  or  were 
reporters  or  copy  editors  for  the  news¬ 
papers,  filed  earlier  charges  with  the  state 
Commission  on  Human  Rights  and  Op¬ 
portunities  and  the  federal  Equal 
Employment  Opportunities  Commission 
(EEOC). 

The  class  action  suit  claims  that  the 
firm  discriminates  against  women  in  its 
“policies  of  recruiting,  hiring,  assigning, 
transferring,  promotion,  compensating 
and  discharging,”  denying  women  equal 
opportunity  in  employment. 


Rockwell  closing 
printing  press  plant 

The  Cicero,  Illinois  printing  press 
manufacturing  plant  of  Rockwell  inter¬ 
national  will  be  phased  out  midway  in 
1976,  according  to  Stephen  G.  Classon, 
executive  vicepresident  of  Rockwell’s 
Graphic  Systems  Group. 

The  plant  is  one  of  7  operated  by  the 
group  for  the  manufacture  of  printing 
presses  and  related  equipment.  The 
other  plants  are  located  in  Chicago  and 
Rockford,  Illinois;  Cedar  Rapids,  Iowa; 
Pearl  River,  N.Y.;  Cambridge,  Ontario. 
Canada;  and  Preston,  England. 

Classon  said  that  consolidating  of 
manufacturing  is  underway  and  steps  are 
being  taken  to  improve  the  utilization  of 
Rockwell's  other  plants.  He  explained 
that  market  conditions  resulting  in  a  lack 
of  order  backlog  constitutes  the  phase 
out  plan. 

The  Cicero  plant's  production  and 
maintenance  employes  who  are  rep¬ 
resented  by  the  international  Associa¬ 
tion  of  Machinists  and  Aerospace  Work¬ 
ers  have  been  on  strike  at  the  plant  for 
several  weeks. 

Corporate  headquarters  of  the  Graphic 
Systems  Group  will  remain  in  Chicago. 
.About  700  machinists  and  150  office  per¬ 
sonnel  will  be  affected  by  the  plant  clos¬ 
ing.  The  Cicero  installation  was  estab¬ 
lished  in  the  early  1950s. 
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FIRST  PLACE — Paul  Bereswill,  25,  Newsday  photographer,  captured  first  prize  in  the 
15th  annual  NYRA  Photojournalism  Awards  Competition  for  his  picture  of  Ruffian,  the 
late  champion  in  the  stretch  run  at  Aqueduct  Race  track  earlier  this  year.  Bereswill 
received  $250  for  the  picture  from  NYRA. 


Metric  measurements  McGraw-Hill  eyes 
given  in  stories  Sunday  supplement 

Since  last  spring,  the  Ypsilanii  (Mich.) 

Press  has  been  using  metric  figures  in 
parentheses  after  references  to  tradi¬ 
tional  measurements  of  length,  weight, 
temperature,  volume  or  area. 

After  two  months  of  preparation.  10- 
page  manual  including  conversion  for¬ 
mulas  and  pre-computed  tables  for  quick 
reference  was  distributed  to  staff. 

The  style  adopted  was  as  following: 

— Mr.  and  Mrs.  John  Doe  of  Ypsilanti. 
a  son.  7  lbs..  2  oz..  (3.2  kg).  Feb.  10. 

1975. 

— The  6'8"(2  m)  athlete  .  .  . 

— Winds  northwesterly  at  15  miles  (24 
km)  per  hour. 

— Highs  ranging  from  20  F  (  -6.7  C)  to 
25  F  (-3.9  C)  .  .  . 

The  2-inch  (5  cm)  snowfall  .  .  . 

The  pre-computed  charts  included  the 
frequently  used  range  of  measurements 
only,  and  in  case  of  an  oversized  new¬ 
born  baby  or  someone  over  7  feet  a  re¬ 
porter  had  to  do  the  math  work  based  on 
the  given  formula. 

Reaction  was  mixed,  even  within  the 
paper. 


Tails  roll-out  for 
4  new  markets 

.American  Tobacco  Co.  will  roll  out  its 
Tall  Filter  and  Menthol  120  mm  cigar¬ 
ettes  into  California.  Following  up  tests 
in  Houston,  the  cigaret  brand  will  soon 
enter  Florida.  Cleveland  and  St.  Louis. 

.Ads  for  the  brand  includes  two-column 
b/w  ads  to  accentuate  length.  Supple¬ 
mental  advertising  includes  regional 
magazines,  billboards  and  public  transit. 
Sullivan.  Stauffer.  Colwell  &  Bayles  is 
the  agency. 


COMPETITION 
WISHES 
WE’D  RAISE 
OUR  PRICE 

Why?  Because  our  stacker  is  $10,000  less  than  theirs. 

It’s  the  IDAB  NS  440. 

The  latest  metropolitan-sized  compensating  stacker 
that  has  been  performance  engineered  for  simplicity. 

The  440  has  only  four  basic  moving  parts  plus  a  couple  of 
motors,  a  relay  and  the  industry’s  only  lifetime  guarantee 
on  all  stacker  electronics. 

Put  the  440  to  work  for  you  stacking  as  few  as  six  to  over 
100  pages  broadsheet  up  to  80,000  per  hour.  And  watch 
it  really  perform  on  stuffers. 

If  you  have  odd-count  demands,  try  the  optional  EDS 
microprocessor  that  automates  programming. 

With  quality  and  performance  in  mind,  it’s  not  difficult  to 
select  the  least  costly  stacker. . .  The  IDAB  NS  440.  Call  or 
write  us  for  all  the  details.  Our  competitors  will. 


Atlanta  (404)453-2324 
Chicago  (312)  327-1445 
Dallas  (214)692-7601 
Hartford  (203)  265-1139 


^/gpfe/ 


9770  N.W.  79TH  AVENUE 
HIALEAH  GARDENS,  FL.  33016 
PHONE  (305)  823-4000  •  Telex  51-9408 


Helena  l>R  installs 
low  cost  VDT  system 


The  Helena  (Mont.)  Independent  Re¬ 
cord  put  into  operation  on  November  3  a 
“double-wide”  low  cost  electronic  copy 
processing  system.  The  video  terminal 
system  with  floppy  (magnetic)  disc  stor¬ 
age  was  designed  by  Computype  of  Ann 
Arbor,  Mich. 

The  Montana  Capital  City  newspaper  is 
a  member  of  the  Lee  Enterprises  group 
and  is  published  evenings  Monday 
through  Friday  and  Sunday  mornings.  The 
paper  has  a  circulation  of  1 1 ,000  and  aver¬ 
ages  approximately  28  pagesa  day.  Adver¬ 
tising  to  news  ratio  is  60/40  with  classified 
averaging  about  two  to  three  pages  per 
dav 

The  equipment,  comprising  10  Com- 
puEdit  video  display  terminals  and  two 
connecting  CompuStor  magnetic  disc 
storage  units,  was  delivered  on  October 
19.  After  one  week  of  installation  and 
testing  and  another  week  of  “hands-on” 
training  by  editorial  and  classified  person¬ 
nel,  the  system  was  put  on/stream. 
Typewriters  were  removed  immediately. 

Eight  of  the  VDTs  are  in  the  newsroom 
and  two  are  located  in  classified.  The 
paper  previously  had  installed  two  Harris 
1 100  VDT  terminals,  which  are  now  being 
used  in  the  newsroom  as  stand-alone  un¬ 
its. 

Storage  of  copy  in  the  CompuStor  units 
is  by  means  of  floppy  discs,  each  with  a 
capacity  of  250,00()  characters.  Each 
CompuStor  unit  can  accommodate  four 
discs. 

The  paper  is  utilizing  six  discs  for  a  total 
storage  capacity  of  1 ,500,000  characters. 
Expansion  to  two-million  characters  is 
possible  by  installing  two  additional  discs 
in  one  of  the  units. 

1  he  system  design  of  the  double-wide 
approach  can  accommodate  16  input  ports 
and  16  output  ports. 

Associated  Press  and  New  York  Times 


News  Service  wires  are  interfaced  directly 
to  the  CompuStors.  The  AP  reperforator 
was  shut  off  one  week  after  the  system 
went  operational. 

In  the  newsroom  the  reporters  write 
their  stories  directly  on  the  VDTs.  The 
screen  has  16  lines  of  64  characters  each. 
The4K  memory  of  the  VDT  provides  each 
unit  with  a  capacity  of4,()96  characters,  or 
approximately  8(X)  words.  Editors  can  call 
up  both  local  and  wire  stories  on  the  V  DT s 
for  editing. 

Wire  copy  is  first  called  out  in  the  form 
of  a  directory,  which  contains  the  first  256 
characters  of  each  story  on  the  wire. 
Stories  that  are  not  to  be  used  can  be  killed 
on  the  directory,  removing  them  from 
storage.  If  desired,  stories  intended  for 
later  use  can  be  transferred  to  another  disc 
and  be  stored  there  until  needed.  Stories 
intended  for  publication  are  queued  for 
editing.  As  many  as  63  stories  can  be 
queued  at  one  time. 

Classified  ads  are  keyboarded  into  a 
classified  insertion  form  which  appears  on 
the  VDT  screen.  Billing  information, 
which  is  underlined  on  the  screen,  does 
not  go  into  storage  for  typesetting,  but  is 
printed  out.  along  with  the  ad,  on  an  Extel 
printer. 

An  Extel  print-out.  if  desired,  can  be 
made  of  editorial  copy  as  well.  Also,  a 
reporter  can  take  notes  on  his  or  her  V  DT 
and  get  an  Extel  printout  from  which  to 
write  a  finished  story. 

At  present,  output  from  the  system  is  in 
six  level  tape  produced  by  a  Facit  punch. 
However,  the  plans  are  to  install  new 
typesetting  equipment  early  next  year,  at 
which  time  the  system  will  be  direct-wired 
to  the  typesetters  for  both  news  and  clas¬ 
sified  by  means  of  Computype  Model  120 
interface  devices. 

For  back-up  purposes,  tape  output 
through  the  Facit  punch  alsocan  begener- 


ateddirectlyfromthe  VDT's.makingeach 
tube  a  stand-alone  unit  in  the  event  of  a 
failure  in  the  storage  units. 

Since  each  CompuEdit  terminal  has 
input  and  output  capabilities  to  and  from 
the  CompuStors,  the  VDT'scan  “talk”  to 
each  other.  Anyone  can  call  up  copy  sent 
from  any  terminal.  Thus,  if  a  classified 
terminal  is  on  the  shelf  for  repairs,  its 
operator  can  function  equally  well  on  a 
newsroom  VDT. 

Independent  Record  publisher  George 
D.  Remington  describes  the  system  as 
“ideal  for  smaller  dailies  from  the 
standpoint  ofeconomics,  simplicity  of  op¬ 
eration,  flexibility  and  back-up  capabil¬ 
ity.”  There  is  no  software  and  no  compu¬ 
ter  in  the  system  design.  It's  all  solid-state 
and  hard-wired  equipment. 

“The  terminals  do  not  hyphenate  and 
justify."  Remington  says,  "but  typeset¬ 
ters  do.  So  why  buy  expensive  duplica¬ 
tion?" 

Remington  credited  the  smoothness  of 
the  change  to  several  factors — training  of 
personnel  in  advance,  the  simplicity  of  the 
equipment  and  “a  young,  eager  staff  that 
welcomed  the  change  and  the  challenge.” 

Remington  also  said,  nearly  all  editorial 
and  classified  personnel  had  experience 
w  ith  V  DToperations  on  the  Harris  1  lOO's, 
w  hich  were  installed  last  April.  The  I  l(K)'s 
had  been  used  for  classified,  wire  editing 
and  considerable  direct  keyboarding  of 
news  copy. 

Mike  Voeller.  editor,  and  Jens  C.  Jen¬ 
sen  Jr.,  production  manager,  wrote  the 
original  operations  manuals  for  editorial 
and  classified  personnel.  They  also  con¬ 
ducted  training  sessions  several  weeks 
before  the  equipment  was  delivered. 

Effective  January  1.  1976  a  4K  terminal 
will  cost  S3 195.  and  a  CompuStor  unit  with 
one  I/O  port  and  one  disc  (250,(X)0  charac¬ 
ters)  will  cost  SI 5.950.  Additional  disc 
with  drive  and  interfaces  will  be  S4.()(X). 
The  Model  120  interface  will  be  S2995. 
w  ith  news  wire  interfaces  (one  port )  listed 
at  S2.(X)().  Each  additional  I/O  at  S25(). 
Bureau  operations  can  use  either  four 
CompuEdit  terminals  or  four  Model  140 
terminals. 


Classified  department  employe  writes  ad  and  fills  in  billing  infor¬ 
mation  on  form  which  appears  on  CompuEdit  screen. 


Managing  Editor  Ken  Robertson,  left,  and  wire  editor  Charles 
Wood  edit  copy  on  CompuEdit  terminals,  with  double-wide  Com¬ 
puStor  units  in  background. 
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-THEIR  BABY  WILL  BE  nARIINC  nRST  GRADE. 


The  simple  truth  is— it  can  take  about 
five  to  eight  years  to  discover  new 
oil  offshore  and  turn  it  into  gasoline. 
To  get  an  idea  of  the  time  and  work  in¬ 
volved,  let’s  look  at  a  rough  timetable. 
1st  year:  Exploring  for  new  oil  fields. 
This,  of  course,  is  the  first  step.  And 
then— before  we  can  start  drilling— 
we  have  to  lease  the  acreage.  All 
told,  it  can  easily  take  a  year  or  more. 
2nd  year:  Start  exploratory  drilling  for 
oil.  Unfortunately  the  facts  in  the  oil 
business  are  that  most  exploratory 
drilling  does  not  recover  commercial 
quantities  of  oil  or  gas.  The  odds  are 
something  like  50  to  1  against 
striking  oil  in  amounts  large  enough 


to  be  commercially  worthwhile. 

3rd  year:  Developing  the  field.  One 
well  isn’t  enough  for  the  field  to  be 
fully  productive.  Additional  wells 
have  to  be  drilled.  And  that  doesn’t 
happen  overnight  or  without  great 
expense. 

4th  year:  Transporting  the  crude  oil. 

Once  the  well  does  come  in,  you 
may  have  to  build  a  pipeline  to  trans¬ 
port  the  crude  oil. 

Sth  year:  Refining  the  oil.  Finally, 
we’re  ready  for  the  last  step— turning 
the  oil  into  petroleum  products.  New 
refineries  may  have  to  be  built.  Or 
present  ones  expanded  or  modern¬ 
ized.  It  all  takes  time  and  money. 


As  you  see,  it  takes  a  lot  of  time 
and  planning  and  capital  investment 
—  often  running  into  hundreds  of 
millions  of  dollars— to  find  oil  and 
turn  it  into  petroleum  products. The 
best  way  to  supply  you  with  the 
petroleum  you  need  is  through  a  free 
enterprise  system  that  will  enable 
us  to  generate  the  necessary  capital. 


TEXACCV 


We're  workins  to  keep  your  trust. 


On  December  6,  join  Texaco  in  a  gala  afternoon  of  opera.  At  2  p.m.,  ET,  on  radio,  Texaco  begins  Ks  36th  season  of  live  broadcasts 
from  the  Metro^itan  Opera  House  in  New  York.  At  5  p.m.,  ET,  on  CBS-TV,  “Danny  Kaye’s  Look-in  at  the  Metropolitan  Opera.’’ 


David  M.  Skoioda.  rural  affairs  repor¬ 
ter  for  the  Milwaukee  Journal — resigned 
to  publish  the  Lodi  Enterprise,  a  weekly, 
he  and  his  wife  Gretchen,  purchased 
from  Arnie  F.  Betts,  Wilmette,  111.,  a 
former  Wisconsin  legislator. 

♦  *  * 

Larry  Evans,  onetime  sportswriter  for 
Washington  Post — retired  December  31 
after  21  years  as  publicity  director  of  the 
U.S.  Trotting  Association  in  Columbus. 
Ohio. 

♦  *  * 

Fi  i  IX  .SrRGio.  Reuters'  commodity 
editor  in  Chicago — named  to  the  new 
post  of  assistant  manager  (Administra¬ 
tion),  Chicago  Bureau. 

♦  *  * 

Pairick  a.  FIardin.  38.  a  regional 
executive  for  UPl  in  Michigan — 
appointed  UPl  general  manager  for 
Canada,  succeeding  Donai  d  Mackay. 
resigned. 

*  *  * 

Jack  Wkavi  r  managing  editor  of  the 
Las  Cruces  (N.  Mex.)  Sun-News — 
promoted  to  editor,  succeeding  Kkvin 
Bi  RRY — named  editor  of  the  Florence 
(Ala.)  Times-Tri-City  Daily.  Miki; 
Ml  Ri>HY — named  S-N  managing  editor. 

*  *  * 

Ti;d  Tkdiord.  news  editor.  Burlington 
(Vt.)  Free  Press — to  head  enlarged  Ver¬ 
mont  News  Desk.  Dic  k  Van  Susti  ri  n 
assignment  editor,  to  Vermont  news 

editor;  Wii.iiam  M.  Damk.  night  copy 

editor — to  day  news  editor;  Lorna  B. 
l.FCKKR  copy  desk — to  regional  news 
editor. 

*  *  * 

Idadori;  Shri  nsky  tochief editorial  wri¬ 
ter  and  editor  of  the  editorial  page  at  the 
Pittshuifili  Press:  Anthony  J.  Ward 
named  assistant  editor  of  the  editorial 
page,  and  Mary  O'FIara.  to  full-time 
editorial  writer  and  staff  columnist. 

♦  *  ♦ 

Robhrt  .Ankkny.  reporter  for  the  De¬ 
troit  News — awarded  a  certificate  of 
meritorious  public  service  by  the  Internal 
Revenue  Service  for  a  series  of  articles  on 
income  tax  problems. 

%  *  * 

Frank  Pickhtt.  general  manager. 
Plainfield  ( I nd . )  Messeufter — named  pub¬ 
lisher  of  the  Galeshurfi  (111.)  Register- 
Mad. 


CITIZEN-PATRIOT  SURVEY 
in  Jackson,  Michigan 

80.2%  of  1,814  third,  fourth  and 
fifth  graders  read  the 

MinfiPadI 

They  love  it. 

MSC  FEATURES,  INC. 

750  THIRD  AVENUE,  NYC,  NY  10017 
212-867  1112 
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news-people 


John  N.  Gobis.  23,  former  ad  manager, 
Rhode  Island  Jewish  Herald  and  sports 
reporter  for  the  Attleboro  (Mass.)  Sioi- 
Chronicle — appoint  public  relations  ac¬ 
count  executive  at  Fitzgerald-Toole  & 
Co.  Inc.,  Providence. 

*  *  * 

Mrs  Judith  F.  Sandlin,  most  recently 
on  the  staff  of  Marvin  FI.  Frank  &  Co. 
Advertising — appointed  South  Central 
Sales  Manager  of  American  Newspaper 
Representatives. 

sk  sk  sk 

A.  B.  Shki-ton.  publisher,  Abilene 
(Tex.)  Reporter-News — assumed  presi¬ 
dency  of  the  Texas  Daily  Newspaper  As- 
siKiation  on  January  1. 

5k  *  ♦ 

Frank  Pucki  tt  Jr  .  29.  previously  gen¬ 
eral  manager  of  tiie  Plainfield  (Ind.) 
Messenfier  and  Crawfordsville  (Ind.) 
Journal  Review — appointed  publisher 
and  general  manager  of  the  Galesburf> 
(III.)  Repister-Mail,  replacing  Chari. rs 
M.  Morrow,  who  died  September  28. 

5k  5k  5k 

Susan  M.  Bks.aw.  reporter  in  the  AP 
Bureau  at  the  Statehouse  in  Boston  and  a 
Sears  Congressional  intern  in 
Washington.  D.C. — named  a  reporter  on 
the  Berkshire  (Mass.)  Fa^ie.  Arthur  R. 
Brodsky,  who  has  worked  for  the  Man¬ 
assas  ( Va . )  Journal-Messenger, 
Montfiomery  (Md.)  Journal  and  on  the 
Ralph  Nader  Congress  Project — ^joined 
the  Eagle  as  a  reporter.  Carol  Ciol.  a 
summer  intern  at  the  Providence 
Journal-Bulletin — appointed  an  Eagle 
reporter. 

>k  5k  Jk 

Kkn  Rlid.  publisher  of  the  Weather¬ 
ford  (Okla.)  Daily  Democrat — named 
chairman  of  the  Oklahoma  Employment 
Security  Commission. 

:k  5k  sk 

Phil  Eaton,  pressroom  manager  and 
operations  coordinator,  Miami  Herald — 
to  production  director  of  the  Lexinj^ton 
(Ken.)  Herald-Leader  Co.  to  succeed 
Mori  Mktkkr.  who  has  resigned  to  return 
to  private  business  in  .Akron,  Ohio. 

Jk  5k  Jk 

SiDNKY  Cook,  publisher-treasurer. 
Springfield  (Mdss.)  Newspapers — named 
w  inner  of  the  Greater  Springfield  Jewish 
War  Veterans’  outstanding  citizen  award. 

5k  5k  Jk 

John  Colk.  editor  of  the  Brun.swick 
Maine  Times — elected  to  the  board  of 
directors  of  the  National  Audubon  Soci¬ 
ety. 

Jk  %  Jk 

Richard  Moirky.  former  reporter. 
Hartford  (Conn.)  Courant — to  vicepresi¬ 
dent,  investor  and  public  relations, 
Echlin  Mfg  Co.,  Branford.  Conn. 


Wiberg  Nokes 


Daryl  McKf.k.  energy  editor,  Amarillo 
(Tex.)  Globe-News  named  winner  of  a 
fellowship  for  study  of  energy  and  en¬ 
vironmental  affairs  at  Stanford  Univer¬ 
sity. 

5k  5k  Jk 

David  Fox.  intern,  Memphis  (Tenn.) 
Commercial  Appeal — now  a  general  as¬ 
signment  reporter  with  the  Nashville 
Banner. 

5k  5k  5k 

Harold  Woi.insky.  science  writer. 
Cocoa  (Fla.)  Today — winner  of  the  1975 
Ray  Burner  Science  Writing  Fellowship, 
presented  in  memory  of  the  late  Toledo 
Blade  science  writer.  Wolinsky  won  the 
award  for  a  series  on  the  development  of  a 
kidney  dialysis  center. 

sk  5k  Jk 

Nhlson  Hydf.  Jr.,  city  editor, 

Richmond  (Va.)  News  Leader — 
promoted  to  assistant  managing  editor. 
Hfnry  Chfnaui.t.  Jr  .  former  associate 
city  editor — assumes  Hyde's  former 
post.  David  Burton,  state  editor — to  as¬ 
sociate  city  editor;  Jon  Donnflly.  assis¬ 
tant  city  editor-pictures — to  state  editor; 
Robfrt  Walsh,  national  and  foreign  news 
editor — to  assistant  city  editor:  Bfn 
Kfnt.  copyeditor — to  national  and 

foreign  news  editor. 

5k  5k  Jk 

Carl  Wibfrg.  sales  development  man¬ 
ager,  Washiiifiton  Star — to  classified  ad¬ 
vertising  manager,  Cincinnati  Post. 

5k  5k  5k 

J.  Richard  Nokfs.  managing  editor. 
Portland  (Ore.)  Oregonian — named 
editor. 

Jk  Jk  5k 

William  Bfll.  formerly  with  the  Los 
Angeles  Herald-Examiner — named 
editor  of  the  Victorville  (Calif.)  Daily 
Press. 

5k  5k  Jk 

Jack  Wfavfr.  managing  editor,  Las 
Cruces  (N.M.)  Sim-News — named  editor 
to  succeed  Kfvtn  Barry,  now  editor  of  the 
Florence  (Ala.)  Times-Tri-Cities  Daily. 

5k  5k  Jk 

Loi'  Huffman,  former  county  reporter 
for  the  Frankfort  (Ind.)  Times — to  editor, 
Hartford  City  (Ind.)  New.s-Times. 
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Kentera  named 
Bulletin  m.e. 

George  Kentera.  who  joined  the 
Philadelphia  Evenin}’  and  Sunday  Bulle¬ 
tin  in  February  to  direct  the  news  opera¬ 
tion  of  the  New  Jersey  Bulletin,  has  been 
named  managing  editor  of  the  Philadel¬ 
phia  paper. 

Thomas  Flynn,  former  editor  of  the 
Camden  (N.J.)  Courier  Post,  will  assume 
Kentera’s  former  responsibilities  in  New 
Jersey  and  will  work  with  him  on  the 
development  of  this  edition,  established 
in  October  1974. 

One-time  executive  editor  of  the 
Newark  (N.J.)  News,  Kentera  was  with 
the  Washington  bureau  of  the  Detroit 
News  before  going  to  Philadelphia. 

J.  S.  Hilleboe 
to  retire  Feb.  1 

J.  Strand  Hilleboe.  publisher  of  theB/7- 
linf’s  (Mont.)  Gazette  for  more  than  1 3 
years,  will  retire  on  February  I,  1976.  He 

ill  be  succeeded  by  George  Remington, 
publisher  of  the  Helena  (Mont.) 
fidependent- Record. 

Ronald  J.  Semple,  who  is  assistant  to 

e  president  of  Lee  Enterprises  Inc.,  will 
become  the  publisher  in  Helena.  Lee  En¬ 
terprises.  owns  both  newspapers  along 
with  a  dozen  others  in  the  West  and  Mid¬ 
west.  He  also  completes  seven  years  as  a 
member  of  Lee's  board  of  directors. 


James  Barrett  dies 

James  W.  Barrett,  90,  famous  city 
editor  of  the  New  York  Morning  World  at 
the  time  of  its  merger  with  Scripps- 
Howard’s  Telegram,  died  early  in  Sep¬ 
tember  at  a  nursing  home  in  upstate  New 
York.  Barrett,  who  became  city  editor  of 
Hearst's  American,  wrote  an  indignant 
book  about  the  demise  of  the  World  ti¬ 
tled;  “The  World,  The  Flesh  and  Mssrs. 
Pulitzer.”  Mrs.  Barrett  died  in  1973. 
Two  daughters  survive. 


ws 

dent  and  Daily  Mail — to  advertising  di¬ 
rector  to  replace  Joseph  Pruitt,  now  assis¬ 
tant  marketing  director. 

*  *  * 

Earl  English,  dean  emeritus  of  the  U. 
of  Mo.  School  of  Journalism — winner  of 
the  Journalism  Education  Assn.  Media 
Citation. 

*  *  * 

John  Boland,  assistant  to  the  publisher, 
Morristown  (N.J.)  Daily  Record — named 
general  manager,  Dardanell  Publications, 
Monroeville,  Pa. 

*  *  * 

Bob  Getz,  columnist  for  the  Boca 
Raton  (Fla.)  News — now  a  columnist  on 
the  Wichita  (K.an.)  Eagle. 

*  *  * 

R.  C.  Bell,  publisher,  Murfreesboro 
(Tenn.)  Daily  News-Journal — resigned. 
Donald  Keith,  president,  Statesboro 
(Ga.)  Herald  succeeds  him.  Both  papers 
are  owned  by  the  Morris  Newspaper 
Corp. 

*  *  ♦ 

Pamela  Meals,  retail  advertising 
salesman,  Salem  (Ore.)  Statesman- 
Journal  Newspapers — named  promotion/ 
public  service  manager. 

♦  ♦  * 

Barry  Hofeman.  regional  managing 
editor.  White  Plains  (N.Y.)  Reporter 
Dispatch — named  managing  editor. 
James  Heller,  northern  Westchester 
editor — named  assistant  news  editor. 
Tom  Pica,  staff  writer — takes  over  Heller’s 
former  post.  Helen  Spiro,  lifestyles 
editor,  New  Rochelle  (N.Y.)  Standard 
Star — now  lifestyles  editor  I'n  White 
Plains  to  succeed  Pam  Markham,  now  a 
feature  correspondent.  Walter  Ander¬ 
son.  editor.  White  Plains — elected  to  the 
board  of  trustees  of  Mercy  College. 

*  *  * 

John  Fioriti.  Rockland  (N.Y.) 
Journal-News — named  foreman  of  the 
composing  room  and  Robert  Kakos — 
named  his  assistant. 

*  * 

Ralph  Wimbish,  sports  columnist  for  the 
Westchester  Rockland  Newspapers — 
named  sports  editor  of  the  Mount  Vernon 
(N.Y.)  Daily  Argus  to  succeed  Barry 
Horn,  now  with  the  papers’  county  sports 
bureau. 


Charles  Everill,  editor  and  publisher, 
Hamilton  (Ohio)  Journal-News — named 
president  of  the  Northeast  Group  of 
Harte-Hanks  Newspapers,  Inc. 

*  *  * 

Martha  Graveley — named  publisher. 
Virginia  Gazette  in  Williamsburg  and  W. 

C.  O’Donovan,  from  managing  editor  to 
editor. 

*  ♦  * 

Steve  Buckley,  former  circulation  di¬ 
rector  of  the  Anderson  (S.C.)  Indepen- 
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Authoritative,  exclusive,  eco¬ 
nomical  coverage  of  environ¬ 
mental  news  features  filed  by 
professional  journalists  from 
more  than  60  countries. 

EN  covers  environmental  prob¬ 
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J  Managing  Editor 
William  L.  Ryan 
former  Special 
Correspondent,  AP 


Subscribing  newspapers  receive 
a  weekly  package  of  features 
from  all  over  the  world.  Special 
assignments  and  photo  coverage 
by  request.  This  new  service  of¬ 
fers  editors  a  global  dimension 
to  environmental  issues  never 
before  available. 

Write  or  call  for  a  sample  copy. 

ENVIRONMENT 

NEWSFEATURES 

produced  by  the 

Center  for  International 
Environment  Information 
(UN  Association  of  the  USA) 

345  East  46th  Street 
New  York.  N.Y.  10017 
Phone:  212-697-3232 


27 


Studies  probe 
‘under  30’ 
problems 

Harte-Hanks  Newspapers  has  em¬ 
barked  on  a  research  project  that  may 
help  alleviate  two  prominant  circulation 
problems — how  to  reach  persons  under 
30  and  apartment  dwellers. 

"We  feel,"  said  Robert  G.  Marbut, 
chief  executive  of  Harte-Hanks,  based  in 
San  Antonio,  Texas,  "these  are  our  two 
biggest  readership  problems.  Many 
apartment  dwellers  are  under  30;  so  many 
persons  are  in  both  categories,  making 
this  study  doubly  important.  We  thought 
we  would  start  at  the  beginning  and  study 
both." 

The  Daniel  Yankelovich  research  firm 
was  hired  through  an  undetermined 
Harte-Hanks  grant  earlier  this  year  to 
explore  the  problems.  Ruth  Clark,  at  that 
firm  in  New  York  City,  said  the  research 
is  still  in  the  beginning  stages. 

Marbut  says  the  studies  begun  sepa¬ 
rately,  are  "open-ended."  He  said,  "We 
don’t  know  where  they  will  lead.” 

Harte-Hanks  believes  the  drop-off  in 
under-30  readers  and  the  problem  of  sel¬ 
ling  to  apartment  house  dwellers  are 
major  circulation  headaches  for  all  news¬ 
papers,  and  it  is  doing  this  research  for  the 
industry,  with  plans  to  share  information 


through  newspaper  associations. 

While  the  grant  was  made  to  the 
Yankelovich  firm  for  its  work,  Harte- 
Hanks  has  invited  other  groups  to  partici¬ 
pate  in  the  projects.  The  American 
Newspaper  Publishers  Association's 
news  research  committee  will  be  supply¬ 
ing  information  as  part  of  the  research  and 
will  meet  in  various  sessions  to  discuss 
these  two  circulation  problems. 

The  Newspaper  Advertising  Bureau 
Inc.  will  also  supply  information,  with  Dr. 
Leo  Bogart  participating. 

Marbut  said  Harte-Hanks  wants  to 
make  the  findings  available  to  the  indus¬ 
try  through  the  various  industry  associa¬ 
tions.  "We  want  to  all  share  .  .  .  and  will 
also  invite  several  journalism  schools  to 
participate.  We  are  still  talking  with  cer¬ 
tain  ones  about  being  involved.  I’m  also 
talking  with  heads  of  research  from  many 
newspaper  organizations  around  the 
country. 

“We  think  these  are  very  worthwhile 
projects  and  the  beginning  of  ongoing  ef¬ 
forts.  One  purpose  is  to  pull  together  what 
is  already  known  and  develop  some 
working  hypotheses  that  need  further  re¬ 
search,  then  Yankelovich  will  go  into  the 
field  and  perform  whatever  survey  work 
is  needed,  and  we  hope  the  newspaper 
organizations  will  follow  with  research. 

“While  these  are  separate  efforts,  we 
think  they  may  tie  together.  We’re  not 
assuming  this  will  be  a  panacea,  but  hope 
it  will  stimulate  action.  It’s  kind  of  excit- 


This  is  nrither  an  offtr  to  sell  nor  a  solicitation  of  an  offer  to  buy  these  securities. 

The  offer  is  made  only  by  the  Prospectus. 

Not  a  New  Issue  November  26,  1975 

150,000  Shares 

Compugraphic  Corporation 

Common  Stock 

($.05  par  value) 


Price  $20.50  per  Share 


Copiti  of  the  Prospectus  may  be  obtained  in  any  State  in  which 
this  announcement  is  circulated  from  only  such  of  the  under¬ 
writers  as  may  lawfully  offer  these  securities  in  such  State. 


Kidder,  Peabody  &  Co. 

Incorporated 

Drexel  Burnham  &  Co. 

incorporated 

Paine,  Webber,  Jackson  &  Curtis  Dean  Witter  &  Co. 

Incorporated  Incorporated 

Oppenheimer  &  Co.,  Inc.  Thomson  &  McKinnon  Auchincloss  Kohimeyer  Inc. 
C.  E.  Unterberg,  Towbin  Co. 

Bateman  Eichler,  Hill  Richards 

Incorporated 

Legg  Mason /Wood  Walker 

Ulv.  of  Flmt  Regional  Securities,  Inc. 

Adams,  Harkness  &  Hill,  Inc. 

Foster  &  Marshall  Inc. 


Loeb,  Rhoades  &  Co. 


Wood,  Struthers  &  Winthrop  Inc. 


Loewi  &  Co. 

lnc«irporated 


Dain,  Kalman  &  Quail 

Incorporated 

McDonald  &  Company 


Birr,  Wilson  &  Co.,  Inc. 
Moore  &  Schley,  Cameron  &  Co. 


ing.  It’s  healthy  to  admit  we  have  oppor¬ 
tunities,"  said  Marbut.  "We  plan  to  do  a 
lot  of  hard  work. 

“1  feel  strongly  that  unless  the  whole 
industry  moves  in  this  area  that  any  study 
will  be  insufficient.  These  industry-wide 
marketing  problems  will  take  the  efforts 
of  all  of  us. 

"We  want  to  get  some  action — relating 
the  informational  needs  of  people  under 
30  and  of  the  apartment  house  dwellers  to 
communities  and  modifying  our  prod¬ 
ucts.  This  is  not  an  academic  effort,  but  a 
practical  thing,  and  it  is  hoped  the  studies 
will  stimulate  editors  to  take  a  look  at 
their  own  markets.” 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


11/25  12/2 

Affiliated  Publications  (AMEX)  .  6H  6H 

Combined  Communication  Corp.  (NYSE)  . .  9H  9'/, 

Booth  Newspapers  (OTC)  .  23'/,  23 

Capital  Cities  Comm.  (NYSE)  .  42'/,  41%* 

Com  Corp.  (OTC)  .  214  214 

Cowles  Comm  (NYSE)  .  7’/,  6%* 

Dow  Jones  (OTC)  .  27  26%4 

Downe  Comm.  (OTC)  .  IV2  144 

Gannett  (NYSE)  .  3644  34V4 

Gray  Comm.  (OTC)  .  7V4  7V4 

Harte  Hanks  (NYSE)  .  1844  1844 

Jefferson-Pilot  (NYSE)  .  3144  30V2 

Knight-Ridder  (NYSE)  .  28V2  27’/8 

Lee  Enterprise  (AMEX)  .  1944  1944 

Media  General  (AMEX)  .  tA'/r  15 

Multimedia  (OTC)  .  13  13 

New  York  Times  (AMEX)  .  11 ’/s  11  <4 

Panax  (OTC)  .  4  4 

Post  Corp.  (Wise.)  (OTC)  .  844  844 

Quebecor  (AMEX)  .  6V4  544 

Southam  Press  (CE)  .  23  23V4 

Speidel  (OTC)  .  1644  I6V2 

Thomson  Newspapers  (CE)  .  1214  13V4 

Time  Inc.  (NYSE)  .  60  58V4 

Times  Mirror  (NYSE)  .  19  19'/4 

Toronto  Star  (CE)  .  13  1414 

Washington  Post  (AMEX)  .  2OV2  20 

SUPPLIERS 

Abitibi  (CE)  .  9  9 

Addressograph  Multi.  (NYSE)  .  8V2  8 

Altair(OTC)  .  IV4  144 

Ball  Corp.  (NYSE)  .  1744  17V4 

B.  C.  Forest  (CE)  .  16  I6V2 

Berkey  Photo  (NYSE)  .  214  244 

Boise  Cascade  (NYSE)  .  23V2  22'/, 

Compugraphic  (NYSE)  .  2244  2044 

Compuscan  (OTC)  .  11V4  11 

Crown  Zellerbach  (NYSE)  .  37V2  3444 

Cutler-Hammer  (NYSE)  .  2844  2644 

Dayco(NYSE)  .  1144  1044 

Digital  Equipment  (NYSE)  . 132'/$  127'/$ 

Domtar(AMEX)  .  1844  18 

Dow  Chemical  (NYSE)  .  93'/$  90 

Dymo(NYSE)  .  744  7V2 

Eastman  Kodak  (NYSE)  .  107  105V2 

Ehrenreich  Photo  (AMEX)  .  5'/4  5’/4 

Eltra(NYSE)  .  3344  3044 

General  Electric  (NYSE)  .  4944  48'/$ 

Georgia  Pacific  (NYSE)  .  4344  42'/$ 

Grace.  W.R  (NYSE)  .  25’/4  25'/$ 

Great  Lakes  Paper  (CE)  .  21  21 

Great  No.  Nekoosa  (NYSE)  .  434$  44 

Harris  Corporation  (NYSE)  .  3144  304$ 

Inmont(NYSE)  .  8V$  7'/4 

International  Paper  (NYSE)  .  5644  5544 

Itek  Corp.  (NYSE)  .  9V$  9 

Kimberly  Clark  (NYSE)  .  36V2  35'/$ 

Log  Etronics  (OTC)  .  24$  24$ 

MacMillan,  Bloedel  (CE)  .  1844  18'/$ 

Milgo  Electronics  (AMEX)  .  16'/$  1514 

Minnesota  Min.  &  Mfg.  (NYSE)  .  61V$  61 

Optronics  International  Inc.  (BSE)  .  6  6 

Richardson  (NYSE)  .  944  9 

Rockwell  Inti.  (NYSE)  .  23  23'/$ 

Singer  (NYSE)  .  9'/$  9'/$ 

Southland  Paper  (OTC)  .  19'/2  194$ 

Southwest  Forest  Ind.  (NYSE)  .  644  6’/$ 

Sun  Chemical  (NYSE)  .  10'/$  1044 

Wheelabrator-Frye  (NYSE)  .  17  18 

White  Consolidated  (NYSE)  .  21 '/4  21 

Wood  Industries  (AMEX)  .  2'/4  3 
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Jn  the  pages  of 

Editor  ^Publisher 
every  week  is 
“fJ\^spaper‘Week  ” 

...and  every  E&^P issue  is  a 
^A^spaper  fssue 

Communicating  about  the  newspaper  business  isn’t  a  one-week-a-year 
thing  at  Editor  &  Publisher.  We’ve  been  the  eyes  and  ears  of  the  news¬ 
paper  field  for  more  than  90  years,  every  week,  both  for  executives  and 
employes  of  the  newspaper  business  itself,  and  those  leaders  in  other 
fields  who  have  to  keep  informed  about  our  side  of  the  communications 
industry. 

E&P  has  provided  news  and  features  on  all  phases  of  newspapering 
.  .  .  management,  editing,  advertising,  distribution  and  production — 52 
weeks  a  year.  Because  newspapers  make  news  52  weeks  a  year. 

And  we  don’t  have  to  publish  a  Newspaper  Issue  once  a  year  to  tell 
you — or  anybody  else — about  it.  Our  readers  know  we’ve  been  talking 
about  newspapers  right  along.  About  your  newspaper,  too. 


Editor  &  Publisher 

Where  every  issue  is  a  Newspaper  Issue, 
And  where  every  week  is  Newspaper  Week. 


850  THIRD  AVENUE,  NEW  YORK,  N.  Y.  10022  •  212-752-7050 


Cartoonists  analyze  roles: 


‘Keep  crud  coming  to  top’, 
ed  cartoonist  teiis  peers 

By  Lenora  Williamson 


Another  one  of  those  role  abrasions 
between  “word”  people  and  the  “visual” 
people  surfaced  in  a  recent  panel 
discussion — this  time  around  editorial 
pages. 

For  years  it  has  been  a  popular  seminar 
sport  between  writers  and  photographers 
to  fight  the  battle.  But  at  the  recent  dinner 
program  of  the  National  Cartoonist  Soci¬ 
ety  in  New  York  members  and  guests  were 
treated  to  a  few  sparks  in  the  mind  of 
editorial  cartoonists  in  relation  toeditorial 
writers. 

The  editorial  cartoonists  were  invited  to 
conduct  a  panel  discussion  following  a 
general  opening  by  speakers  (including 
former  U.S.  attorney  general  Ramsay 
Clark)  pointing  out  the  historical  role  and 
present  “renaissance”  of  political  art. 

Clark  pessimistically  offered  opinion 
that  in  these  days  of  mass  communication 
volume,  the  epigram  is  about  the  only 
thing  that  has  a  chance  of  getting  through 
to  readers  and  listeners.  “That’s  your 
challenge.”  Clark  told  the  cartoonists, 
and  “it  becomes  important  to  be  right  and 
above  all  to  be  principled.” 

Asked  from  the  floor  to  comment  on  the 
schism  between  general  and  specific  ap¬ 
proaches  to  editorial  cartooning,  interna¬ 
tionally  syndicated  Ranan  Lurie,  declared 
that  a  good  political  cartoonist  is  his  own 
political  writer,  “otherwise  he’s  apolitical 
illustrator.” 

“.A  political  cartcxmist  has  to  cover  all 
arenas  and  . . .  and  has  to  be  ultimately  an 
editorial  writer  with  a  brush  instead  of  a 
typewriter,”  l.urie  contended. 

Warren  KingoftheNeu’  York  News  said 
the  editorial  cartoonist  deals  with  the  facts 
as  he  sees  them  and  gets  across  the  point 
with  the  look.  “The  hix)k  is  the  image.” 

Lurie  emphasized  the  cartoonist  has  to 
back  his  work  with  facts  the  same  way  a 
good  writer  backs  his  editorial  with  facts. 

Cartoonist  John  Lane  ofthe  Newspaper 
Fmterprise  Association  said  that  the  edito¬ 
rial  cartoonist’s  goal  is  to  “stir  up  the  pot 
and  keep  the  crud  coming  to  the  top.” 
Pouring  a  little  mixed  oil  on  the  writer/ 
artist  division.  Lane  added.  “Some  day  1 
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SATURDAY:  “Tonight  was  a  wonderful 
evening.  The  moon  was  out  and  so  was  her 
parents.”  24  YEARS  RUNNING 
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would  like  to  work  with  an  editorial  writer. 
I  could  be  the  2  X  4  to  get  their(the  readers’ ) 
attention.” 


Humor  reminder 

Midway  in  the  discussion,  Tony  Auth  of 
{he  Philadelphia  Inquirer,  as  a  member  of 
the  panel,  declared  he  was  “amazed”  that 
humor  and  laughter  hadn’t  surfaced  in  the 
discussion.  “This  is,”  he  pointed  out. 
“one  of  the  most  therapeutic  things  we 
do.”  He  said  only  that  morning  he  had  a 
call  from  a  reader  w  ho  had  found  the  front 
page  a  “disaster  area.”  It’s  a  healthy 
service  editorial  cartoonists  perform. 
Auth  added,  and  gave  Pat  Oliphant  credit, 
almost  singlehandedly .  for  bringing 
whimsy  into  editorial  cartooning. 

Lurie  said  that  while  the  gag  cartoonist 
originates  humor  as  an  end.  the  political 
cartoonist  “uses  humor  to  bring  you  to  a 
way  of  thinking.” 

Can't  analyze  style 

Discussion  chairman  Jimmy  Margulies 
asked  the  panelists  to  discuss  their  draw¬ 
ing  style  and  in  particular  Pat  Oliphant’s 
influence  on  current  cartooning.  (Oliphant 
of  the  Washinj^ton  Star  was  scheduled 
originally  to  participate  in  the  panel) 
“Where  is  the  line  between  inlluence  and 
plagiarism?”  Margulies  asked. 

Lurie,  in  analyzing  trends  and  follow¬ 
ers,  said,  “People  copy  like  mad  .  .  . 
including  myself.  It’s  very  natural.  There 
isn’t  one  cartoonist  in  this  country  that 
started  his  own  style  from  A  to  Z  alone.” 

Warren  King  suggested  a  cartoonist’s 
style  was  an  osmosis  process.  “1  don’t 
know  how  1  arrived  at  my  own  style.” 
Lane  agreed  that  artists  “copy  and  fool 
around”  when  they  are  young  and  then 
find  their  own  style.  But  he  too  said  he 
didn’t  know  how  to  analyze  style  de¬ 
velopment.  Cartoonist  Ed  Valtman  of¬ 
fered  similar  opinion. 

J.  C.  Snares,  political  illustrator  whose 
work  appears  in  the  New  York  Times  Op 
H^d  Page,  gave  the  program  opening,  dec¬ 
laring  that  political  cartooning  is  undergo¬ 
ing  “a  real  renaissance.”  He  said  that 
while  cartooning  goes  hand  in  hand  w  ith 
events,  the  challenge  is  tododraw  ings  that 
will  survive  the  news. 

Draper  Hill  of  the  Memphis  Commer¬ 
cial  Appeal,  president  of  the  .American 
Assix'iation  of  Editorial  Cartoonists,  gave 
a  slide  excerpt  from  an  exhibition  now  at 
the  Amon  Carter  Museum  in  Fort  Worth. 
“The  Image  of  America  in  Caricature  and 
Cartoon.” 


Robert  D.  Ames,  assistant  to  the  publisher 
and  advertising  director  for  the  Hagerstown 
(Md.)  Herald/Mail  (standing)  and  William 
Kercheval  of  the  Washington  County  school 
board  check  a  metric  systems  pamphlet  re¬ 
printed  from  the  comic  strip  "Priscilla's  Pop." 
The  Herald/Mail  newspapers  printed  12,000 
copies  and  donated  them  to  the  schools  for 
distribution  to  4th  through  8th  graders  dur¬ 
ing  Metric  Awareness  Week  in  late 
November.  The  comic  strips  were  reduced  in 
size  so  that  students  could  keep  them  in  reg¬ 
ular  school  notebooks.  NEA  distributes  "Pris¬ 
cilla's  Pop." 

Revise  editing  rules 
in  major  photo  event 

In  an  effort  to  get  better  sampling  of 
daily  performance  rather  than  exceptional 
or  special  efforts,  extensive  changes  in  the 
editing  categories  and  rules  for  the  upcom¬ 
ing  Pictures  ofthe  Year  competition  have 
been  announced  by  .Angus  McDougall  of 
the  University  of  Missouri  Schextl  of  Jour¬ 
nalism. 

The  .?3rd  annual  competition,  spon¬ 
sored  by  the  National  Press  Photo¬ 
graphers  Association,  the  University  of 
Missouri  and  Nikon,  Inc. .  for  \vork  in  the 
current  calendar  year  will  close  January 
.31.  1976.  Sponsors  hope  to  publish  a  pic¬ 
ture  book  from  photographs  cited  in  the 
contest  with  proceeds  going  to  the  non¬ 
profit  educational  foundation  of  NPPA. 

Most  rule  changes  this  year  are  in  edit¬ 
ing  categories.  New  spapers  competing  in 
the  best  use  of  photographs  will  now  be 
restricted  to  three  complete  newspapers 
from  any  three  days  in  a  single  w  eek  rather 
than  three  papers  published  during  197.'>. 
Magazines  w  ill  be  required  to  submit  three 
consecutive  issues. 

For  the  newspaper  picture  editor’s 
award,  the  number  of  entries  has  been 
increased  from  six  to  ten  tearsheet  pages 
from  one  month’s  newspapers  in  1975  and 
the  front  page  requirement  has  been  drop¬ 
ped. 

Fmtry  forms  and  revised  rules  may  be 
obtained  by  writing  Professor  McDougall 
at  100  Neff  Hall.  Lmiversity  of  Missouri 
School  of  Journalism.  Columiba.  Mo. 
65201. 
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Saturday  a.m. 

{Continued  from  /».  10) 

format  swings  essentially  to  the  Oklaho¬ 
man  while  the  feature  makeup  is  mostly 
the  Times  style.  These  differences  make 
the  combination  morning  an  interesting 
paper,  Nicks  said.  There  was  some  reader 
complaint,  mostly  from  oldsters,  but 
comment  from  younger  readers  was  on 
the  bright  side.  Five  more  pages  of  fea¬ 
tures  were  added  and  religion  news  was 
given  more  space.  Pages  have  about  dou¬ 
bled  from  22-24  when  the  merger  was 
decided  upon.  ‘‘Things  should  be  looking 
up  soon,"  Nicks  said,  indicating  there 
might  be  Christmas  surprises  ahead. 

Dallas  Times-Herald.  circulation 
241,191 — General  manager  Robert  Hol¬ 
lingsworth  said  “We  wish  we  had 
switched  several  years  earlier.  We're  de¬ 
lighted  with  results."  Since  the  conver¬ 
sion  the  paper  has  averaged  73  pages  per 
Saturday,  whereas  the  average  run  was 
22-24. 

Detroit  (Mich.)  News — Management  is 
"quite  pleased"  with  the  switch.  Im¬ 
provement  in  circulation  and  display  ad 
linage  has  been  noted.  Street  sales  par¬ 
ticularly  have  jumped  and  readers  seem 
to  be  "happier"  about  the  move.  Earlier 
publishing  of  high  school  sports  stories 


has  provided  part  of  the  circulation 
pluses.  It  was  noted  that  a  heavy  burst  of 
sales  at  the  beginning  has  leveled  off. 
although  still  showing  gains.  The  editorial 
department  comment  has  been  that  things 
are  more  exciting  in  the  newsroom,  since 
this  is  the  first  chance  there  has  been  to 
compete  with  the  morning  Detroit  Free 
Press.  The  News  bought  the  Detroit 
Times  in  November.  1960.  The  Times  was 
evening. 

Washififtton  (D.C.),S7ur  News,  circula¬ 
tion  379.599 — William  Merritt,  circula¬ 
tion  manager,  said  early  Saturday  print¬ 
ing  has  worked  out  so  well  that  Saturday 
is  now  the  biggest  home  delivery  day. 
.Although  there  have  been  few  editorial 
changes,  the  paper  now  is  zoned  so  far  as 
real  estate  and  automotive  classified  ad¬ 
vertising  is  concerned.  Retail  image  has 
improved  and  the  Saturday  a.m.  is  now 
running  70-72  pages  compared  w  ith  42-44. 

“The  change  to  a  weekender  has 
proved  a  real  good  move  for  us."  Merritt 
remarked.  .Advertising  (retail  and  clas¬ 
sified)  improved  vastly  in  what  is  now  a 
4-section  paper,  with  a  newsprint  tabloid 
called  Weekend.  The  latter  goes  into  lei¬ 
sure  activities,  fashions,  "how-to"  arti¬ 
cles  and  where  to  go  on  weekend  trips. 
Careful  planning  in  the  production  area 
was  emphasized  by  Hollingsworth,  in¬ 
cluding  close  attention  to  re-arranging 
advertising  deadlines.  Carriers  like  mak¬ 
ing  deliveries  earlier  and  most  papers  are 


at  homes  by  7  a.m.  Problems  of  conver¬ 
sion  were  minimal.  Plans  for  the  conver¬ 
sion  had  been  considered  since  last  .April 
and  the  transition  “worked  out 
smoothly." 

Bini’hamton  (N.Y.)  Sun-Bulletin,  cir¬ 
culation  29.634 — The  Sun- Bulletin  and 
the  evening  Press  have  combined  on 
Saturdays  with  some  format  changes. 
There  will  be  more  in  1976.  Jacque 
DuMond  said  the  total  combined  circula¬ 
tion  now  is  7S.342.  Editorial  is  positioned 
in  6-column  format,  while  the  entire 
broadsheet  size  may  go  to  9  columns  next 
year.  The  Sun-BuHetin  had  been  a  tab¬ 
loid.  The  Saturday  edition  is  running 
40-60  pages  where  the  tabloid  morning 
had  generally  checked  in  with  16-18 
pages.  The  paper  is  20  cents  on  news¬ 
stands.  There  were  some  complaints,  but 
these  have  died  off 

Suitinaw  (Mich.)  News — Went  Satur¬ 
day  a.m.  tabloid  in  1971.  changed  to 
broadsheet  within  that  year,  fhis  is  doing 
fine,  according  to  circulation  manager 
Robert  Tafel.  The  advertiser  likes  the  ear¬ 
lier  printing  because  it  gives  readers  a 
chance  to  scan  the  “Saturday  specials" 
before  going  to  shop.  The  News  has 
added  4  full  pages  of  church  news,  a 
newsprint  tabloid  tv  section,  and  a  farm 
page.  There's  more  opportunity  to  read 
about  Friday  night  sports;  retail  and  clas¬ 
sified  are  the  2  categories  that  have  show  n 
improvement. 


UNITED  FEATURE  SYNDICATE 


Three  times  a  week 
Seannable  (any  font) 
Camera-ready 
Electronic  P'eed 


220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 


Why  are  so  many  newspaper  readers  smiling  these  days? 


They’re  reading  JIM 
FIEBIG,  whose  MARK 
MY  WORDS,  is  an  instant 
cure  for  editorial-page  blahs. 
FIEBIG’S  topical 
commentary  has  been  called 
“the  funniest  writing  since 
Mark  Twain.”* 


I  *Jim  Fiebig’s  mother  in  letter  to  editor. 
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PROMOTION 


Bridge-blowing  contest 
stirs  nationwide  interest 


City  editor  Hindmanwas  intervicued 
by  radio  stations  in  l.os  .\ngeles. 
WW’IX'  in  Washington.  1).C..  W()K^  in 
Milwaukee.  Wise..  K.SI  I  in  Davenport. 
Iowa;  KM IV..  Kansas  City.  Mo..  WSB. 
.Atlanta.  WMHI  and  WHld  in  Boston, 
and  ABC  radio  in  Neu  't’ork  City.  Man¬ 
aging  editor  Charles  Connor  handled  a 
live  interview  with  Multi-Media.  Ine.  of 
Cireenville  .S.C..  and  a  station  in  Hon¬ 
olulu. 


By  Ck'orge  VMIt 


Want  to  have  one  of  your  new  spaper's 
promotions  picked  up  by  both  v\  ire  ser¬ 
vices.  three  television  networks  and  do¬ 
zens  of  radio  disc  jockeys  and  talk  show 
hosts? 

It's  easy.  Blow  up  a  bridge. 

A  new  span  across  the  Kanaw  ha  River 
in  Charleston.  W.  Va..  had  made  the 
bO-year-old  Kanawha  City  Bridge  obso¬ 
lete.  and  plans  v\ere  made  to  demolish 
the  old  structure,  according  to  Mel  Ver- 
ost.  promotion  director  of  Charleston 
Newspapers. 

“Why  not  run  a  contest  and  have  one 
of  our  readers  blow  the  bridge."  asked 
the  CluirU'Mon  Daily  Mail'.’  .Speai  headed 
by  city  editor  Sam  Hindman  and  reporter 
Bob  Kittle,  arrangements  were  made 
with  the  city,  and  daily  stories  started 
appearing  along  with  entry  coupon 
blanks. 

Reprinted  comments 

Daily  Mail  readers  filled  in  their  names 
and  addresses,  along  with  their  reasons 
for  wanting  to  blow  up  the  bridge.  .Ac¬ 
companying  stories  told  of  the  plans  for 
the  demolition,  comments  by  the  explo¬ 
sives  engineers,  and  reprints  of  com¬ 
ments  by  readers  from  their  entry 
coupons. 

The  .Associated  Press  and  United 
Press  International  wire  services  dis¬ 
patched  the  story  nationwide,  setting  off 
a  tlood  of  inquiries.  Representatives  of 
CB.S.  NBC  and  .ABC  phoned  for  details 
of  the  contest,  w  ith  two  of  the  networks 
announcing  tentative  plans  to  send  film 
crews  to  Charleston  to  cover  the  draw  ing 
of  the  winner  and  the  blasting  of  the  old 
bridge. 

.A  Las  Vegas  disc  jockey  called  the 
Mail  to  inform  them  that  he  had  con¬ 
ducted  a  poll  of  more  than  100  listeners 
to  see  if  they  were  interested,  w  ith  a  100 
percent  unanimous  vote.  "Kverybody 
wanted  to  blow  up  a  bridge."  Tom 
Robertson  of  KLUC  reported. 


Page  one  pickup 

Newspapers  throughout  the  country 
carried  stories  detailing  the  contest,  in¬ 
cluding  the  St.  Petersburg  limes,  which 
featured  the  big  blow  on  page  one. 

A  ballot  box  containing  2.780  ballots, 
some  from  as  fai  away  as  California  and 
Ciermany.  w  as  transported  to  the  steps  of 
Charleston's  City  Hall,  where  Mayor 
Hutchinson  drew  the  winning  entry  on 
I  hursday.  November  20.  He  selected  the 
name  of  .Mrs.  Barbara  Oros  of  Charles¬ 
ton. 


HERE  TODAY,  GONE  TOMORROW — Kanawha  River  Bridge  in  Charlestown,  W.  Va.,  is 
blown  up  by  3 1 2  charges  of  dynamite  detonated  by  winner  of  a  Charleston  Daily  Mail 
contest,  Mrs.  Barbara  Oros.  10,000  watched  from  the  shorelines  as  the  span  toppled 

into  the  river. 

On  Sunday  morning.  No\  ember  2.7.  "  UsualK  a  dignitaiA  is  asked  to  push  a 

with  the  temperature  standing  at  .70  de-  button  or  pull  a  switch,  but  the  thing  that 
grees.  and  with  lO.tMK)  people  watching,  captured  the  imagination  of  the  public 
Mrs.  Oros  pushed  the  detonator  on  a  sig-  vs  as  that  w  e  opened  the  contest  to  the 
nal  from  Dave  Martin,  explosives  expert.  average  .loe  or  Jill  w  ith  the  w  inner  being 
blasting  the  bO-year-old  bridge  into  the  determined  by  the  luck  of  the  draw." 
Kanawha  River  and  oblivion.  The  event  managing  editor  Charles  K.  Connor  Jr. 
was  recorded  by  all  broadcast  networks.  said. 

A  total  of  712  charges  of  explosives  fhe  Daily  Mail  used  a  full-page  width, 
weighing  about  >1  pounds  and  strung  full-color  picture  on  page  one  of  Mon- 
along  the  SOO-foot  bridge  like  a  string  of  day's  edition,  plus  an  inside  page  of  text. 
Christmas  decorations,  detonated  just  and  the  front  of  a  section  devoted  to 
before  ten  a. m..  sending  the  tons  of  iron,  color  and  black-and-white  photo  cover- 
steel  and  concrete  into  the  icy  river  ages  of  the  bridge's  fall,  and  the  crowd 
below  in  ten-ton  chunks.  that  watched. 

Stretched  along  the  shoreline,  high  Not  content  to  let  the  matter  rest,  the 
school  bands  entertained  the  thousands  same  edition  announced  another  bridge 
who  came  to  watch  the  local  spectacle  contest,  this  one  offering  prizes  for  the 
with  "London  Bridge  Is  balling  Down."  best  color  and  black-and-white  pictures 
and  other  selections.  of  the  bridge  blast. 
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New  on-line  inserter 
takes  all  the  stuff  ^ 
the  Courier-News  can  give  it* 


The  Harris  NP-624,  operating 
on-line  at  press  speeds,  pro¬ 
vides  a  new  source  of  income 
to  Gannett’s  Courier-News, 
a  60,000  circulation  daily  in 
Bridgewater,  N.J. 

The  compact  NP-624  has 
six  hoppers  and  24  pockets, 
arranged  in  a  circle,  plus 


collector  ring  delivery,  and 
special  electronic  on-line 
control. 

With  dual  delivery,  it  can 
handle  two  inserts  per  jacket 
for  daily  inserting  at  speeds  up 
to  32,000  per  hour.  And  in  10 
minutes,  it  can  be  converted  to 
handle  five  inserts  per  jacket 
at  16,000  per  hour. 

Sheridan  Division  offers 
stuffing  machines  for  all  size 


newspaper  plants.  And  they’re 
priced  so  you  can  profit  from 
the  ever-growing  trend  to  pre¬ 
prints,  supplements  and  inserts. 

For  more  information, 
write  Harris  Corporation, 
Sheridan  Division,  P.O.  Box  283, 
Easton,  Pennsylvania  18042. 


ADVERTISING  SCENE 


J.  C.  Penney  calls  for  more 
reach  with  its  advertising 


By  Dan  I.ionel 

“No  local  J.  C.  Penney's  Manager's 
advertising  budget  will  be  approved  un¬ 
less  a  mix  of  broadcast  and  print  adver¬ 
tising  has  been  studied,"  is  the  edict  that 
has  gone  out  from  the  desk  of  James  F. 
Boynton.  Penney’s  manager  of  media 
planning. 

"fhat  does  not  mean  that  every  Pen¬ 
ney's  store  must  use  radio  or  tv."  Boyn¬ 
ton  told  this  visitor.  "In  some  cases  it’s 
just  not  feasible.  But  because  print  is  just 
not  giving  us  the  reach  in  many  areas.  v\e 
want  to  be  sure  that  the  electronic  media 
are  not  overlooked." 

While  Penney’s  puts  virtually  all  of  its 
national  advertising  budget  into  tv.  the 
opposite  has  been  true  of  its  local  adver¬ 
tising  where  its  newspaper  expenditure  is 
at  the  rate  of  $100  million  annually.  Be¬ 
cause  Penney’s  is  planning  to  maintain 
its  local  ad  expenditures  at  the  current 
level  for  1976  newspapers  might  expect 
to  be  carrying  less  linage  next  year.  Rate 
increases,  which  have  been  fairly  univer¬ 
sal  will  absorb  part  of  the  budget  and. 
Boynton  points  out.  the  money  that  may 
be  shifted  into  radio  and  tv  will  come  out 
of  the  same  appropriation. 

Network  tv  replaced  magazines  for 
Penney’s  national  advertising  several 
years  ago  as  the  big  chain  shifted  its  ini¬ 
tial  effort  which  consisted  of  creating  a 


greater  awareness  that  Penney’s  is  a  full 
line  store,  to  presentation  of  item  adver¬ 
tising  featuring  regular,  not  sale  prices. 
"Only  rarely,  as  during  the  upcoming 
Christmas  effort."  notes  Boynton,  "do 
we  use  sale  prices  in  our  network  com¬ 
mercials.  We  invariably  feature  sale 
prices  in  our  local  advertising." 

Local  store  managers  and  group  sales 
promotion  managers  have  complete  au¬ 
tonomy  at  Penney’s  in  the  placement  of 
their  advertising.  “We  provide  basic 
company  guidelines."  Boynton  said, 
"but  these  are  very  general  as  we  believe 
the  local  executives  have  a  better  under¬ 
standing  of  local  marketing  factors  than 
we  do  at  headquarters.’’  Individual 
newspapers  can  be  helpful  to  their  local 
Penney  stores  by  providing  them  with  up 
to  the  minute  information.  On  this  score 
Boynton  had  some  suggestions. 

"I.ocal  space  representatives  could  in- 
tluence  plus  Penney’s  linage  in  their  pap¬ 
ers  if  they  can  back  up  their  pitch  with 
sound  research."  Boyton  said.  "Our 
people  want  to  know  what  the  competi¬ 
tion  is  doing — merchandise,  prices,  sales 
events,  preferably  in  tabulated  form.  We 
use  the  George  Neustadt  figures  here." 

"Reach"  is  a  big  word  in  Penney’s 
advertising  vocabulary.  "We  want  to 
know  how  much  circulation  a  newspaper 
gives  us  in  the  trading  area  of  a  given 
store.  Newspapers  should  do  more."  he 
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said,  "to  increase  circulation  around 
trading  areas  in  major  markets."  For 
‘saturation’  coverage  many  Penney 
stores  use  Pennysavers  and  other  free 
circulation  newspapers  where  daily  or 
weekly  newspaper  circulation  is  not 
adequate.  Radio  and  tv  are  to  be  used  as 
well  now.  to  fill  the  gap.  Boynton  ex¬ 
pressed  great  interest  in  the  effort  some 
newspapers  are  making  to  distribute  in¬ 
serts  to  non-subscribers  via  com¬ 
puterized  selection. 

"We  are  by  no  means  negative  about 
newspapers."  -Boynton  stressed. 
"Newspapers  have  been  the  prime 
mover  of  our  business  for  70  years  and 
still  represent  the  backbone  of  our  adver¬ 
tising  effort.  .At  the  same  time,  recent 
changes  are  making  it  more  and  more 
difficult  for  a  national  chain  such  as  our 
to  do  business  with  them. 

"We  find  that  instead  of  bending  over 
backwards  for  a  good  customer,  some 
newspapers  are  stiff  necked  and  rigid  in 
their  requirements.  The  recent  changes 
in  column  widths,  source  of  continuing 
discussion  in  the  advertising  industry, 
weighs  heavily  on  a  retailer  like  J.  C. 
Penney  .  Boynton  ticks  off  some  of  the 
problems  as  follows; 

Modular  size  ads  restrict  tlexibilty  and 
are  becoming  more  and  more  a  require¬ 
ment  by  newspapers. 

Depth  limitations  which  result  in 
charges  for  a  full  column  if  ad  exceeds  a 
certain  depth. 

Some  papers  no  longer  provide  proofs. 

■Another  serious  problem  are  deadlines 
which  many  papers  have  advanced. 
"This  creates  a  special  problem  for  our 
group  management  areas.  Advancing  the 
lead  time  when  you’re  merchandising  7 
to  10  stores."  Boynton  noted,  "makes 
planning  and  placement  difficult." 

".All  each  publisher  sees."  said  Boyn¬ 
ton.  "is  his  own  newspaper  in  his  own 
market.  They’d  all  he  better  off  if  they 
could  inject  a  big  dose  of  standardization 
into  their  scheme  of  things." 

Mort  Frank  named 
chairman  for  supp 

In  a  shift  in  management  at  I  amily 
Weekly.  Morton  Frank,  formerly  pub¬ 
lisher  and  president,  has  been  named 
chairman  of  the  publication. 

faking  his  position  as  president  and 
publisher  is  Dr.  Charles  H.  Perry.  Perry 
was  president  of  Florida  International 
Lhiiversity. 

Frank  replaces  I.eonard  S.  Davidow. 
former  chairman,  who  now  becomes 
senior  consultant  for  the  Sunday  sup¬ 
plement. 

Family  Weekly,  a  publication  of 
Downe  Communications,  is  part  of  the 
recent  Charter  Company  acquisition. 
Raymond  K.  Mason  is  chairman  of  the 
board  and  chief  executive  officer  of  both 
Charter  and  Dow  ne. 
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Nebraska  court 

(Continued  from  [Hii^e  9) 


the  judiciary  have  lost  faith  in  the  jury 
system  and  in  the  ability  of  citizens  to 
read  and  hear  information  and  fairly 
evaluate  its  worth  in  criminal  matters 
prior  to  and  during  proceedings  in  the 
cou  It." 

The  State  Supreme  Court  said  the 
courts  have  a  duty  to  guarantee  pretrial 
rights  to  all  accused  individuals. 

The  judges  held  that  in  all  future  Neb¬ 
raska  criminal  cases,  pretrial  proceed¬ 
ings  may  be  partly  or  entirely  closed 
when,  in  the  opinion  of  the  presiding 
magistrate,  testimony  might  be  con¬ 
strued  as  damaging  to  a  fair  trial. 


This  conflicts  directly  with  a  Nebraska 
Constitutional  provision  requiring  all  jud¬ 
icial  proceedings  to  be  open. 

Finally,  the  court  said  the  second  gag 
order  issued  October  27  was  “void  in¬ 
sofar  as  it  incorporates  the  voluntary 
(Nebraska  bar-press)  guidelines  and  in 
certain  other  respects  in  that  it  impinges 
too  greatly  upon  freedom  of  the  press. 
• 

Judges  void 
kidnap  rap 

A  three-judge  federal  panel  Nov.  28 
overturned  the  conviction  of  the  admit¬ 
ted  kidnapper  of  former  Atlanta  Con¬ 
stitution  editor  Reg  Murphy  on  grounds 
of  pretrial  publicity  and  prejudicial  ar¬ 
guments  by  the  government. 


A  new  trial  was  ordered  for  William  A. 
H.  Williams.  35.  sentenced  to  48  years  in 
prison  for  extorting  $7()0.(HX)  in  ransom 
for  the  release  of  Murphy.  41.  now  editor 
and  publisher  of  the  San  Francisco 
Examiner,  after  holding  him  captive  for 
49  hours  in  February  1974.  releasing  him 
unharmed.  The  decision,  written  by 
Judge  Homer  Thornberry  and  concurred 
in  b^  judges  Lewis  R.  Morgan  and  Elbert 
Tuttle,  noted  every  aspect  of  Williams's 
life  became  grist  for  the  reporter's  mill. 

The  5th  U.S.  Circuit  Court  of  Appeals 
panel  said  it  was  not  willing  to  reverse 
the  conviction  on  either  of  the  two 
issues — pretrial  publicity  and  prejudicial 
arguments  by  the  government — alone. 
But  it  ruled  they  acted  “in  concert  to 
deprive  appellant  of  his  right  to  a  fair  and 
impartial  trial." 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

BICENTENNIAL 

ETHNIC  COMMENTARY 

MEN  OF  INDEPENDENCE,  the  hottest 
column  going.  Weekly,  low  rates.  Dennis 
Features,  99  Susan  St..  Silverton,  N.J. 
08753. 

PEOPLE’S  OBSERVER,  weekly  column 
on  current  events  with  ethnic  viewpoint. 
Samples.  John  A.  Fink,  64  E.  3  St., 
Brooklyn,  N.Y.  11218. 

MEDICAL 

BOOK  REVIEWS 

MAN  AND  MEDICINE-700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

SPEAKING  OF  BOOKS  is  its  own  best 
salesman.  Entertaining  weekly  reviews, 
news.  Free  trial  month,  samples:  Free 
Spirit  Features.  214  Old  Hickory  Blvd., 
Suite  173,  Nashville.  Tenn.  37221. 

SMALL  BUSINESS 

CITIZEN  ACTION 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday.  Plain  Dealer  and  other  fine 
papers.  Free  samples.  M.  Stevens 
(Flaumen),  1  David  Lane,  Yonkers,  N.Y. 
10701. 

NEW  WEEKLY  COLUMN.  Help  for  read¬ 
ers  with  neighborhood  problems,  protec¬ 
tion  from  street  crime -any  citizen  ac¬ 
tion  problem.  Write  for  samples.  John 
McKean,  333  E.  43rd  St.,  New  York, 
NY.  10017. 

WEEKLY  FEATURES 

COMIC  STRIPS 

YOUR  READERS  ARE  PEOPLE,  And 
people  have  always  enjoyed  the  beach. 

So  what  happens  when  they  get  there?? 
Well,  some  readers  build  sandcastles 
....  but  there  are  some  Sandcastles 
that  build  readers.  And  that’s  where  we 
come  in.  SANDCASTLES.  Box  1356, 
Newport  News,  Va.  23601.  (Free 
brochure) 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  tor  all  (11)  features  start  at 
$6.50.  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 

Ph.:  (404)  253-5355 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BOOKS  FOR  SALE 

BUSINESS  OPPORTUNITIES 

BOOK  BARGAINS  over  600  titles  on  every 
subject.  FREE  CATALOG.  NU  VUE,  324  S. 
First  St.,  Alhambra,  Calif.  91802E. 

BUSINESS  OPPORTUNITIES 

PRINTER  HAS  PUBLICATION  web  offset 
and  full  color  sheet-fed  presses  plus  bin¬ 
dery  and  typesetting.  Need  work  and/or 
consider  partnership  or  buying  publica¬ 
tions.  Non-union,  low  prices,  excellent 
work.  Box  1725,  Editor  &  Publisher. 

FRANCHISES  AVAILABLE 

Good  Times,  a  chain  of  music  newspapers, 

IS  franchising  nationally.  Top  writers  and 
camera-ready  copy  make  for  low  overhead 
and  high  profits.  Any  area  with  a  large  col¬ 
lege  population  and  a  music  scene  will  be 
successful.  For  information  and  samples 
write:  Good  Times.  80-32  164  St.,  Jamai¬ 
ca,  NY.  11432. 

PRINTING  PLANT.  Building  approximately 
75x150  ft.  with  railroad  siding.  6  unit 
Wood  letterpress,  4-plate  wide  autopas¬ 
ters,  2  folders,  stereo  equipment.  Addi¬ 
tional  building  also  available  for  cold 
typesetting  department.  Quick  and  easy 
access  to  Rt.  495.  Mamaraneck  Valley 
Publishing  Co..  Haverhill,  Mass.  Direct  in¬ 
quiries  to:  R.  Becker,  P.O.  Box  780.  Man¬ 
chester.  N.H.  03105 
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ANNOUNCEMENTS 


FREELANCE  SERVICES 


ATTENTION:  ALL  FREELANCE 
AND  CREATIVE  TALENT 
Promote  your  career  the  best  way  of  all. 
Advertise  in  "The  Director  of  Freelance 
Professionals  &  Creative  Services."  Will 
reach  Agencies.  Publishers  and  big  com¬ 
panies  nationwide.  For  details  write  or  call: 
Creative  Moonlighters  Inc.,  Box  E,  Suite 
1500.  2  Penn  Plaza.  New  York.  NY  10001 
(212)  244-3100. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc.,  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D  C.  2(X)45 
(202)  NAtional  8-1133 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— It’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  48858 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
irom  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,  "  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  236-5280;  Res. 
1(913)  381-6815. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS 
Media  Broker 

On  file— over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIFIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 

Lindsay.  Cal.  93247  (209)  562-2587 


SHOP  THE  PRESSES 
Newspaper  Brokers 
Rt.  1— Diamondhead 
Bay  St.  Louis,  Miss.  39520 


NEWSPAPERS  FOR  SALE 


DAILY,  fine  locale,  fast  growth,  good  plant, 
needs  strong  publisher.  $15(),(XJ0  down. 
Qualify  yourself  in  first  letter.  Phone  if  I 
know  you,  (209)  562-2587.  J.  A.  Snyder, 
Newspaper  Broker,  404  N.  Westwood  Ave., 
Lindsay,  Calif.  93247. 


PROFITABLE  OFFSET  WEEKLY  in  pros¬ 
perous,  recession-proof  Indiana  area, 
available  now,  at  slightly  less  than  $38M 
1974  gross.  Complete  composing  and 
pasteup  gear  included.  Minimal  shopper 
and  daily  competition.  For  information:  W. 
W.  Spurgeon  Jr.,  550  Merchants  Natl. 
Bank  Bldg.,  Muncie,  Ind.  47305.  (317) 
289-9966. 


SOUTHERN  CALIFORNIA  offset  weekly, 
50th  year.  Profitable,  $40M  down.  Mel 
Hodell,  Broker.  Box  2277,  Montclair,  Calif. 
91763.  (714)  626-6440. 


WEEKLY— Zone  2:  area  of  million  people; 
for  arts  and  entertainment;  real  potential; 
possible  lease.  Box  1749,  Editor  &  Pub¬ 
lisher. 


WEEKLY,  2100  paid;  shopper,  9000; 
western  New  York  area;  no  local  competi¬ 
tion;  $150,000  volume;  health  forces  sale; 
owner  would  consider  management,  sales 
or  editorship  association  with  buyer.  Box 
1730,  Editor  &  Publisher. 


WEEKLY  IN  GROWING  Appalachia  where 
coal  IS  booming.  Non-competitive  in  com¬ 
munity  of  11,000.  Excellent  for  husband- 
wife  team.  $45,000  with  excellent  terms  to 
right  person.  Available  immediately.  Sin¬ 
cere  parties  only.  Don't  let  this  one  slip  by 
you.  Box  1802,  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 

(Paymble  trith  order)  (Remlttettce  ihould  accomperty 

copy  unlett  credit  hat  beet)  et- 
lablithed). 

4'weelis  —  $1.35  per  line,  per  issue  4-weeks  —  $2.00  per  line,  per  issue 

3-weeks  —  $1.45  per  line,  per  issue  3-weeks  —  $2.10  per  line,  per  issue 

2-weeks  —  $1  55  per  line,  per  issue  2-weeks  —  $2.20  per  line,  per  issue 

l-week  —  $1.65  per  line  1-week  —  $2.30  per  line 

Count  approximately  39  characters  artdior  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Ui  $1.00  per  insertion  lor  bos  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  boi  numbers  also  available  at  $1.00  eitra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  minimum  space. 

Clwssifiwd  Contract  Rcrtot  Availablo  On  Raquost 

WBCKLY  CLOSING  TIMB 
Tuotdny,  4:30  RPA  Now  York  TImo 

Boi  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 


Edit«r  A  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Acidress 


Authorized  by 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


—  Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  L  PUBLISHER  •  850  Third  Avt.  •  New  York,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


LARGE  TEXAS  WEEKLY,  grossing  near 
$300,000.  Dynamic  growth  area.  If  you 
don't  have  at  least  $100,000  down  pay¬ 
ment,  please  don't  apply.  Box  1785,  Editor 
&  Publisher. 


NEWSPAPERS  WANTED 


I  WOULD  LIKE  to  buy  an  exclusive  paid 
weekly  in  4000  circulation  range.  Substan¬ 
tial  down  payment  available.  Wide  experi¬ 
ence  in  all  phases  of  newspaper  operation. 
Would  appreciate  full  details  in  your  letter. 
Write  Box  1058,  Editor  &  Publisher. 


PAPER  within  4  hours  drive  of  Washington 
D.C.  Start  with  part  Interest  and/or  sum¬ 
mer  relief  for  owner.  Go  from  there.  Ex¬ 
perienced  weekly  publisher-editor  (hus¬ 
band  and  wife).  J.  Breiling.  2213  Osborn 
Dr.,  Silver  Spring,  Md.  20910. 


EQUIPMENT  &  SUPPLIES 


CIRCULATION 


NEWS  RACKS.  NEWS  CENTERS.  Full  line 
of  top-quality  news  racks  and  news  cen¬ 
ters.  New  low  prices.  Mountain  States  Re¬ 
search,  Box  1281,  Ft.  Collins,  Colo.  80522. 


NEWSPAPER  BAGS  AND  BUNDLE 
WRAPS,  any  size  and  tint,  plain  or  printed. 
During  the  oil  crisis  we  met  our  customers 
needs  at  a  fair  price.  Our  resin  supply 
guaranteed.  Send  specs  for  quote  or  call 
Dale  Strack,  (collect),  PolyGraphics,  (3el- 
SymCo  Bldg,  Old  Marlton  Pike,  Marlton, 
N.J.  08053.  (609)  983-5455. 


COMPOSING  ROOM 


JUSTOWRITERS  —  COMPUGRAPHIC 
2961-3800.  2971TL-4600.  Key 

boards— 1200.  FHN  Business  Products, 
Church  Rd.,  Mt.  Laurel.  N.J.  08057.  Ph. 
(609)  235-7614. 


MAKE  OFFER— NEED  THE  SPACE! 

2  Super  Quicks  (Wide  Range)  Serial  Nos, 
678  and  714  with  option  cabinets,  one 
with  Tab-Matic,  33  grids  and  width  plugs, 
spare  readers,  cards  and  parts.  Replaced 
with  VIP's.  G.  W.  Gardner,  Morning  News, 
Florence,  S.C.  29501. 


FRIDEN  JUSTOWRITERS  (2  sets)  input 
and  output.  Tables  included  with  each 
machine.  Excellent  condition.  $500  per 
set.  Kodak  Ektamatic  photographic  pro¬ 
cessor.  1973  model.  Excellent  condition. 
$400.  S’rip  printer  with  20  fonts.  $200. 
Call  Mrs.  Walling,  (609)  259-7150,  or  write: 
Messenger-Press.  1  Church  St..  Allentown, 
N.J.  08501. 


SINGER  FRIDEN  JUSTOTEXT  70,  Jus- 
toperf  8203,  modified  Justowriter 
Recorder/Reproducer.  Excellent  condi¬ 
tion,  high  copy  output.  Ken  Simon,  (315) 
422-7011,  New  Times,  Box  95,  Syracuse, 
N.Y.  13210. 


HENDRIX  EDS/5700  SA  Input  and  Editing 
System  comprising  of  the  following 
equipment:  two  terminals,  1  input  reader, 
1  output  punch  and  a  PDP-11  Computer. 
Needs  minor  repairs,  $14,(X)0.  Call  Carter 
Prows,  (904)  791-4195. 


COMPUSCAN  170  OPTICAL  SCANNER. 
Very  few  hours  operation.  Like  new. 
PRICED  TO  SELL.  ALL  OFFERS  CONSI¬ 
DERED.  Contact  Commercial  Printing  Inc., 
1224  N.  Atherton  St.,  State  College,  Pa. 
Phone  (814)  238-3025. 


MAILROOM 


COMPLETE  2  year  mailroom,  1  Nolan 
Jampol  bottom  wrap,  Saxmeyer  tying 
machine.  Electronic  squeezer,  9(5  ft. 
center  4"  belt  steel  roller  conveyor,  5  ft. 
widebelt  conveyor,  outside  extension  con¬ 
veyor.  $8000.  (Contact  John  Ray,  Haverhill 
Gazette.  Haverhill,  Mass.  (617)374-0321. 


AUTOMATIC  GRAPHOTYPE  machine, 
class  6700.  Good  condition.  Great  for  large 
mailings.  Contact  Dwight  Schulz,  ComCorp 
Inc.,  5510  CloverleaT  Pkwy.,  (Cleveland, 
Ohio  44125.  (216)  524-0830. 


FULLY  EQUIPPED  MULLER-MARTINI  IN¬ 
SERTING  MACHINE  Type  227  overall 
length  21'  overall  width  9.5'— capable  of  3 
inserts  per  main  jacket/ 13,000  per  hour.  3 
years  old.  Excellent  condition,  available 
March  1976.  Al  Tomlinson,  The  Advocate 
Printing  Co..  25  W.  Main  St.,  Newark,  Ohio 
43055.  Call  (614)  345-4053. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood.  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Suburban  1500  series,  2  units,  1972 
Goss  Urbanite,  5  units,  folder. 

Goss  Metro  4  units,  1970 
Goss  SU  jaw  folder,  cross  perforating 
Cottrell  V-15  units  and  presses 
Cottrell  5  units  V-22,  folder  and  oven 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units,  Colorking 
folder 

Wood  Colorflex  6  unit  22y4x36,  1970 
Gregg  flying  imprinter  for  Urbanite 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


HOE  COLORMATIC 

8  units  22.047x70.078 
Two  2:1  Folders 
New  1964 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


WANTED  TO  BUY 


2  GOSS  URBANITE  offset  press  units.  Also 
balloon  former  with  skip  slitter.  Phone  Don 
Olson,  Daily  Igerian,  New  Igeria,  La.  (318) 
364-1801. 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver,  196 — 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANT  TO  PURCHASE  2961HS  Ckimpu- 
graphic  tor  straight  matter  and  6-level 
tape,  with  8.5  News/#2  bold  type  faces. 
Would  consider  excellent  4961TL  if  price 
IS  right,  (intact  Fred  W.  Janca,  Daily  Mc- 
Alester  (Okla.)  Democrat.  (918)  423-6141. 


LOOKING  FOR  Newsprint  Dollies  compati¬ 
ble  with  Capitol  Track  System.  Please  ad¬ 
vise  quantity  available  and  price  re¬ 
quested.  Must  be  6V2’  center  height.  Phil 
(jillespie,  Trenton  Times,  5(X)  Perry  St., 
Trenton,  N,J.  08605.  (609)  396-3232. 


COMPSTAR  191  TYPESETTER.  Contact: 
Joe  Edwards  or  H.  J.  Waters  III, 
Tribune.  Columbia.  Mo.  65201. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEED  HELP  with  ABC  records  or  ABC 
statements?  Ex-ABC  Auditor  available  as 
consultant.  E.  P.  Catallozzi,  71  Farmington 
Ave.,  Providence,  R.l.  (401)  942-6960. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


PRINTING  SERVICES 


PRESS — COMPOSITION— MAILING 
Goss  Urbanite  100-page  plus  capacity. 
4-color  specialists  on  newsprint  and  offset 
stock.  Box  1651,  Editor  &  Publisher. 

£&P  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper’s  classifieds 
I  are  in  your  community! 


EDITOR  &  PUBLISHER  for  December  6,  1975 


Help 

Wanted... 

ACADEMIC 


EDITOR-  OR  PUBLISHER-IN-RESIDENCE 
for  one  semester  (4  months)  Spring  or  Fall, 
1976.  Teach,  counsel  students,  assist  in 
curriculum  development.  Salary  and/or 
expenses  open.  Contact  Neale  Copple,  Di¬ 
rector,  School  of  Journalism,  University  of 
Nebraska-Lincoln,  Lincoln,  Nebraska 
68588.  We  are  an  Equal  Opportunity 
Employer. 


HALF-TIME  GRADUATE  ASSISTANT- 
SHIPS  (stipend  plus  tuition)  available  to 
persons  qualified  by  newspaper  experi¬ 
ence  to  supervise  students  in  a  news 
laboratory  while  working  on  advanced  de¬ 
gree.  Strong  academic  background  re- 
uired.  Contact  Head  of  Graduate  Studies, 
chool  of  Jurnalism,  Southern  Illinois  Uni¬ 
versity,  Carbondale,  III.  62901. 


ADVERTISING  FACULTY  MEMBER,  start 
Fall  1976.  Layout,  production,  copy. 
Newspaper  advertising  experience  neces¬ 
sary.  Graduate  teaching  potential:  also 
administrative.  MA  or  PhD.  Salary  com¬ 
petitive.  Contact  Neale  Copple,  Director, 
School  of  Journalism,  University  of 
Nebraska-Lincoln,  Lincoln,  Nebraska 
68588.  We  are  an  Equal  Opportunity 
Employer. 


THE  UNIVERSITY  OF  TOLEDO  seeks  a 
qualified  instructor  or  assistant  professor 
to  teach  writing  and  allied  courses  in  prog¬ 
ram  offering  news-editorial,  broadcasting 
and  public  relationsadvertising.  Minimum 
requirements:  Masters  Degree  and  profes¬ 
sional  experience.  PhD  preferred.  Salary 
negotiable.  Begin  Fall  Quarter,  academic 
1976-77.  Apply  with  letter  and  resume  by 
January  5,  19/6  tO:  Dr.  Ivan  G.  Harvey, 
Chairman,  Department  of  Communication, 
The  University  of  Toledo,  Toledo,  Ohio 
43606.  Equal  Opportunity  Employer. 


WINONA  STATE  UNIVERSITY  seeks  per¬ 
son  experienced  in  print  media  to  teach 
mass  communications,  freshman  compos¬ 
ition.  Masters  Degree  required.  PhD  pre¬ 
ferred.  $10,000-15,000  for  academic  year. 
Before  applying,  write  for  full  information 
to  Dean  of  Arts  &  Sciences,  Winona  State 
University,  Winona,  Minnesota  55987. 
Equal  Opportunity/Affirmative  Action 
Employer. 


ADMINISTRATIVE 


CONTROLLER  for  two  17,000  circulation 
western  Nebraska  dailies.  Requirements 
include  degree,  accounting  experience, 
familiarity  with  data  processing.  Send  re¬ 
sume  and  salary  requirements  to  Eric 
Seacrest,  P.O.  Box  370,  North  Platte,  Neb. 
69101. 


CIRCULATION 
SALES  MANAGER 

100.000  morning,  evening  and  Sunday  in 
Zone  2  has  an  opening  for  a  Circulation 
Sales  Manager.  This  person  will  be  respon¬ 
sible  for  all  circulation  sales  including 
supervision  of  the  zone  managers,  district 
managers,  solicitors  and  training  super¬ 
visors. 

Newspaper  management  experience  In 
circulation,  advertising,  marketing  or  sales 
IS  a  requirement. 

College  degree  or  equivalent  work  experi¬ 
ence  required.  MBA  degree  or  work  toward 
MBA  degree  would  be  helpful. 

Submit  application  and  complete  resume 
to  Box  1703,  Editor  &  Publisher. 


ASSISTANT  TO  PUBLISHER-Largest 
Connecticut  weekly  group.  Write  express¬ 
ing  experience  in  sales  management,  fi¬ 
nancial  controls,  circulation  promotion 
and  editorial  management.  Project 
oriented  position.  Experience  important 
but  secondary  to  ability  to  ^ow.  Good  sal¬ 
ary,  benefits  and  future.  Richard  Light- 
foot.  Shore  Line  Times  Building,  Guilford, 
Conn,  06437. 


NEED  PERSON  with  management  ability, 
promotion,  distribution  skills  to  build  to  full 
potential  free  circulation  weekly  operated 
by  Zone  5  daily.  Experience  with  shopper  or 
similar  of  worth.  Top  job  this  assignment 
could  lead  to  executive  level.  Send  confi¬ 
dential  resume,  examples  if  available,  to 
Box  1699.  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


MANAGEMENT 

POSITIONS 

All  Fee  Paid 

ADVERTISING  DIRECTOR  To  $22,000 
30.0(X)  daily.  Area  2.  Report  to  president. 
Prior  experience  in  competitive  market, 
ability  to  introduce  new  programs  and 
motivate  staff  to  sell  them. 

ADVERTISING  DIRECTOR  To  $40,000 
Large  weekly  publication,  western  U.S. 
Should  be  degreed,  well  organized,  a  skill¬ 
ful  sales  administrator,  able  to  lead  and 
supervise  large  field  sales  force. 

CIRCULATION  OPER.  MGR.  To  $30,000 
Large  East  Coast  metro  daily.  Report  to 
circulation  director:  responsible  for  mail- 
room  and  distribution,  ideal  candidate  has 
indepth  knowledge  of  mailroom  systems 
and  strong  union  background. 

CIRCULATION  MANAGER  To  $20,000 
40,(X)0  daily.  Area  2.  Must  have  strong 
promotion  background  and  be  results 
oriented.  Degree  preferred. 

CIRCULATION  MANAGER  To  $25,000 
50,()00  daily.  Area  2.  Prior  circulation 
management  experience  in  competitive 
market:  capability  of  building  strong 
circulation/sales  force. 

ASST.  CIRCULATION  MGR.  To  $24,000 
Southwest  metro  daily.  Report  to  circula¬ 
tion  director:  prior  experience  dealing  with 
unions.  Excellent  growth  potential. 

ADVERTISING  DIRECTOR  To  $30,000 
Southwest  metro  daily.  Report  to  geheral 
manager  in  highly  competitive  market. 

CIRCULATION  SUPERVISOR  To  $16,000 
Large  metro  daily.  Area  5.  Report  to  city 
circulation  manager:  supervise  district 
managers  with  responsibility  for  20,000 
circulation.  Background  in  union  situation. 

SYSTEMS  PROGRAMMER  To  $17,000 
Medium  sized  property.  Area  2.  Should 
have  experience  in  BAL,  CICS-TP  and 
DOS-BS.  Work  on  advanced  systems  de¬ 
sign  project. 

SYSTEMS  MANAGER  To  $30,000 

Corporate  level  position  with  West  Coast 
newspaper  chain.  Should  be  degreed  with 
several  years  experience  in  production 
data  processing  systems. 

ASSISTANT  CONTROLLER  To  $20,000 
100.C)00»  daily  in  southeastern  U.S.  Re¬ 
port  to  controller,  supervise  staff  of  30. 
Minimum  3  years  applicable  experience, 
degree  required. 

ADVERTISING  SALES  MGR.  To  $18,000 
Large  Midwestern  weekly.  Report  to  vice 
president  sales:  responsibility  for  3  week¬ 
lies  with  60,000  circulation.  Supervise  5 
retail  salesmen.  Prior  weekly  experience. 

CLASSIFIED  AD  MANAGER  To  $18,000 
50,000  daily.  Area  2.  Report  to  advertising 
director  in  highly  competitive  area.  Degree 
preferred,  not  required. 

PRESSROOM  FOREMAN  To  $18,000 

Report  to  production  manager  of  30,0W 
Southwest  daily.  Leadership  and  ability  to 
tram  subordinates.  Offset  experience. 

PRODUCTION  MANAGER  To  $18,000 
Area  1  company.  Report  to  president  of 
company  printing  over  20  weekly  news¬ 
papers  plus  inserts.  Supervise  staff  of  25 
in  non-union  shop.  Base  salary  to  $18,000 
plus  incentives. 

COMPOSING  RM.  FOREMAN  To  $18,000 
100,0(X)  Midwest  daily.  Cold  type  experi¬ 
ence  and  strong  labor  background. 

DATA  PROC.  SYST.  MGR.  To  $35,000 
Corporate  level  position  of  major  East 
Coast  chain.  Serve  as  internal  consultant 
to  all  properties  on  data  processing 
systems — business  and  production. 


h'or  mttre  inftirmatittn  on  these  and 
other  openoifts.  please  contact: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 

Post  Office  Box  30 
610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 


EDITOR  &  PUBLISHER  for  December  6,  1975 


HELP  WANTED 
ADMINISTRATIVE 


PRODUCTION  SYSTEMS 
MANAGER 

Northern  California 
McClatchy  Newspapers,  a  group  of  3 
newspapers  with  headquarters  in  Sac¬ 
ramento,  California  has  challenging 
position  at  corporate  level  for  systems 
manager  with  strong  background  in 
data  processing  and  newspaper  pro¬ 
duction. 

Good  salary  plus  liberal  vacation,  med¬ 
ical  and  retirement  benefits.  All  re¬ 
plies  held  in  strict  confidence.  Send 
detailed  resume  including  availability 
for  interview  to: 

Personnel  Department 

McClatchy  Newspapers 
21st  and  Q  Sts. 

Sacramento.  Calif.  95813 
(An  Equal  Opportunity  Enployer) 


CIRCULATION 


REAL  OPPORTUNITY  for  strong  promoter, 
builder  and  collector,  presently  Assistant 
or  District  Manager.  Move  up  to  Circulation 
Manager  of  10,000  daily,  eastern  Area  5. 
New  plant,  growing  economy,  great  poten¬ 
tial.  Send  resume  to  Box  1663.  Editor  & 
Publisher. 


CIRCULATION  MANAGERS,  assistants  for 
daily  newspapers  in  E&P  Zones  5.  7.  and  8. 
Send  complete  typewritten  resumes,  re¬ 
ferences  to  Inland  Daily  Press  Assn.,  100 
West  Monroe,  Chicago.  III.  60603. 


EXPERIENCED  CIRCULATION  MANAGER 
for  5-day  daily  m  the  "Uranium  Capital  of 
the  World.”  Present  circulation  3000. 
Trade  area  27,000.  $150  per  week  plus 
15°<>  commission.  Send  resume  to  Mrs. 
James  B.  Barber,  Grants  Daily  Beacon, 
P.O.  Box  579,  Grants,  New  Mexico  87020. 


CIRCULATION  DIRECTOR 
We  need  an  energetic,  goal-oriented  per¬ 
son  who  can  plan,  organize,  manage  and 
lead  a  sales  and  distribution  staff  in  a 
high-growth  potential  market.  Person  must 
be  very  strong  in  human  relations  and  a 
team  worker  with  successful  and  well- 
rounded  circulation  background. 

Position  offers  opportunity  for  personal 
and  professional  development.  Achieve¬ 
ment-oriented  pay  and  excellent  company 
paid  fringe  benefits. 

If  you  want  to  learn  more  about  this  chal¬ 
lenging  and  rewarding  opportunity  on  our 
20,000  circulation  afternoon  offset  daily, 
send  your  resume,  salary  requirements 
and  availability  for  interview  to  Roger 
Sovde,  Evening  Herald,  P.O.  Box  11707, 
Rock  Hill,  S.C.  29730. 


CIRCULATION  MANAGER,  northern 
California  suburban  paper,  controlled  cir¬ 
culation,  voluntary  paid,  seeks  manager 
with  experience  in  newspaper  circulation. 
Salary  open,  excellent  benefits.  Applica¬ 
tions  confidential.  Send  resume  including 
salary  requirements  to  John  Clinton  Jr.. 
P.O.  Box  5400,  San  Mateo,  Calif.  94402. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Daily  newspaper  in  Pacific  Northwest  look¬ 
ing  for  experienced  Classified  Advertising 
Manager.  Salary  commensurate  with  ex¬ 
perience.  Liberal  employee  benefits.  Equal 
Opportunity  Employer.  Send  resume  to 
Box  1707,  Editor  &  Publisher. 


GROWING  DAILY  wants  an  aggressive 
promotionally  minded  classified  manager. 
Must  be  able  to  handle  heavy  account 
load.  Base  and  commission  $14, 000-plus. 
Excellent  Area  9  location  for  family.  Box 
1724,  Editor  &  Publisher. 


EXCELLENT  OPPORTUNITIES  for  clas¬ 
sified  advertising  people  in  our  group  of 
smaller  dailies.  More  than  15  locations  to 
choose  from— Pacific  Northwest,  northern 
California  and  Zone  2,  all  offset.  Good  pay, 
fringes  and  advancement  possibilities.  Box 
1781,  Editor  &  Publisher. 


EXPERIENCED  CLASSIFIED  SALES 
person-A  “go  getter"  ready  to  become 
classified  manager  of  15,(X)0  daily.  Zone 
2.  Market  potential  virtually  untapped. 
Position  could  be  stepping  stone  to  higher 
management  level.  Write  Box  1772,  Editor 
&  Publisher. 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER  for 
San  Francisco  Bay  Area  suburban  news¬ 
paper.  Box  1650,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


EXCELLENT  OPPORTUNITY  available  for  a 
Retail  Advertising  Manager.  Area  7  daily 
with  circulation  of  18,000.  Must  be  able  to 
motivate  people  and  generate  lineage. 
Good  starting  salary,  and  outstanding 
benefits.  Send  resume  to  Box  1718,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING— Increasing  staff 
of  30,000  offset  daily.  Need  person  with  3 
to  5  years  experience.  We  offer  competi¬ 
tive  salary,  bonus,  retirement,  pension  and 
profit  sharing  plans  and  other  benefits. 
Unlimited  opportunity.  Zone  4.  Box  1712, 
Editor  &  Publisher. 


VETERAN  DISPLAY 
ADVERTISING  SALESPERSON 
Daily  newspaper  in  Pacific  Northwest 
wants  display  advertising  person  with 
plenty  of  know-how.  Good  salary  and 
employee  benefits.  Equal  Opportunity 
Employer.  Send  resume  to  Box  1705, 
Editor  &  Publisher. 


AD  SALESMAN  wanted  for  16,000  circula¬ 
tion  weekly.  Not  only  a  good  opportunity 
now  but  a  fine  situation  for  growth.  Experi¬ 
ence  and  personal  interview  necessary. 
Jerrell  Shepherd,  The  Paper,  (816)  263- 
5800,  Moberly,  Missouri. 


CREATIVE  display  ad  sales  personnel 
sought  tor  growing  daily  market  in  beauti¬ 
ful  Southwest.  Send  full  resume  and  earn¬ 
ings  expected.  All  inquiries  held  in  strict 
confidence.  Box  1742,  Editor  &  Publisher. 


ZONE  5—23,000  group-owned  daily  needs 
an  experienced  salesperson.  2  to  5  years 
experience  preferred.  Growth  opportunity. 
$12.5(X)  to  13,500  salary  and  commission. 
We  are  looking  for  a  salesperson  who  can 
move  into  management  in  the  next  2  years. 
All  replies  will  be  acknowledged.  Write  Box 
1775,  Editor  &  Publisher. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  Area  4  with  proven  record  of  build¬ 
ing  staff  cooperation  resulting  in  sales 
growth.  Not  a  director's  job  but  requires 
personal  selling  which  demonstrates  your 
leadership  is  sound.  No  two  year  wonders 
need  apply,  only  permanent  types.  Full  re¬ 
sume  please.  Box  1750,  Editor  & 
Publisher. 


AD  SALESPERSON,  excellent  growth  op¬ 
portunity  for  person  with  2  or  more  years 
experience.  Must  be  strong  on  selling,  lay¬ 
out  and  promotion.  Write  David  Miller, 
Martinsburg  Journal,  Martinsburg,  W.  Va. 
25401. 


ADVERTISING  SPACE  SALESPERSON  for 
weekly  financial  newspaper  located  in  New 
York  (Jity.  Must  be  experienced  in  selling  to 
the  financial  community  plus  institutional 
advertising  to  corporations.  Our  respected 
publication  has  a  modest  but  ever  growing 
circulation  and  extremely  high  personal 
demographics,  supported  by  a  nationwide 
advertising  campaign.  Immediate  opening. 
Send  resume  and  salary  requirements  to 
Box  1727,  Editor  &  Publisher. 


GEORGIA  business  paper  needs  full  time 
ad  rep  in  Atlanta  (salary  and  top  commis¬ 
sion),  part  time  reps  in  other  Georgia  cities 
(commission).  (Jeorgia  Commercial  Post, 
Box  80543,  Atlanta,  Ga.  30341. 


DISPLAY  ADVERTISING  people  with  ambi¬ 
tion,  desire  and  dedication  have  an  excep¬ 
tional  opportunity  with  our  group  of  smal¬ 
ler  dailies  in  northern  California,  the 
Pacific  Northwest  and  Zone  2.  Write  Box 
1782,  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING  PEOPLE 
needed  immediately  for  established 
monthly  police  newspaper  in  Pennsyl¬ 
vania.  'You  will  work  in  the  Philadelphia 
area.  Pay  by  commission.  Contact  Media 
Enterprises  Inc,,  210  Rt,  28,  P.O.  Box  345, 
Bound  Brook,  N.J.  08805.  (201)  469- 
6655. 


Nationally  known  Zone  2  weekly  with 
growth  potential  seeks 

AD  DIRECTOR 

Must  have  proven  record  to  administer, 
motivate  and  train.  Excellent  salary  for 
future-oriented  person  plus  benefits,  pro¬ 
fitsharing,  bonus.  Box  1792,  Editor  &  Pub¬ 
lisher. 
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HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PUBLIC  RELATIONS 


ADVERTISING  MANAGER  for  small  Ohio 
daily.  Person  with  experience  and  ability  to 
sell  and  direct  ad  department.  Send  re¬ 
sume  and  salary  requirements  to  Box 
1731.  Editor  &  Publisher. 


WANT  TO  MOVE  UP?  Aggressive  suburban 
weekly  group  seeks  ad  manager  to  or- 

tanize  and  direct  sales  tor  six  weeklies. 

taff  ot  7.  Ideal  for  second  person  ready 
for  larger  responsibility.  Beautiful  loca¬ 
tion.  Apply  W.  Wasserman,  North  Shore 
Weeklies,  Ipswich,  Mass.  01938. 

ADVERTISING  SALES  and  sales  manage¬ 
ment.  Do  own  art  work.  Idyllwild  Town 
Crier,  long  established  weekly  in  beautiful 
mountain  community  in  southern  Califor¬ 
nia,  away  from  smog.  Newspaper  ad  sales 
experience  essential  Modest  salary.  P.O. 
Box  157,  Idyllwild,  Calif.  92349.  Ph:  (714) 
659-2145 


ADVERTISING  SALESMEN,  retail  and 
classified,  for  daily  newspapers  in  E&P 
Zones  5,  7.  and  8.  Send  us  complete 
typewritten  resumes,  references  to  Inland 
Daily  Press  Assn.,  100  West  Monroe. 
Chicago,  III.  60M3 


EDITORIAL 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  1248, 
Editor  &  Publisher. 

MANAGING  EDITOR  for  growing  award¬ 
winning  community  weekly.  Experience 
required.  Excellent  benefits,  advancement 
opportunity  Must  be  aggressive.  Write  or 
call  Mr.  Skillington  or  Mr.  Anderson, 
County  Courier,  Box  3(30,  Damascus,  Md. 
20750.  (301)  253-5115  or  253-6161. 


EDITOR 

FOR 

THE  BOSTON  PHOENIX 

We  are  a  10-year-old  alternative  weekly 
newspaper  of  over  110,000  circulation 
looking  for  a  solid  professional  with  ideas 
and  imagination  in  the  areas  ot  news,  poli¬ 
tics.  the  arts  and  culture.  If  you  have  a 
good  sense  of  graphics  and  are  interested 
in  taking  over  from  a  firm  foundation  and 
have  the  flair  to  break  new  ground,  contact 
in  writing  Stephen  Mindich,  Publisher,  The 
Boston  Phoenix,  100  Massachusetts  Ave., 
Boston.  Mass.  02115. 

BUSINESS  WRITERS.  Georgia  business 
paper  needs  part  time  (full  time  with  other 
duties)  writer  in  Atlanta  with  heavy  busi¬ 
ness  experience,  also  stringers  in  other 
Georgia  cities  and  advertising  sales  reps. 
Georgia  Commercial  Post.  Box  80543.  At¬ 
lanta.  Ga.  30341 

HELEN  AKULLIAN  AGENCY.  280  Madison 
Ave  .  New  York,  N  Y.  10016  (212)  532- 
3210.  "The  Communications  Specialist.” 

EDITORIAL  WRITER,  Florida  daily;  know¬ 
ledge  of  Florida  government  helpful  but 
not  necessary;  editorial  experience  not  re¬ 
quired;  sound  reporter  will  be  considered. 
Box  1690.  Editor  &  Publisher. 

CITY  EDITOR 

Great  opportunity  tor  experienced  city 
editor  to  take  charge  of  a  morning  city  op¬ 
eration.  Clean  air,  water,  uncluttered  by 
ultra-big  city  congestion  and  confusion 
Yet  excellent  educational  and  cultural 
facilities  and  unexcelled  recreational  ad¬ 
vantages.  Prize-winning  staffers  part  of  a 
morning-even ing-Sunday  cOi;i‘'!nation. 
Over  50.000  daily  circulation.  Zone  5. 
Write  Box  1702,  Editor  and  Publisher. 

GOOD  OPPORTUNITY  for  deskman  copy 
editing  local  and  wire,  and  makeup. 
Northwest  Pennsylvania  morning  daily. 
Box  1747,  Editor  &  Publisher. 

COPY  EDITOR 

Excellent  opportunity  with  progressive 
Midwest  morning  evening  Sunday  for  news 
person  experienced  in  copy  editing,  head 
writing,  page  layout.  Must  be  willing  to 
work  night  shift.  Electronic  newsroom. 
Outstanding  benefits.  An  Equal  Opportun¬ 
ity  Employer,  M  F.  Send  resume  to  Box 
1729.  Editor  &  Publisher. 


INCISIVE  HARD  NEWS  REPORTER  anxi¬ 
ous  to  work  long  hours  at  low  pay  for  small 
daily  in  cold  climate.  Exciting,  competi¬ 
tive,  creative  atmosphere.  Zone  5.  Write 
Box  1768,  Editor  &  Publisher. 


EDITING  FEATURES,  No.  2  spot  in  de¬ 
partment  producing  Sunday  magazine.  TV 
entertainment  section  and  7-day  feature 
section  tor  medium-size  daily  in  northeast 
resort<ollege  community.  Must  be  experi¬ 
enced  in  copy  editing,  at  home  in  contem¬ 
porary  layout,  willing  to  work  hard.  Box 
1799.  Editor  &  Publisher. 


BUSINESS  WRITER 

Chart  Area  2  combination  daily  newspaper 
offering  excellent  salary,  employee  be¬ 
nefits.  Strong  community  business  cli¬ 
mate.  Aggressive  management. 

Prefer  fully  experienced  writer.  Box  1798, 
Editor  &  Publisher. 


SPORTS  EDITOR— Midwest  daily  where 
local  news  takes  precedence.  Layout  and 
photography  a  must.  Experience  desired. 
Good  S(X)t  for  hard-working  person.  Send 
complete  resume  to  Box  1795,  Editor  & 
Publisher. 


INNOVATIVE  FEATURES  department 
editor  with  layout  experience  and  person¬ 
nel  capabilities  to  oversee  three  Sunday 
sections— arts,  travel  and  family  living— 
and  daily  counterparts.  Metro  daily.  Reg¬ 
ion  8.  Box  1765,  Editor  &  Publisher. 


EDITOR  for  twice-weekly  suburban  news¬ 
paper  Zone  4.  Experienced,  people- 
oriented  individual  who  enjoys  community 
involvement,  can  inspire  and  direct  small 
staff.  Major  newspaper  chain.  Excellent 
future  and  benefits.  Prefer  traditional  and 
conservative  orientation.  Send  complete 
resume.  Box  1774,  Editor  &  Publisher. 


PICTURE  EDITOR:  Immediate  opening  at 
National  Catholic  News  Service,  a  daily 
wire  and  feature  agency  serving  publishers 
and  broadcasters.  Responsible  for  selec¬ 
tion.  editing,  distribution  of  news  and  fea¬ 
ture  pictures.  Some  shooting,  but  primar¬ 
ily  desk  work.  Apply  in  writing  only  to  Di¬ 
rector,  NC  News  Service,  1312  Mas¬ 
sachusetts  Ave.  N.W.,  Washington,  D  C. 
20005. 

WANTED  IMMEDIATELY:  A  take-charge 
reporter  who  is  able  to  handle  all  beats  for 
small  tabloid  in  West  Indies.  Modest  salary 
but  opportunity  for  advancement  to 
editorship  and  higher  salary.  Send  clips 
and  background  information.  State  salary 
requirements  and  date  available.  This  is  a 
permanent  position.  Box  1740,  Editor  & 
Publisher. 


ONE  GENERAL  ASSIGNMENT  reporter 
and  one  sports  editor  needed  for  commun¬ 
ity  daily  with  high  professional  standards. 
Hard  but  rewarding  work  for  conscientious 
journalists.  Also,  the  pay  is  good.  Experi¬ 
ence  desired  but  talent  and  motivation  are 
primary  requirements.  Submit  complete 
resume,  references,  salary  requirements 
and  small  sample  of  work  with  first  letter. 
Box  1794,  Editor  &  Publisher. 

EDITOR/REPORTER'WRITER,  to  $16,500. 
5  years  experience  on  trade  magazine. 
Helen  Akullian  Agency,  280  Madison  Ave., 
New  York,  N  Y.  10016.  (212)  532-3210. 


EDITOR.  $16-20,000.  3-8  years  experi¬ 
ence  with  sophisticated  house  organ. 
Handle  all  phases,  write,  edit,  layout, 
heavy  people  contact.  Tremendous 
growth.  Helen  Akullian  Agency,  280  Madi¬ 
son  Ave,,  New  York,  N^.  10016.  (212) 
532-3210. 


ASSISTANT 
CITY  EDITOR 

Previous  experience  in  a  news  department 
management  position  essential  to  this 
challenging  opfiortunity.  Award-winning 
dailies  in  convenient  geographic  location. 
Pleasant,  comfortable  living  with  excellent 
schools  and  favorable  property  tax 
schedules. 

Salary  commensurate  with  experience. 
Top  benefits  with  full  vesting  company 
paid  pension  plan. 

Write  stating  experience,  education  and 
salary  requirements.  Box  1800,  Editor  & 
Publisher. 


FAST,  organized  one-man  sports  depart¬ 
ment  who  can  capture  color,  humor,  hu¬ 
manity.  Small  daily  in  Zone  5.  Send  clips. 
Box  1770,  Editor  &  Publisher. 


REPORTER/WRITER  with  strong  manage¬ 
ment  experience.  To  $28,000.  Prefer 
newsperson  with  food  background.  Helen 
Akullian  Agency,  280  Madison  Ave.,  New 
York,  N  Y.  10016.  (212)  532-3210. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 
Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Full  range 
of  editorial,  advertising,  circulation  and 
back  shop  jobs  usually  available. 

New  England  Daily  Newspaper  Assn. 
3fi)  Main  St,,  Room  527 
Worcester,  Mass.  01608 


AGGRESSIVE  18,000  Midwest  daily  con¬ 
sidering  staff  expansion  seeks  qualified  in¬ 
dividual  for  combination  job:  sports  writing 
and  back-up  photographer  for  two-person 
photo  staff.  (Competitive  situation  in  Uni¬ 
versity  community  demands  solid  ability. 
Some  experience  preferred.  Box  1767, 
Editor  &  Publisher. 


FREELANCE 


STEADY  $$$  CAN  BE  YOURS  if  you  deliver 
story,  photos  and  supfiorting  clips  of  sen¬ 
sational  crimes.  Length:  3500  to  5500 
words.  Pay:  $150  to  $200.  We've  got  half 
the  detective  magazine  market  in  America. 
Query  me  first.  Fast  response.  Dominick  A. 
Merle,  Editor,  Globe  Communications 
Corp.,  1440  St.  Catherine  St.  West, 
Montreal,  Quebec  H3G  1S2. 

WRITERS-EDITORS-ILLUSTRATORS— 
PHOTOJOURNALISTS-GRAPHIC  DE¬ 
SIGNERS— ARTISTS— Professional 
calibre.  Send  resume  (no  work  samples). 
Send  your  name  and  address  to  Box  1755, 
Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  for  trade 
press  assignments  in  Chicago  area.  Write 
Dan  Schlosser,  P.O.  Box  306,  Greenville, 
Ohio  45331. 


PHOTOJOURNALISM 


PHOTOGRAPHER  with  at  least  2  years 
newspajier  experience.  Must  be  able  to 
demonstrate  with  current  clips  and/or 
portfolio  that  he  or  she  is  one  of  the  coun¬ 
try's  brighter  photojournalists,  adept  at  the 
single  shot  as  well  as  the  photo  essay,  good 
with  people  as  well  as  things.  For  Northwest 
medium  daily  where  imagination  counts. 
Box  1760,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer. 


STAFF  PHOTOGRAPHER  WANTED  for  pub¬ 
lishing  company  in  Zone  4  producing  2 
newspapers  daily,  combined  circulation 
45,000.  Should  have  college  training  or 
comparable  experience  in  all  phases  of 
newspaper  photography.  A  creative  self¬ 
starter  IS  highly  desired.  Will  be  part  of 
4-man  department.  Must  have  own  car  and 
be  able  to  provide  tearsheets  or  samples  of 
work.  Salary  $120  a  week  and  up.  ALL 
EQUIPMENT  PROVIDED.  Box  1776,  Editor 
&  Publisher.  An  Equal  Opportunity 
Employer,  M.'F. 


PRESSROOM 


WEB  OFFSET 

CAPABLE  PRESSMAN  WANTED 
PHONE  (201)  838-9000 


WORKING  FOREMAN,  COMMERCIAL 
OFFSET  PRINTING,  NIGHT  SHIFT. 
BOX  1676,  EDITOR  &  PUBLISHER. 


GROUP  OF  SMALLER  DAILIES  with  prop¬ 
erties  in  northern  California,  Pacific 
Northwest  and  Zone  2  has  openings  for  web 
offset  press-camera  men.  Excellent  oppor¬ 
tunity  for  advancement  with  solid,  expand¬ 
ing  operation.  Write  Box  1783,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION 

MANAGER-TECHNICAL  SERVICES 
Excellent  career  opportunity  with  large 
metro  daily  (Zone  2)  developing  and  man¬ 
aging  electronic  support  group  to  maintain 
and  repair  electronic  equipment.  Minimum 
2  years  experience  with  digital  equipment 
or  4  years  general  experience.  Electronic 
design  capability  preferred.  Duties  include 
sujservision  of  technicians,  maintaining 
parts  inventory,  preventative  maintenance 
and  training  programs.  Salary  open  de¬ 
pending  on  exjDerience.  Send  resume  to 
Box  1686,  Editor  &  Publisher. 


PUBLIC  RELATIONS-PRESS  OFFICER 
New  York  based  agency  seeks  experienced 
public  relations.'press  officer  to  prepare  or 
edit  releases,  feature  articles  and  position 
papers  on  current  political,  economic  and 
social  developments  in  Britain.  Recent  res¬ 
idence  in  the  U.K.  and  a  knowledge  of  the 
working  press  in  the  U.S.  an  advantage. 
Send  resume  and  salary  history  to:  Box 
1735.  Editor  &  Publisher. 


WEST  COAST  non-profit  organization 
needs  well  seasoned  and  connected  PR 
person  with  conservative  views.  Box  1771, 
Editor  &  Publisher. 


SALES  REPS 


SALES 

REPRESENTATIVE 

WEB-FED  OFFSET  PRESSES 

Major  manufacturer  of  web-fed  offset 
presses  has  exceptional  opportunity  for 
the  aggressive  person  with  sales  experi¬ 
ence  who  wants  to  earn  good  income  sell¬ 
ing  capital  equipment  to  graphic  arts  and 
newspaper  industry.  Opportunity  tor 
growth  and  development,  protected  sales 
territory.  Salary  plus  incentive  and  com¬ 
pany  car  and  paid  expenses.  Send  resume 
in  strict  confidence  tO: 

King  Press  Inc. 

John  Peck,  Vice  President  Sales 
Box  21 

Joplin,  Mo.  64801 

An  Euual  Opportunity  Employer 


SYSTEM  SALES 

Established  company  needs  sales  rep¬ 
resentatives  in  all  areas  of  U.S.  We  tiave 
several  openings  for  piersons  with  experi¬ 
ence  selling  electronic  equipment  systems 
to  the  newspajzer  industry.  Will  also  take 
some  juniors.  High  earnings  for  the  right 
individuals.  Airmail  resume  to  TAL-STAR 
Computer  Systems,  Box  TIOOO,  Princeton 
Junction.  N.J.  08550,  or  call  (609)  799- 
1111. 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


GENERAL  MANAGER  or  publisher's  assis¬ 
tant.  Solid  understanding  of  all  depart¬ 
ments,  strong  in  most.  Profit  and  people- 
oriented.  Competitive  market  experience. 
Young,  married,  community-oriented. 
Looking  for  challenge  and  opportunity. 
Zones  1,2, 3. 5.  Box  1726,  Editor  &  Pub¬ 
lisher. 

ADMINISTRATIVE  POSITION  WANTED  on 
small  to  medium-size  daily  newspaper. 
Young,  aggressive  publisher-type  has 
owned  several  large  weeklies,  and  has 
been  publisher  on  metropolitan  daily. 
Seeking  good  position  on  daily  with  growth 
potential.  Experience  every  phase  of  daily 
newspajjer.  Box  1784,  Editor  &  Publisher. 

PRINTING  MANAGER 

Young,  aggressive  printing  manager 
looking  for  company  that  wants  results  and 
growth  in  commercial  printing  operation. 
Present  company  has  doubled  size  but 
lacks  desire  to  continue  pace.  Strong  in 
sales,  customer  relations,  creative,  plan¬ 
ning  and  production  areas.  Box  1769, 
Editor  &  Publisher. 


IMPORTANT  NOTICE: 

Due  to  the  Christmas  and  New 
Yearholidays,  there  will  beearly 
closing  dates  for  the  issues  of 
December  27  and  January  3. 

December  27— Deadline 
Monday,  Dec.  22,  12  noon 
Januai7  3 — Deadline 
Monday,  Dec.  29,  12  noon 

Copy  received  after  deadline  will  appear 
in  tire  next  week's  issue. 


EDITOR  &  PUBLISHER  for  December  6.  1975 
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Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 


CIRCULATOR  AVAILABLE,  over  20  years 
experience.  Strong  on  carriers,  single  copy 
sales,  service  and  collections.  Will  relo¬ 
cate.  Box  1684.  Editor  &  Publisher. 

OVER  25  YEARS  EXPERIENCE,  mature 
circulator,  all  phases,  any  capacity,  excel¬ 
lent  record  in  motivation,  sales,  service, 
collections  and  organization.  Ready  to  re¬ 
locate.  Box  1728,  Editor  &  Publisher. 

CELEBRATE  1976  with  circulation  and 
revenue  growth.  Seek  No.  1  spot  in  South¬ 
east.  Well  qualified.  Box  1736,  Editor  & 
Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
Looking  for  position  with  large  paper  or 
Circulation  Manager  on  smaller  paper.  4 
years  experience— all  phases  of  Circula¬ 
tion.  1>2  years  in  top  spot.  References 
supplied.  Available  immediately.  Box 
1766,  Editor  &  Publisher. 


EDITORIAL 


SON  OF  THE  MIDDLE  BORDER  with  7 
years  reporting,  layout,  editing,  staff  train¬ 
ing.  trouble-shooting,  start-up  and  man¬ 
agement  experience  wants  opportunity  on 
Zone  5  or  7  daily.  Box  1761,  Editor  &  Pub¬ 
lisher.  _ _ 

NYU  HONORS  Journalism  graduate  with  6 
months  experience  as  AP  reporter-intern 
seeks  position  with  daily.  Hardworking, 
dedicated,  reliable  will  consider  any  start, 
any  Zone.  Box  1673,  Editor  &  Publisher. 


REPORTER,  27.  experienced  municipal, 
police,  features,  seeks  position  with 
medium-to-large  daily,  any  Zone.  Box 
1693,  Editor  &  Publisher. 


STYMIED  city  circulation  supervisor  ready 
to  move  to  circulation  manager  with 
chance  to  use  circulation  and  promotion 
ideas.  25  years  experience.  Prefer  Zone 
3.4,5.  Box  1786,  Editor  &  Publisher. 

YOUNG  CIRCULATOR,  12  years  of  man¬ 
agement  experience  on  small  and  medium 
sized  dailies.  Experienced  in  all  phases  of 
circulation,  promotion  minded.  Wishes  to 
relocate  seeking  circulation  manager  or 
staff  position.  Box  1788,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  ADVERTISING 


ADVERTISING  COUPLE  wishes  to  relocate 
in  Zone  7.  Currently  in  Classified,  40,000 
daily;  he  sales,  she  supervisor.  Past  ex¬ 
perience  in  Display  as  well.  Excellent  re¬ 
cords  and  references.  Solid  newspaper 
people,  hard  workers.  Box  1639,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


WEEKLY  AD  MANAGER,  presently 
employed,  5  years  experience  all  phases 
advertising,  seeks  challenge  with  small 
daily.  Degree.  Areas  3.4,5.  Box  1790. 
Editor  &  Publisher. 

EXPERIENCED  AD  MAN 
Over  25  years  experience  in  every  phase  of 
advertising  and  printing.  Excellent  track 
record  and  references.  Prefers  Gulf  Coast. 
Florida  or  Texas.  Available  immediately. 
Call  or  write  Ed  Belote,  1904  Herbert  Ave., 
Memphis.  Tenn.  38104.  Phone  (901) 
276-8196. 


_ EDITORIAL _ 

PROVEN  COUPLE  seeks  community  paper 
to  manage  (with  option?),  preferably 
weekly  or  semi-weekly  in  northern  Zone. 
One  BSJ-MSJ  Medill  with  weekly,  some 
daily  experience.  One  weekly  experience 
plus  as  associate  editor.  Photo  back¬ 
ground,  too.  Excellent  references.  To¬ 
gether  we've  done  it  all.  Box  1759,  Editor  & 
Publ.sher. 

EXPERIENCED  EDITOR  seeks  top  job  on 
medium  or  larger  daily  in  location  suitable 
for  raising  teenage  children.  Box  1720. 
Editor  &  Publisher. 

AWARD-WINNING  ENTERTAINMENT  wri¬ 
ter  seeks  position  with  metro  paper  or 
magazine,  any  Zone.  Combines  youth  with 
protessional  experience  in  covering  TV, 
film,  theatre.  Write  Joe  Leydon,  8300  Pal¬ 
metto  #213,  New  Orleans,  La.  70118. 


WIRE  EDITOR  or  copy  desk  challenge 
sought;  15  years  experience,  now  wire 
editor.  Fast,  accurate,  hard  worker.  Box 
1687,  Editor  &  Publisher, 

YOU'RE  A  METRO  daily  seeking  talented 
reporter.  I'm  a  talented  reporter  seeking 
metro  daily.  Box  1715.  Editor  &  Publisher. 

FIRST  CLASS  WRITER/EDITOR  seeks 
room  to  breathe.  31,  now  with  major  daily. 
Want  tough  job  on  small  town  paper  m 
scenic  locale.  Money  helps,  but  right  pape 
in  right  spot  most  important.  Box  1689, 
Editor  &  Publisher. 

SPORTS  EDITOR,  42,  energetic,  bright 
heads,  good  photographer,  layout  and 
makeup  imaginative.  11  years  experience. 
Box  1756,  Editor  &  Publisher  or  (804) 
636-5578, 

SPORTS  EDITOR.  28,  of  15,000  daily 
eager  to  move  up.  Now  covering  pro,  col¬ 
lege,  high  school  sports.  Excellent  refer¬ 
ences.  Box  1697,  Editor  &  Publisher. 

WRITER,  good  on  profiles,  lifestyle  and 
sports,  wants  to  work  on  a  daily.  Have  sold 
lengthy  features  to  New  England's  leading 
magazine  and  Boston's  top  paper.  OK 
photographer.  Navy  journalist  experience, 
recent  public  communication  Masters.  Will 

Box  1714.  Editor  &  Publisher. _ 

SMALL  DAILY  EDITOR.  J-grad,  seeks  re¬ 
sponsible  position  with  small  or  medium 
sized  Ohio  newspaper.  I  have  covered  such 
regular  beats  as  courthouse,  sports, 
police,  school  and  council.  I'm  under  30.  a 
family  man  and  looking  for  a  job  I  can  grov 
with.  Box  1710,  Editor  &  Publisher. 

SPORTS  WRITER,  21.  has  covered  north¬ 
ern  Illinois  sports.  Will  receive  BS  Degree 
in  Journalism;  seeks  position  on  small  dai¬ 
ly.  large  weekly,  or  on  sports  magazine. 
Prefer  Zones  5  and  2.  Box  1706,  Editor  & 
Publisher. 


AWARD  WINNER.  2  years  as  editor  of 
weekly  is  enough,  now  seek  position  on 
small  or  medium  daily.  Most  Zones.  Box 
1752.  Editor  &  Publisher, 


SPORTS  DESKMAN,  26.  seeks  spot  on 
metro  daily  in  Zones  1-2  or  assistantship 
on  smaller  paper.  Now  with  50,000  AM  in 
Zone  4.  4  years  experience,  the  last  with 
VDTs.  Very  hard  worker,  conscientious.  Ex¬ 
tensive  slot  work.  Box  1671,  Editor  &  Pub¬ 
lisher. 

BEAT  YOUR  COMPETITION! 
Experienced  news  pro  seeks  permanent 
spot  on  major  or  medium  sized  daily. 
Hard-hitting,  aggressive  investigative  ex¬ 
pert.  Box  1674.  Editor  &  Publisher. 

REPORTER 

EXPERIENCED  PROFESSIONAL 
BOX  1653.  EDITOR  &  PUBLISHER 
CALL  (305)  949-6436 


EDITORIAL 


DEPENDABLE  sports  writer,  27,  8  years 
experience,  seeks  sports  editorship  10- 
50,000  PM,  or  baseball  desk-maxeup 
combination  on  PM.  Enjoy  community  in¬ 
volvement,  strong  on  organization,  tight 
yet  lively  human  interest  writing;  extensive 
editing,  layout  experience.  Box  1587, 
Editor  &  Publisher. 

I  WANT  TO  UTILIZE  my  energy  and  writing 
ability.  Although  the  journalism  job  market 
may  be  overloaded,  I  know  there's  a  place 
for  a  creative,  flexible  and  conscientious 
writer.  Hard-working,  I  will  undertake  any 
assignment.  Ohio  University  '74  grad,  BSJ, 
newspaper,  magazine  and  PR  experience. 
Any  Zone.  Box  1732,  Editor  &  Publisher. 

VERSATILE  NEWSMAN  in  early  40's  look¬ 
ing  for  career  opportunity.  Experience  in¬ 
cludes  rim,  slot,  layout,  features,  edito¬ 
rials,  columns,  some  management,  public 
relations.  Minimum  salary;  mid-20's.  Box 
1789,  Editor  &  Publisher. 

EX-CITY  HALL  REPORTER  with  suburban 
experience,  wants  news  spot.  Contact  Jim 
Fienup,  843  College  Ave.,  Norman.  Okla. 
73069  or  call  (405)  321-0777. 

EAGER  BEGINNER  with  some  reporting  on 
daily  newspaper.  Was  governor's  legisla¬ 
tive  intern.  Hard  worker.  Any  Zone.  Box 
1778,  Editor  &  Publisher. 

BOXED-I N  — Principled  editor  seeks 
forward-looking  publisher.  Strong  news 
sense,  editing-layout  skills,  know  new 
technology.  Box  1777,  Editor  &  Publisher. 

WRITER  EDITOR  with  graduate  degree 
and  15  years  experience  seeks  well-paying 
position,  preferably  dealing  with  national 
and  international  affairs.  Box  1791.  Editor 
&  Publisher. 

COPY  OR  WIRE  EDITOR.  Pro,  49.  solid  re¬ 
porting.  desk  experience  tor  newspapers, 
wire  services,  wants  desk  slot  needing 
speed,  skills,  judgement.  Box  1796.  Editor 
&  Publisher. 


WANT  AN  EDITORIAL  WRITER  interested 
in  economics?  Write  Box  1793,  Editor  & 
Publisher,  if  you  can  pay  well. 

RECENT  GRADUATE  with  BA  in  Urban 
Studies  wants  to  write  tor  newspaper. 
Campus  leader,  feature  and  sports  writer 
for  school  paper.  Student  Body  President, 
other  experience.  Spirited,  tenacious.  Any 
Zone.  Box  1787,  Editor  &  Publisher, 

CITY  EDITOR,  WRITER,  24,  excellent  clips 
and  references,  seeks  writing,'editing  slot 
in  Zone  5.  (312)  393-1563. 


EDITORIAL  PAGE  editor-writer,  reces¬ 
sion-zapped.  seeks  new  editorial  page  or 
other  position  of  responsibility.  Tough- 
minded  liberal,  strong  on  community  in¬ 
volvement.  political  experience.  Box  1743, 
Editor  &  Publisher. 

SURELY  THERE'S  a  medium-size  daily 
seeking  an  experienced  newsman  with  12 
years  know-how  as  editor-reporter,  all 
beats.  Married,  a  father .  .  .  and  anxious! 
PHONE  (815)  874-7202. 

EXPERIENCED  newsman  and  adminis¬ 
trator,  now  speechwriting  on  Capitol  Hill, 
wants  private  sector  job  writing  editorials, 
running  information  program,  or  what  have 
you.  Salary  needs  in  upper  20s,  Write  Box 
1745,  Editor  and  Publisher,  for  resume 
and  letter. 

TALENTED  WRITER.  25,  currently  weekly 
reporter.  Seek  daily  experience.  Good 
photographer.  Strong  on  sports/human  in¬ 
terest.  All  Zones,  especially  9.  Available 
now.  Box  1741,  Editor  &  Publisher. 

CURRENTLY  EMPLOYED  weekly  editor, 
BSJ  degree.  3  years  experience,  all 
phases,  seeks  position  on  weekly,  daily  or 
trade  publication  Zone  2.  Box  1746,  Editor 
&  Publisher, 

SLOT  MAN  with  12  years  experience  re¬ 
porting  and  editing  general  and  business 
news.  Each  successive  position  at  higher 
level  of  responsibility.  Call  or  write;  Bill 
Mullins,  201  W.  70,  New  York,  N.Y.  10023. 
(212)  595-7750. 


EDITORIAL 


FREE  PULITZER  PRIZE  NOMINEE 
Street-wise  columnist  and  four-time 
award-winning  urban  affairs  investigative 
reporter— with  added  corporate  back¬ 
ground-offers  free  40-hour  writing  trial  to 
qualified  employers.  Will  relocate.  Colum¬ 
bia  J-School  Grad  and  1971  APSA  Public 
Affairs  Reporting  Fellow.  Thesis  made  New 
York  Times  frontpage.  Published  nation¬ 
ally.  Offer  good  for  duration  of  recession. 
Michael  Krawetz.  241  North  St.,  Newburg, 
N.Y.  12550. 


FREELANCE 


PROFESSIONAL  FREELANCE  WRITER 
Long  Island-New  York  area,  Joan  Greguski, 
15  Bayside  Ave.,  Oyster  Bay,  N.Y.  11771. 

CANADIAN  REPORTER,  freelancing 
fulltime  in  Pans,  seeks  more  clients.  Ex¬ 
perienced  (20  years,  Toronto,  Pans,  etc.), 
knowledge  Common  Market  (2  hours  from 
Brussels),  French,  European  affairs.  Don 
Stevenson,  2.  rue  Doudeauville,  75018 
Pans,  France. 


PHOTOJOURNALISM 


SOLID  DAILY  and  wire  photo  experience. 
Dedicated  to  the  craft.  NPPA-SDX.  Family 
man,  29,  seeks  permanent  position  daily  in 
nice  location  any  Zone.  P.  Morris,  Box 
3554,  Sarasota,  Fla.  33578.  Ph.  (813) 
922-7061  before  8  AM. 

BA,  3rd  in  class.  Missouri  workshop.  Seeks 
photo  job  on  daily, weekly  anywhere.  Im¬ 
aginative.  Resume  available.  Box  1780, 
Editor  &  Publisher. 


PRESSROOM 


JOURNEYMAN  OFFSET  PRESSMAN, 
camera,  platemaking.  Also  letterpress. 
4-color  experience.  Box  1758.  Editor  & 
Publisher. 


SPORTS  EDITOR  with  5  years  experience 
including  college  football  and  basketball 
coverage  desires  similar  position  with 
small  or  medium  sized  daily  in  Zones  1  or 
5.  Box  1773,  Editor  &  Publisher. 

MY  NAME  looks  good  in  print.  BA  Jour¬ 
nalism.  Working  in  color  photo  lab.  Want  to 
work  with  editorial  photo  on  newspaper 
magazine.  Kathy  Kaloydis,  (313)  239- 
Slif?. 


PRODUCTION 


PRINTER— 24  years  experience  in  both 
hot  and  cold  Wpe  operations  on  small  and 
large  dailies.  Foreman  experience,  engrav¬ 
ing  experience,  non-union.  Write  Printer, 
1906  North  Oakgrove,  Springfield,  Mo. 
65802. 

PRODUCTION  MANAGER,  mid-size  offset 
daily  and  Sunday,  seeks  larger  respon¬ 
sibilities.  Strong  in  personnel,  EDP  sys¬ 
tems,  budget.  Box  1779.  Editor  &  Pub¬ 
lisher. 


GRADUATING  from  California  Polytechnic 
University,  San  Luis  Obispo,  Mid- 
December,  Bachelor  Degree  in  Printing 
Management.  10  years  newspaper  experi¬ 
ence  in  sales,  hot-metal  and  cold-type 
production.  Seeking  sales  or  production 
job.  Paul  Palmer,  (age  24),  3173  S.  Broad, 
San  Luis  Obispo,  Calif.  93401. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Privacy  bills 

Judge  Harold  Medina  in  New  York 
urges  newspaper  editors  to  fight,  fight, 
fight  against  gag  rules,  and.  while  they 
are  doing  that,  "privacy  laws”  are  being 
introduced  in  Congress  and  passed  in 
many  states  also  posing  serious  threats 
to  press  freedom  and  the  public's  right  to 
know. 

What  started  out  as  a  well-intentioned 
device  to  protect  the  privacy  of  innocent 
and  unsuspecting  individuals  from  the 
dangers  of  computerized  dossiers  and 
files,  has  turned  into  a  campaign  which 
seals  and  destroys  public  records  of 
criminal  activities.  We  seem  to  be  in 
danger,  in  our  opinion,  of  leaning  over 
backwards  to  protect  people  convicted 
of  crimes.  We  may  be  forced  to  change 
our  minds  in  the  future  just  as  we  are 
now  asked  to  do  with  news  of  juvenile 
offenders. 

A  decade  or  more  ago  it  seemed  the 
sane  and  humane  thing  to  do  to  shelter 
the  juvenile  criminal  from  the  harsh  glare 
of  publicity.  It  is  now  recommended  by 
the  Juvenile  Justice  Standards  Project  of 
the  Institute  of  Judicial  .Administration 
and  the  American  Bar  AssiK'iation  that 
the  system  hasn't  worked  and  in  most 
cases  juvenile  offenders  should  be 
treated  as  adults. 

On  June  2.*;.  I97.‘>.  Sen.  John  Tunney 
introduced  S.  2tH)8.  a  bill  that  incorpo¬ 
rates  many  of  the  privacy  provisions  of 
diffetent  proposals  submitted  in  past  ses¬ 
sions.  On  the  same  day.  Rep.  Don  Hd- 
wards  introduced  a  companion  bill  in  the 
House — H  R.  8227.  Hearings  were  held 
on  both  bills  in  July  and  both  are  pending 
before  the  Judiciary  Committees  of  their 
respective  houses. 

The  provisions  of  the  bills  apply  to  all 
criminal  records  other  than  "original 
books  of  entry  or  police  blotters"  which 
are  indexed  chronologically,  court  re¬ 
cords  of  criminal  proceedings,  public 
court  proceedings  themselves  and  court 
opinions. 

The  bills  provide  generally  that  "ac¬ 
cess  to  criminal  justice  information 
....  shall  be  limited  to  authorized  of¬ 
ficers  or  employes  of  criminal  justice 
agencies,  and  the  use  or  further  dissemi¬ 
nation  of  such  information  shall  be  li¬ 
mited  to  purposes  of  the  administration 
of  criminal  justice." 

1  he  only  time  the  bills  would  allow 
dissemination  of  a  conviction  record  or 
the  record  of  an  arrest  in  a  case  that  is 
still  pending  to  a  non-criminal  justice 
agency  is  when  dissemination  is  "ex¬ 
pressly  authorized  by  l-ederal  or  State 
statute."  In  such  a  case,  the  requesting 
party  must  notify  the  person  to  whom  the 
record  relates  before  the  request  is 
made,  informing  the  person  that  the  re¬ 
quest  will  be  made. 


The  bills  allow  distribution  of  criminal 
justice  information  "to  qualified  persons 
for  research  related  to  the  administration 
of  criminal  justice."  and  do  not  prohibit 
a  criminal  justice  agency  from  confirm¬ 
ing  information  upon  specific  inquiry 
about  whether  a  name  individual  was  ar¬ 
rested  or  indicted  on  a  specified  date. 

The  bills  prohibit  any  person  who  has 
access  to  criminal  record  information 
from  disseminating  such  information  to 
any  unauthorized  person — such  as  a 
reporter — either  "directly  or  through  an 
intermediary." 

Another  major  section  of  the  bills 
deals  with  the  expungement  of  criminal 
records.  Every  criminal  justice  agency  is 
ordered  to  adopt  procedures  which 
would,  "at  a  minimum.”  provide  for: 

•  the  sealing  of  all  records  relating  to  a 
conviction,  if  the  individual  has  been  free 
of  the  courts'  jurisdiction  for  seven 
years; 

•  the  sealing  of  an  arrest  record  two 
years  after  the  arrest  occurred  if  there 
was  no  conviction  and  the  case  is  no 
longer  pending; 

•  the  "prompt  purging  of  criminal  his¬ 
tory  record  information"  in  any  case  in 
which  the  police  do  not  press  formal 
charges  or  in  which  the  prosecutor  has 
dropped  the  case  prior  to  indictment. 

None  of  these  priv  acy  bills.  Federal  or 
State,  take  into  consideration  the  infor¬ 
mation  already  in  the  public  domain 
having  been  printed  as  the  result  of  pub¬ 
lic  court  proceedings  in  the  past. 

For  instance,  if  a  convicted  criminal  is 
"clean”  for  seven  years  and  his  record 
has  been  sealed  or  expunged,  what  is  the 
status  of  all  the  information  in  newspaper 
morgues  having  to  do  with  the  original 
conviction?  Suppose  a  newspaper  should 
have  reason  to  refer  to  its  morgue  and 
should  print  some  of  that  once-public  in¬ 
formation? 

Is  a  newspaper  going  to  be  liable  to 
court  action  under  the  privacy  for  print¬ 
ing  an  historical  fact?  Or.  is  the  entire 
newspaper  morgue  going  to  be  declared 


off  limits? 

In  either  case,  are  not  First  Amend¬ 
ment  constitutional  issues  involved 
which  are  greater  than  the  privacy  con¬ 
sideration? 

We  feel  any  attempt  to  suppress  histor¬ 
ical  fact  by  legislation  is  a  far  cry  from 
the  intent  of  the  proponents  of  the  origi¬ 
nal  privacy  laws  and  is  blatantly  uncon¬ 
stitutional. 


ANA 

{Continued  from  pa}>e  II) 


Jim  Jordan  Jr.,  president.  BBDO,  re¬ 
ceived  the  longest  applause  for  his  pre¬ 
sentation  which  stressed  the  need  for 
more  company  men. 

Jordan,  associated  with  BBDO  since 
1953,  said  the  "grasshopper”  plague  on 
Madison  Ave.  was  doing  the  most  dam¬ 
age  to  productivity. 

Jordan  said  the  company  man  is  far 
more  valuable  to  a  company  than  the 
indiv  idual  who  jumps  to  a  new  job  every 
two  years. 

Jordan  said  he  polled  20  ad  agencies 
and  advertisers  and  their  replies  favored 
the  company  man  unanimously.  The 
company  man,  the  respondents  told  Jor¬ 
dan.  has  both  the  perspective  and  incen¬ 
tive  to  make  decisions  which  the  grass¬ 
hopper  does  not  have.  In  addition,  the 
company  man  puts  loyalty  to  company 
over  himself,  Jordan  said  in  describing 
the  attributes  of  the  longterm  employe. 

"A  man  that  does  not  identify  with  the 
company,”  Jordan  said,  “has  little  in¬ 
centive  to  make  decisions  to  make  the 
company  more  prosperous  in  long 
term.” 

As  a  result,  Jordan  said,  he  pays  little 
attention  to  job  resumes.  Instead  he  asks 
job  candidates  that  he  interviews  to  tell 
him  what  was  their  best  and  worst  busi¬ 
ness  decision  they  had  made. 

He  said  one  of  the  ways  to  keep  a 
grasshopper  from  hopping  is  reward 
those  people  w  ho  make  progress  by  mak¬ 
ing  decisions  and  holding  back  those  who 
stand  still. 


ell  or  merge,  c 
media  experts. 


Brokers  ot  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D.C.: 

1730  K  Street,  N.W,  20006 
(202)  393  3456 

CHICAGO; 

1429  Tribune  Tower,  6061 1 
(312)337-2754 

DALLAS; 

6060  N.  Central  Expwy.,  75206 
(214)691-2345 

SAN  FRANCISCO; 

1 1 1  Sutter  Street,  94104 
(415)  392  5671 
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Nobody 

makes 

“band-aidsf 

(Not  even  Johnson  &  Johnson.) 


^  . . - . - 

sheer 

strips 

nnm 

Lots  of  people  make  adhesive  bandages.  So, 
everyone  puts  a  brand  name  on  his  product. 
BAN  D-AiD.  isthe  brand  name  for  the  adhesive 
bandages  Johnson  &  Johnson  makes.  That’s 
why,  when  you  mean  our  bandages,  please 
say  BAND^-AiD  Adhesive  Bandages. 

Because  nobody  makes“band-aids’,’  not  even 

Johnson  &  Johnson.  c  Johnson  &  Johnson  1975 


We  want 
your  best 


Feb.1  dead|ne  ^or  $150’ 
in  Stone  Awards  prices 


Walker  Stone 


The  Slone  Awards  r$C|uir^no  (§itry  lllank. 'Nomi¬ 
nations  are  made  by  sending  a  sponsoring  letter,  and 
a  portfolio  of  the  nominee's  work  mounted  in  somQ 
manner,  to  Walker  Stone  Awards,  The  Sciipps^ 
Howard  Foundation,  200  Park  Avenue,  New 'Vork,-- 
N.Y.  10017.  Entries  must  be  postmarked  no- later 
than  Feb.  1,  1970,  and  received  within  eight  days 


Named  for  the  late  editor-in-chief  of  Scripps- 
Howarcl  Newspapers  and  president  of  The  Scripps- 
Howarcl  Foundation,  the  Walker  Stone  Awards  are 
given  to  honor  outstanding  ac  hievement  in  the  field 
of  editorial  writing.  The  yardstick  for  judging  is; 

For  general  excellence  ...  to  include: 

.  .  .  the  forcefulness  of  writing  to  a  purpose 

. .  .  effectiveness  as  measured  by  results 

.  .  .  importance  cif  the  expression  in  the  public  interest 

ENTRANTS  ARE  TO  PROVIDE  THE  BACKGROUND 
NECESSARY  EOR  lUDGING  THE  ABOVE  QUALITIES. 

Any  nc'wspaperman  or  woman  in  the  U.S.  and  its 
territories  is  eligible,  and  a  first  pri/e  of  $1000  and  a 
certificate,  and  an  honorable  mention  pri/e  of  S.SOO, 
will  be  awarded.  Submitted  material  must  have  been 
published  in  a  newspaper  in  1975. 


Scripps-Howard 

Foundation 


